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The  San  Antonio  Express-News 
discovered  so  many  unreported 
amusement  park  injuries  that 
even  thrill>seekers  screamed. 

By  law,  any  injury  suffered  at  an  amusement  park  in  Texas  must  be 
reported  to  the  state.  So,  San  Antonio  Express-News  reporter  John 
Tedesco  decided  to  check  the  state's  database  to  research  a  story  on 
which  rides  had  caused  the  most  injuries.  What  he  found  -  or,  more 
accurately,  didn't  find  -  led  to  an  even  bigger  story. 

The  numbers  in  the  database  were  suspiciously  low.  Tedesco  knew  from 
news  reports  and  lawsuits  of  serious  injuries  and  even  one  death  that  were 
not  reflected  in  the  state  records.  As  he  dug  deeper  into  the  history  of 
individual  parks  and  rides,  it  became  clear  that  a  frightening  number  of 
accidents  were  not  being  reported.  Even  worse,  the  state  agency  charged 
with  enforcement  lacked  the  resources  to  follow  up  on  its  own  and 
correct  the  problem. 

Through  Tedesco's  extensive  research  of  paramedic  reports  and  his 
interviews  with  victims,  a  powerful  story  on  the  pervasiveness  of 
unreported  injuries  at  amusement  parks  emerged.  In  San  Antonio,  where 
the  amusement  park  industry  is  a  major  component  in  tourism,  this  held 
great  significance.  As  a  result,  the  Texas  Department  of  Insurance  began 
its  own  inquiry.  Now,  individual  amusement  parks  are  being  forced  to 
comply  with  the  law  that  mandates  the  reporting  of  all  injuries.  Bringing 
the  truth  to  light  is  one  more  way  that  Hearst  Newspapers  enrich  readers' 
lives  every  day. 


See  more  Journalism  of  Distinction  on  the  web  at  www.MySanAntonio.com 
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AP  Digitai  organizes 


NEW-MEDIA  DIVISION  CREATED  TO  DEVELOP  AND  SELL  NATIONAL  AND  INI 


The  Associated  Press  is 
finally  putting  all  its 
online  eggs  in  one  basket. 
AP  will  announce  this 
week  the  formation  of  a  new 
Internet  unit,  called  AP  Digital,  that 
will  handle  all  content  development 
and  sales  of  national  and  interna¬ 
tional  news  to  online  distributors. 

Thomas  Slaughter,  vice  presi¬ 
dent/director  of  strategic  planning, 
has  been  named  director  of  AP 
Digital. 

"(AP  Digital]  will  position  AP  to 


be  able  to  fully  capture 
the  opportunity  to  sell 
content  to  the  online 
space,”  said  Slaughter. 

AP's  online  operation 
had  been  scattered 
among  departments, 
such  as  multimedia  and 
information  services, 
often  slowing  down 
online  operations. 

The  new  division  will 
add  new-media  specialists  to  exist¬ 
ing  AP  staff  working  on  multimedia 


Thomas  Slaughter 


and  online  services.  The 
entire  staff,  including 
technical,  sales,  and  mar¬ 
keting  personnel,  will 
total  150  people  by  the 
end  of  this  year. 

Initially,  AP  Digital 
intends  to  focus  mainly 
on  business,  health,  tech¬ 
nology,  and  entertain¬ 
ment  and  celebrities, 
said  Slaughter. 

AP  Digital  will  develop  new  con¬ 
tent  for  online  distributors,  deliver 


N.Y.  ‘Daily  News’  replaces  e( 


In  the  latest  manage¬ 
ment  change  to  roil  the 
New  York  Daily  News, 
Sunday  Editor  Edward 
Kosner  was  named  chief  edi¬ 
tor  March  23,  becoming  the 
fifth  to  hold  the  post  in  seven 
years.  He  replaces  Debby 
Krenek,  who  was  the  first  top 
woman  editor  at  the  nation's 
sixth-largest  daily. 

Kosner,  62,  is  a  former 
editor  of  Newsweek  and  New  York 
magazines  who  was  tapped  to 
revamp  the  tabloid's  flagging 
Sunday  edition  last  year.  He  named 
Editorial  Page  Editor  Michael 
Goodwin,  50,  his  second-in-com¬ 
mand,  with  the  title  of  senior  exec¬ 
utive  editor.  No  replacements  for 
Kosner  or  Goodwin  were  named. 

In  a  press  release,  Co-Publisher 
Mortimer  Zuckerman  praised 
Kosner  for  his  "energy,  creativity, 
focus,  and  integrity”  and  said 
Goodwin  has  brought  the  editorial 


and  Op-Ed  pages  to  a  level  of 
national  prominence,  winning  two 
Pulitzer  Prizes. 

Zuckerman  said  in  the  release 
that  Krenek  recently  informed  him 
;  that  she  "would  like  to  pursue  other 
opportunities.”  He  praised  her  con¬ 
tributions,  noting  that  she  oversaw 
a  number  of  strong  investigative 
series  and  that  the  Daily  News  won 
a  Pulitzer  for  columnist  Mike 
McAlary’s  exposure  of  police  bru¬ 
tality  during  her  tenure. 

Word  around  the  newsroom. 


however,  is  that  she  was  forced 
out.  Speculation  began  when 
the  Daily  News '  rival  New  York 
Post  reported  in  a  gossip  col¬ 
umn  March  20  that  Kosner  was 
about  to  be  named  editor.  A  12- 
year  veteran  of  the  paper,  44- 
year-old  Krenek  was  named  to 
the  top  spot  in  late  1 997  follow¬ 
ing  the  eight-month  tenure  of 
famed  journalist  Pete  Hamill. 
Well-liked  by  the  staff,  she 
received  sustained  applause  during 
an  emotional  farewell. 

Joe  Calderone,  who  heads  the 
paper’s  investigations  unit,  said 
Krenek  was  supportive  of  his  proj¬ 
ects  and  had  an  overall  calming 
influence  on  the  paper.  “She  made 
it  a  better  place  to  work,”  he  said. 
“I  know  she  had  a  deep  feeling  for 
the  paper.” 

Because  the  Sunday  edition 
is  run  separately  from  the  daily 
edition,  Kosner  is  unknown  to 
many  staffers.  The  two  editions 
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What  do  Harvard  and  Yale  have  in  common?  Each  is  home  to  one  of  the  more  than  60  online 
college  newspapers  in  the  CPNet.com  ad  network.  CPNet.com  says  that  Net  penetration  among 
college  students  is  the  highest  of  any  U.S.  demographic  group  and  expected  to  hit  86%  by  2002. 


online  efforts 

National  online  content  by  jason  williams 


content  with  Extensible  Markup 
Language  tags,  and  allow  users  to  ; 
get  feeds  from  AP  that  are  more 
finely  categorized  and  more  appro¬ 
priately  fit  their  sites,  said  Slaughter. 
AP  Digital  also  will  improve  the 
process  of  linking  certain  media 
types,  such  as  photos  and  text,  on  a  | 
consumer’s  Web  site. 

The  synergy  of  online  services  ! 
should  be  good  news  for  commer¬ 
cial  sites,  such  as  Capitol  Hill  Blue  ; 
(http://politicslive.com).  which  has 
endured  some  communication  prob- 

tor,  again 

have  had  a  sometimes  antagonistic  : 
relationship  as  staffers  and  editors 
occasionally  competed  for  the  ' 
same  story.  i 

One  news  staffer  didn't  expect 
significant  staff'  changes.  "If  you  ■ 
look  at  Kosner's  history,  you  won’t  i 
find  a  lot  of  dead  bodies  in  his 
wake.  “Ultimately.  I  think  Kosner  is  | 
a  smart  guy.  capable  of  seeing  the  , 
big  picture,  and  seeing  different  i 
shades  and  angles  that  can  make  a 
story  interesting.”  the  staffer  said. 

Management  changes  at  the 
Daily  News  haven’t  been  limited  to 
the  editor’s  seat.  In  January, 
Zuckerman’s  partner,  Fred  Dras-  i 
ner,  turned  over  daily  operations  to 
Les  Goodstein,  who  rose  to  presi-  I 
dent  and  chief  operating  officer 
from  associate  publisher. 

The  Daily  News,  like  many 
papers,  is  losing  circulation,  with  ; 
daily  sales  down  3%  to  701,831  in  | 
the  six  months  ended  Sept.  30. 

—  Lucia  Moses 


lems  with  AP  in  the  past  and  now 
gets  AP  content  through  a  third- 
party  syndicator. 

"Their  pricing  structure  was  real¬ 
ly  geared  to  news¬ 
papers,”  said  Doug 
Thompson,  pub¬ 
lisher  of  Capitol 
Hill  Blue.  "If  they 
are  doing  some¬ 
thing  that  gets  their 
act  together  for 
online  services,  I 
hope  it  will  do  so, 
but  I  hope  it  will 
also  keep  the  con¬ 
tent  affordable.” 

Slaughter  said  that  AP  Digital 
will  benefit  cooperative  member 
and  nonmember  Web  sites  by  pro¬ 
viding  better,  more  workable  con¬ 
tent  that  will  be  segmented  into 
specific  areas. 

Many  online  newspapers  are  sat¬ 
isfied  with  the  existing  AP  Wires 
and  wouldn’t  be  interested  in 
enriched  national  and  international 
multimedia,  preferring  to  devote 
resources  to  local  online  content. 


A  strike  vote  by  Newspaper 
Guild  members  em¬ 
ployed  at  the  Press- 
Telegram  in  Long  Beach.  Calif., 
last  Wednesday  gave  mixed  sig¬ 
nals  about  how  much  support 
exists  for  a  walkout.  Although 
83%  of  those  who  voted  approved 
a  strike,  fewer  than  half  of  the 
local’s  rank  and  filers  ca.st  ballots. 


"1  think  there’s  still  going  to  be  a 
market  for  newspapers  who  don’t 
have  television  stations.  If  we  didn't 
have  our  own,  we’d  probably  be 
using  (AP  Multimedia],”  said  Kris 
Hey,  senior  producer  of  orlandosen- 
tinel.com. 

In  addition,  some  newspapers 
prefer  to  develop  local  online  con¬ 
tent  rather  than  national  or  interna¬ 
tional  content. 

“We’re  a  heavi¬ 
ly  Maine-focused 
site,  and  we  really 
don’t  put  a  whole 
lot  of  resources 
into  developing 
what  I  would 
call  more  generic 
news,  national 
and  global  news.” 
said  Joe  Michaud, 
president  of  MaineTixlay.com  and 
online  editor  for  the  Portland  Press- 
Herald  (http://www.portland.com). 

The  AP  announcement  comes  a 
month  after  rival  Reuters  an¬ 
nounced  it  was  moving  its  core 
business  to  the  Web  in  an  effort  to 
broaden  its  customer  base  and 
launched  an  S22-million  ad  cam¬ 
paign.  Reuters  also  joined  with 
Microsoft  Corp.  in  initiatives  to  pro¬ 
vide  real-time  financial  news  via  a 
personal  Internet  portal.  ■ 


“I  don’t  think  they  are  a  bit  seri¬ 
ous,”  said  Jim  Janiga,  vice  presi¬ 
dent  of  human  resources  for  the 
Los  Angeles  Newspaper  Group,  a 
division  of  MediaNews  Group  Inc. 
that  owns  the  Press-Telegram  and 
eight  other  Southern  California 
dailies.  “If  they  were,  they  would 
have  had  a  better  vote.” 

Bruce  Meachum.  sector  repre- 


Their  pricing 
structure  was 
reaiiy  geared 
to  newspapers. 

—  Doug  Thompson 
publisher,  Capitol  Hill  Blue 


Striking  message 

‘PRESS-TELEGRAM’  GETS  IT  BY  JOE  STRUPP 


briefs 


D.J.  CEO  comp 
beats  the  Dow 

Wall  Street  Journal 
parent  Dow  Jones  &  Co. 
Ihc.  paid  its  chairman 
and  CEO  $2.3  million  in 
1999,  a  38.6%  increase 
over  1 998,  according  to  a 
proxy  statement  filed  with 
the  federal  Securities  and 
Exchange  Commission. 
Peter  Kann  received 
$788,000  in  saiary,  a  5% 
increase  over  the  prior 
year,  and  $656,000  as  a 
bonus,  a  62.9%  increase. 
He  also  received 
$886,000  in  other  com¬ 
pensation,  a  68% 
increase. 

In  determining  the 
1 999  bonus,  the  compen¬ 
sation  committee  said 
Kann  “performed  reason¬ 
ably  well”  against  compa¬ 
ny  measures,  according 
the  statement.  Excluding 
special  items,  Dow  Jones 
posted  $222.4  million  in 
profits  in  1999,  a  20.2% 
increase  over  1998. 

—  Lucia  Moses 

Knight  Bidder  CEO 
doing  OK,  as  weil 

Knight  Bidder  paid 
Chairman  and  CEO  Tony 
Bidder  $1 .68  million  in 
salary  and  bonus  in  1999, 
a  37.7%  increase  over 
1 998,  according  to  a 
proxy  statement  filed  with 
the  Securities  and 
Exchange  Commission. 

Compensation  was 
based  on  financial  and 
nonfinancial  measures, 
and  Bidder’s  salary  was 
“near  the  median”  for 
CEO  salaries  in  compara¬ 
ble  companies.  Knight 
Bidder  reported  1 999 
net  income,  excluding 
one-time  items,  was 
$339.9  million,  up  1 1 .2% 
from  1998. 

—  Lucia  Moses 


Continued  on  Page  14 
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sentative  for  Southern  California  Media 
Guild  Local  39069,  said  47  of  the  union’s 
1 10  members  cast  ballots,  with  39  approving 
a  strike  and  eight  opposing.  Despite  the  low 
turnout,  he  said  the  overwhelming  majority 
shows  how  angry  workers  are.  “I  think  it 
shows  the  frustration  we  have  had  in  trying 
to  get  a  contract,”  said  Meachum,  who  would 
not  speculate  on  a  timeline  for  a  strike. 

Meachum  said  talks  for  a  new  contract 
began  in  February  1998.  several  months  after 
MediaNews  Group  bought  the  paper  from 
Knight  Ridder  and  then  killed  the  previous 


We  should  be  able 
to  get  a  deal.  [Man¬ 
agement]  is  being 
very,  very  petty. 

—  Bruce  Meachum 
Southern  California  Media  Guild 

contract.  Since  bargaining  began.  Meachum 
said  both  sides  have  agreed  on  almost  every 
issue,  except  wages,  union-dues  payroll 
deductions,  and  union-rights  clauses. 

"There  aren't  that  many  issues  left,  which 
is  why  we  are  so  frustrated,”  said  Meachum. 
"We  should  be  able  to  get  a  deal.  [Man¬ 
agement]  is  being  very,  very  petty.” 

Janiga  said  he  has  been  willing  to  work 
out  an  agreement,  and  cited  his  efforts  to 
bnng  in  a  federal  mediator  when  talks  stalled 
last  year.  But  he  stressed  that  the  newspaper 
still  opposes  a  payroll  deduction  for  union 
dues  and  a  union  request  for  a  provision 
requiring  workers  to  join  the  Guild.  Wages 
were  reduced  by  as  much  as  47%  after  the 
paper  was  sold,  Meachum  said,  while  sick 
pay  and  vacation  pay  also  were  reduced, 
health  benefits  decreased  and  premiums 
increased,  and  more  than  2(X)  jobs  were  lost. 
He  said  the  top  minimum  starting  salary 
under  Knight  Ridder  was  more  than  $800, 
but  has  gone  below  $600  for  some  workers 
since  the  ownership  change. 

Janiga  said  management  has  been  willing 
to  forge  a  contract,  and  pointed  to  an  agree¬ 
ment  approved  by  Guild  employees  at  the 
Los  Angeles  Daily  News  —  another 
MediaNews  Group  paper  —  several  weeks 
ago.  He  said  the  Long  Beach  employees 
have  been  offered  wages  that  are  within  2% 
of  their  Los  Angeles  counterparts.  ■ 


"’gowned  a  cow 
n  would  give 

condensed  milk 


A  seat  on  the  bus 

PHILADELPHIA  TRANSIT  PAPER  ROLLS  ON  BY  LUCIA  MOSES 

The  battle  between  Metro,  Phila¬ 
delphia's  new  transit  paper,  and  the 
local  dailies  ratcheted  up  a  notch 
last  week  when  Metro  expanded 
distribution  to  the  Southeastern  Pennsylvania 
Transit  Authority’s  1 ,2(X)  buses. 

Metro  said  that  with  more  than  half  its 
demand  coming  from  SEPTA  bus  riders,  it 
expects  the  move  to  boost  ad  revenues.  “We 
have  a  bunch  of  advertisers  who  are  waiting  for 
us  to  get  on  the  buses.”  Publisher  Jack  Roberts 
said.  The  free  paper  made  its  debut  Jan.  24,  but 
had  been  late  in  getting  on  the  buses  because  of 
delays  in  getting  receptacles  to  hold  copies. 

Metro's  adversaries  downplayed  the  move. 

Philadelphia  Newspapers  Inc.  —  the  Knight 
Ridder-owned  parent  of  The  Philadelphia 
Inquirer  and  The  Philadelphia  Daily  News  — 
charges  that  Metro's  arrangement  with  the 
SEPTA  is  unconstitutional  because  it  lets  Metro 
distribute  in  areas  off-limits  to  other  newspa¬ 
pers  and  gives  the  transit  system  final  editorial 
control.  PNI,  joined  by  Gannett  Co.  Inc.  and 
the  New  York  Times  Co.,  failed  to  win  a  court 
injunction  to  stop  Metro  from  distribut 
ing,  but  continues  to 
fight  SEPTA  in  federal 
district  court  in  Phil¬ 
adelphia. 

Pamela  Browner,  a 
spokeswoman  for  PNI, 
said  it’s  too  early  to  tell  if 
Metro  is  impacting  PNl’s 
circulation.  “We  knew  this 
was  what  their  intention 
was  based  on  what  their 
contract  says,”  she  said  of  the  bus  distribution. 

“Our  concern  is  the  unfair  business  practice  of 
giving  them  a  captive  audience.” 

Metro  is  a  splashy,  24-page  tabloid  with  bite- 
size  news  briefs  designed  for  a  quick  read.  It’s 
the  U.S.  testing  ground  for  Modem  Times 
Group,  a  Sweden-based  media  company  that 
publishes  transit  papers  across  Europe  and  is 
eyeing  other  American  cities.  In  Philadelphia, 
as  it  does  elsewhere.  MTG  gives  SEPTA  a  cut 
of  Metro's  ad  revenues  in  exchange  for  exclu¬ 
sive  distribution  rights  and  one  page  per  day  for 
SEPTA  publicity. 

At  the  time  of  Metro's  launch  in  Philadel¬ 
phia,  skeptics  questioned  whether  a  free-circu- 
lation  paper  for  mass  transit  riders  could  make 


it  in  a  competitive  print  media  market. 
Roberts  said  Metro  is  roughly  on  target  for  ad 
revenues,  having  gotten  $  1  million  in  bookings 
so  far  this  year.  Distributing  about  145,000 
copies  daily,  the  paper  has  snagged  some 
national  advertisers,  such  as  the  Bell  Atlantic 
Mobile  and  VoiceStream  Wireless  cell  phone 
companies,  and  is  planning  to  start  mnning  line 
classified  ads  soon. 

On  the  readership  end,  Metro's  latest  mar¬ 
keting  survey,  released  last  week,  showed  “our 
market  is  even  younger  than  we  had  thought. 

and  has,  surprisingly,  a 
much  higher  education 
level  than  I  thought,” 
Roberts  said. 

As  for  PNI’s 
claims,  SEPTA  con¬ 
tends  it  has  the  right 
to  give  its  contrac¬ 
tors  special  distri¬ 
bution  rights  and 
that  the  tabloid  has 
editorial  independence.  The  PNI  is 
waving  the  First  Amendment  flag,  but  SEPTA 
says  the  real  issue  is  advertising  dollars. 

It  remains  to  be  seen  how  far  Metro  will 
spread,  but  in  Chicago,  one  of  the  other  cities 
it’s  courting,  the  Chicago  Sun-Times  wants  to 
be  ready.  The  Sun-Tunes  put  together  a  proto¬ 
type  in  case  the  city  invites  bids  for  a  transit 
paper.  “In  our  view,  the  mistake  the  dailies 
made  in  Philadelphia  was  they  resorted  to  the 
courts  to  resolve  a  business  decision,”  said 
Mark  Homung,  Sun-Tunes  vice  president  of 
circulation.  He  remains  skeptical  that  a  transit 
paper  could  fly,  however.  “I  think  there  is 
demand  for  anything  that’s  free,”  he  said.  “The 
question  is,  can  a  publication  that’s  so  tightly 
niched  generate  a  loyal  enough  profit  base  to  be 
viable  over  time?”  ■ 
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Or  does  it  cry  itself  to  sleep, 
hoping  someone  will  discover  it? 

Distribute  your  news,  features  and 
photos  to  niche  and  special  interest 
web  sites,  generating  an  easy  revenue 
stream  and  extending  your  brand 
to  audiences  you  wouldn't  reach 
otherwise.  Call,  or  visit  our  web  site. 


OUR  SUBSCRIBERS: 

America  Online,  drkoop.com,  Microsoft, 
MotherNature.com,  Progressivefarmer.com, 
and  hundreds  more. 


OUR  CONTENT  PROVIDERS: 

New  York  Times  Syndicate,  Red  Herring, 
Knight  Ridder/Tribune,  USATODAY.com, 
Christian  Science  Monitor,  Salon.com, 
New  York  Post,  and  over  500  others 


www.screamingmedia  com 
Contact  m.howatson'?screamingmedia.com 
or  call  toll-free  877.720.7400 


At  the 

St.  Petersburg  Times 
we  work  hard  to 
deliver  the  best  in 
news  and  analysis  to 
our  readers  every  day. 
In  1999,  our  peers 
said  we  were  meeting 
that  goal,  naming  us 
one  of  the  Columbia 
Journalism  Review’s 
“top  10  newspapers  in 
the  nation.” 

Since  then  we  have 
been  honored  with 
many  industry 
distinctions.  These 
accomplishments  are 
the  completion  of  a 
cycle  of  hard  work 
that  starts  and  ends 
with  our  readers. 

From  copy  editors  to 
carriers,  our  entire 
company  is  dedicated 
to  exceeding 
expectations. 

We  are  proud  of 
these  awards 
and  how  they’ve 
helped  to  build  a 
tradition  of  excellence 


PHOTOGRAPHY 

National  Press  Photographers 
Association's  Region  Six 
Photographer  of  the 
Year  —  Jamie  Francis. 


MARKETING 

Tompo  Boy  Advertising 
Federation’s  Gold  Addy  for 
"Imoges  of  the  Century," 

0  touring  exhibit  of 
Times  photos  from  the 
post  century. 


PRINT  QUALITY 

First  place  from  the  Inland 
Press  Association's  notional 
reproduction  competition, 
block  and  white  and  color. 


NEWSPAPER 
IN  EOUCATION 

A  special  award  from 
the  Southern  Newspaper 
Press  Association  for 
teaching  materials  on 
the  Holocaust. 


St.|)ctcrsibur9^wi^  . 

GUNMAN  KlLLb^ 


NEWS 


Teom  deadline  reporhng  award  from  the  American  Society 
of  Newspaper  Editors. 


SPORTS 

Associated  Press  Sports 
Editors  Top  JO  daily  sports 
section,  special  section  and 
news  story,  and  Top  20 
Sunday  Sports  section. 


at  Florida’s  best 


newspaper. 


^tiJetersburg  ®imesi 

sptimes.com 


calendar 

calerKdar@ecittcxarxJpublisher.c 

APRIL 

3- 6  America  East  (Newspaper  Operations 
and  Technology  Conference)  and  New  Media 
World,  America  East,  Hershey  Lodge  and 
Convention  Center,  Hershey,  Pa. 

4- 7  NIE  (Newspapers  In  Education)  2000 
Conference:  Crossroads  &  Connections, 
Newspaper  Association  of  America 
Foundation,  Sheraton  New  York  Hotel  and 
Towers,  New  York 

6- 8  MFCP  Spring  Meeting,  Midwest  Free 
Community  Papers,  Four  Points  Sheraton 
Hotel,  Des  Moines,  Iowa 

7- 8  SAPA  Spring  Conference,  Southeastern 
Advertising  Publishers  Association,  Savannah 
Marriott  Riverfront,  Savannah,  Ga. 

8- 9  National  Writers’  Workshop,  The  Seattle 
Times  and  The  Poynter  Institute,  Hyatt 
Regency  at  Bellevue  Place,  Bellevue,  Wash. 

11- 14  ASNE  2000  Convention,  American 
Society  of  Newspaper  Editors,  J.W.  Marriott 
Hotel,  Washington 

12- 15  NNA  Government  Affairs  Conference, 
National  Newspaper  Association,  Hyatt 
Regency  on  Capitol  Hill,  Washington 

30-2  SABEW  37th  Annual  Convention, 
Society  of  American  Business  Editors  and 
Writers,  Sheraton  Colony  Square  Hotel, 
Atlanta 

MAY 

7-10  NAA  Annual  Convention  2000, 
Newspaper  Association  of  America, 
Waldorf-Astoria,  New  York 

8  AP  Annual  Meeting,  The  Associated  Press, 
St.  Bartholomew’s  Church,  New  York;  AP 
Annual  Luncheon,  The  Associated  Press, 
Waldorf-Astoria,  New  York 

10-12  AAIND  Distributor  Education  Institute, 
American  Association  of  Independent  News 
Distributors,  Radisson  Hotel,  Branson,  Mo. 

21-24  ONO  Annual  Conference, 
Organization  of  News  Ombudsmen,  Ritz- 
Carlton  Hotel,  Montreal 

JUNE 

8  Small-Business  Reporting  Conference, 
Society  of  American  Business  Editors  and 
Writers,  Sheraton  Suites  Country  Club  Plaza, 
Kansas  City,  Mo. 

20-22  AAF  American  Advertising  Conference, 
American  Advertising  Federation,  Caesars 
Palace,  Las  Vegas 

30-2  NPPA  National  Convention,  National 
Press  Photographers  Association,  Grand 
Hyatt,  San  Francisco 


Note:  To  list  events,  please  fax  to  Calendar  Editor  at 
(212)691-7287. 


Additional  information  about  these 
and  future  events  can  be  found  at 
http://vvww.editorandpublisher.com/ep 
home/events/eventshtm/calendar2k.htm 
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A  ONE-DAY  TRAINING  SEMINAR 

MONDAY,  APRIL  24,  2000 

Marriott  Marquis,  Broadway  at  46th  Street,  New  York  City 


HOW  TO  SELL 
Print  &  Broadcast 
Advertising  to  E-Brands 


ma 


9a 


W  hr 


Sell  MORE  advertising 
MORE  effectively  to  the  rapidly 
growing  companies  on  the 
World  Wide  Web  -  the  E-Brands! 


r  The  E-Brand  companies  that  use  the  Internet  to 
conduct  business  are  a  new  and  often  very  different 
breed  of  company.  They’re  spending  billions  on 
advertising  to  build  their  sites  and  brands,  but  do  you  know 
enough  about  them? 

Learn  what  makes  them  tick,  and  how  to  prospect,  sell  and 
service  E-Brands  so  that  your  media  company  can  take 
optimum  advantage  of  this  huge  new  source  of  business. 

Get  Internet  insiders’  views  on  E-Brand  marketing,  pick  up 
effective  strategies  for  selling  your  own  type  of  media  to 
E-Brands,  learn  techniques  for  reaching  the  advertising  . 
^  decision-makers  at  traditional  and  interactive  * 
agencies  and  E-Brands  and  glean  valuable  tips 
^  for  prospecting  for  new  E-Brand  customers! 

It’s  an  event  by  advertising  sales  pros  <0 
^  for  advertising  sales  pros! 


*.9j0Ape 


PRESENTED  BY 


cdBBiligiisfcES 


Ok 


LaredoGroup 
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COURSE  SYLLABUS 


Know  the  Unique  Traits  of  Your 
E-Brand  Prospects  &  Customers 

The  new  and  emerging  businesses  of  the 
Internet  are  getting  more  press  and  atten¬ 
tion  than  any  innovation  in  the  history  of 
the  world.  Yet  how  many  advertising  and 
advertising  sales  professionals  really 
know  what  it’s  all  about?  And  of  those, 
how  many  have  the  understanding,  data, 
information,  tips  and  techniques  they’ll 
need  to  take  the  fullest  possible  advan¬ 
tage  of  this  boom  of  billions  of  advertising 
dollars  being  spent  today  by  E-Brands  - 
and  which  will  grow  exponentially  over 
the  coming  years?  This  course  has  been 
designed  to  allow  you  to  join  the  ranks  of 
those  equipped  and  prepared  to  face, 
and  profit  from,  the  rise  of  the  E-Brand! 

Learn  what  E-Brands  are  and  what 
makes  them  different  from  traditional 
brands.  From  the  experience  level  of  mar¬ 
keting  and  management  executives  to 
the  level  of  involvement  of  board  mem¬ 
bers  and  the  funding  stage  of  the  busi¬ 
ness,  this  session  will  present  all  of  the 
key  factors  in  the  development  and 
deployment  of  their  business  and  market¬ 
ing  plans  and  how  these  shape  and  con¬ 
trol  advertising  decisions. 

COURSE  COMPONENTS  INCLUDE: 

E-Brands  versus  Traditional  Brands 

•  Decision  Makers  and  Their  Roles  in 
Marketing  and  Advertising 

•  Business  Funding  and  Advertising 
Objectives 

•  AORs  and  lAORs:  Working  Together? 

E-Brand  Models:  How  Do 
They  Differ? 

•  E-Brands:  From  the  Beginning 
(“Pure-Play”) 

•  Traditional  Brands  Building  Separate 
Online  Brands 

•  Integrating  the  Storefront  with 
Website  (“Brick  &  Click”) 


What  are  the  E-Brand  Categories? 
Understand  Their  Business  Goals: 

•  Portals 

•  Communities 

•  Ad-Supported  Content 

•  Paid  Content 

•  Business-to-Consumer 

•  Business-to-Business 

•  Auction 

•  Affiliates 

Identifying  and  Selling  to  E-Brand 
Advertising  Objectives 

•  Brand  Building 

•  Traffic  Generation 

•  E-Commerce 

•  Customer  Acquisition  &  Retention 

•  Going  Public 

•  Mergers  &  Acquisitions 

Understanding  the  Internet 
Advertising  Business 

“If  you  walk  in  their  shoes... you  will  do  a  bet¬ 
ter  job  selling.”  Start  your  sales  process  by 
demonstrating  a  working  knowledge  of  the 
Internet  advertising  business.  This  session 
will  provide  the  perspective  on  the  Internet 
advertising  industry  that  you  will  need  to 
help  understand  your  E-Brand  clients’  out¬ 
look  toward  their  own  online  media,  and 
how  it  shapes  their  views  of  how  other 
media  fit  into  their  advertising  equation. 

Internet  Basics  and  the  Internet 
Media  Perspective 

•  How  the  World  Wide  Web  Works 

•  Technologies  Driving  the  Web 

•  Key  Internet  Media  Terms 

•  Internet  Media  Attributes 

Creative  Technologies:  “Rich  Media” 
Ads  with  Audio,  Video  and  More 

•  Examples  of  Rich  Media  Implementation 

•  Converging  Technologies:  Putting  TV 
Commercials  on  the  Web 

•  Recent  Research  on  Internet  Ad 
Effectiveness 


What  Types  of  Internet  Ads  are 
Bought  and  How 

•  Defining  the  Ad  Unit:  Standard  and 
Non-Standard  Ad  Units 

•  What  is  Bought  and  How? 

Impressions  and  Transaction  Deals 

•  Ad  Models  for  Sponsorship  Programs 

•  Pricing:  CPMs  for  Ad  Impressions 
and  Performance-Based  Deals 

How  Does  It  All  Work  Together? 
Compare  and  Contrast  Internet  Media 
Ad  Campaigns  with: 

•  Television  and  Cable 

•  Radio 

•  Magazines  and  Newspapers 

•  Direct  Response 

•  Cutdoor 

Selling  Techniques  for  the 
E-Brand  Client 

Selling  advertising  to  E-Brands  means 
learning  a  new  category  of  business. 
You  will  encounter  different  sale  cycles, 
different  decision  processes,  and  live  in 
a  world  of  constant  and  radical  change. 
This  session  will  cover  what’s  unique 
about  the  sales  process,  from  tips  on 
finding  prospects  to  packaging  compre¬ 
hensive  “Beyond  the  Ad”  proposals  and 
integrated  media  programs,  to  closing 
the  sale. 

•  Prospecting  Tools  and  Techniques 

•  Finding  and  Working  with  all  the 
Decision  Makers 

•  A  World  of  Constant  Change:  The 
Advertising  Sales  Cycle  of  E-Brands 

•  How  Accountable  is  Your  Media  in  a 
World  of  Extreme  Accountability 

•  Packaging  and  Media  Integration 

•  Why  and  When  E-Brand  Clients 
Change  or  Cancel  Their  Media  Plans 

-OR- 

•  How  to  Keep  Deals  from  Falling  Apart 


SCHEDULE  OF  EVENTS 


7:30  AM  -  8:30  AM 

REGISTRATION 
CONTINENTAL  BREAKFAST 

8:30  AM  -  9:00  AM 

WELCOME  AND  KEYNOTE 
ADDRESS 


9:00  AM  -  12:00  PM 

MORNING  COURSE  SESSIONS 

12:00  PM  -  12:45  PM 

LUNCHEON  SERVED 

12:45  PM  -  1:45  PM 

LUNCHEON  PANEL  PROGRAM 


2:00  PM  -  3:30  PM 

AFTERNOON  COURSE  SESSION 

3:30  PM  -  4:30  PM 

INDUSTRY  SESSIONS 

4:30  PM  -  6:00  PM 

NETWORKING  AND 
COCKTAIL  RECEPTION 


THE  LAREDO  GROUP  INSTRUCTORS  KEYNOTE 


Leslie  Laredo 
President 


Jeff  Leibowitz 
CEO 


Scott  Kurnit 
Founder  &  CEO 
About.com 


INDUSTRY  SESSIONS 


ASSOCIATION  PRESENTATIONS  AND  MEETINGS 

From  3:30  to  4:30  PM,  the  following  trade  associations  will  conduct  individual  presentations 
for  their  members  in  attendance.  These  sessions  may  include  panels,  invited  speakers, 
media  professionals  and  related  materials  to  support  the  instruction  offered  during  the 
training  seminar. 


The  American  Business  Press 
serves  as  an  authority  on 
evolving  media  and  business 
trends,  and  as  an  advocate  for  members  by 
fostering  high  ethical  standards,  influencing 
legislation  and  postal  decisions,  helping 
members  grow  their  business  and  enhancing 
the  image  and  value  of  the  industry. 

ABP 

675  Third  Avenue 
New  York,  NY  10017 
Tel:  212-661-6360 

Website:  www.americanbusinesspress.com 

Established  in  1981,  the 
Cabletelevision  Advertising 
Bureau  is  devoted  to 

providing  sales  and  marketing  support  to  the 
cable  industry  to  promote  its  growth  as  a  local, 
regional  and  national  advertising  medium. 
Members  include  virtually  all  the  ad-supported 
cable  networks  and  system  operators 
representing  more  than  85%  of  all  U.S. 
cable  subscribers. 

*  The  CAB  will  not  be  presenting  during  these  sessions. 

CAB 

830  Third  Avenue 

New  York,  NY  10022 

Tel:  212-508-1200 

Website:  www.cabletvadbureau.com 


-  -  .  Magazine  Publishers  of  America, 

|Y|  IU^  established  in  1919,  is  the 
industry  association  for  the 
consumer  magazine  business  and  represents 
more  than  200  U.S.  based  companies  publishing 
over  1 ,200  titles.  The  Association  also  has  over 
75  International  member  companies  and  90-i- 
Associate  members.  Headquartered  in  NYC,  its 
staff  is  comprised  of  specialists  in  advertising 
and  consumer  marketing,  research,  promotion, 
communication  and  governmental  affairs. 

MPA 

919  Third  Avenue,  22nd  Floor 
New  York,  NY  10022 
Tel:  212-872-3700 
Website:  www.magazine.org 

m^ljr  The  NAA  represents  the  $54  billion 

newspaper  industry  and  its  more  than 
vl  2,000  member  newspapers  in  the  U.S. 
and  Canada.  The  Association  focuses 
«*—■*«»  on  the  key  strategic  priorities  of 
marketing,  public  policy,  diversity,  industry 
development,  operations  and  readership. 

NAA 

1921  Gallows  Road 
Suite  600 
Vienna,  VA  22182 
Tel:  703-902-1600 
Website:  www.naa.org 


llflilfl  Outdoor  Advertising 

ou.Doot  “vi.ns.Nc  Association  of  America  is 
»«<vi*n£»o»  «*«.-«  INC  devoted  to  providing 
leadership,  services  and  standards  designed  to 
protect,  promote  and  advance  the  outdoor 
advertising  industry. 

OAAA 

1850  M  Street  NW 
Suite  1040 

Washington,  DC  20036 
Tel:  202-833-5566 
Website:  www.oaaa.org 

. The  Radio  Advertising  Bureau 

DfifllO  marketing 

arm  of  the  radio  industry,  with 
more  than  5000  member  stations,  networks  and 
sales  organizations  worldwide.  The  Bureau’s 
purpose  is  to  raise  the  professional  standards 
of  Radio  advertising,  as  well  as  increase 
awareness,  credibility  and  salability  of  Radio 
by  designing,  developing  and  implementing 
appropriate  programs,  research,  tools  and 
activities  for  members. 

RAB 

261  Madison  Avenue,  23rd  Floor 
New  York,  NY  10016 
Tel:  212-681-7200 
Website:  www.rab.com 


the  syndicaiea  network  Headquartered  in  New 
television  association  york  City,  the  Syndicated 
Network  Television  Association  is  a  trade 
organization  representing  the  premiere 
syndicators  of  television  programming.  Its  focus 
is  to  promote  the  unique  benefits  of  advertising 
on  syndicated  shows,  and  help  educate  the 
advertising  community  about  the  intricacies  of 
syndication. 

SNTA 

1776  Broadway 
New  York,  NY  10019 
Tel:  212-245-0840 


The  Television  Bureau  of 
=  ===  —  Advertising  represents  the 
"  ■»  broadcast  television  industry  to 

the  advertising  community.  It  is  the  only  voice 
within  the  television  industry  which  addresses 
the  values  of  local  spot  advertising.  The  Bureau’s 
mission  is  to  develop  and  increase  advertiser 
dollars  to  U.S.  Spot  Television. 

TVB 

3  East  54th  Street 
New  York,  NY  10022 
Tel:  212-486-1111 
Website:  www.tvb.org 


Keynote  Address 

Scott  Kurnit,  Founder  and  CEO  of 
About.com,  will  discuss  the  whats, 
whys  and  hows  of  About.com’s  use 
of  traditional  media  to  promote  its 
increasingly  successful  E-Brand. 

His  experience  as  an  early  innovator 
with  media  companies  like  News  - 
Corp.,  Viacom  and  Warner 
Communications  give  him  a  unique 
perspective  on  how  new  and 
traditional  media  can  leverage  each 
other’s  assets  to  provide  efficient  ' 
and  successful  advertising  and 
marketing  campaigns.  ’ 


Luncheon  Panel  Program 

An  elite  panel  of  leading  dot.com 
executives  will  discuss  their  use  of 
various  media  for  advertising  and 
marketing.  Then  the  luncheon  goes 
interactive,  and  you’ll  have  the 
opportunity  to  ask  panelists 
questions  to  help  you  better 
understand  how  to  sell  your 
advertising  media  to  E-Brands. 

Networking  &  Cocktail 
Reception 

4:30  to  6:00  PM  - 

A  terrific  opportunity  to  network, 
share  information  or  just  relax. 


FREE  with  Registration! 

The  first  400  people  to  sign  up  will 
receive  a  copy  of  ADWEEK’s  IQ 
(Interactive  Quarterly)  Directory 
eibsolutely  free  (a  $31 5  value). 
Directories  will  be  included  with  each 
attendee  workbook. 


VISIT 

www.adweek.com/adweekconf/ 
for  information  on  these  and  other 
industry  leading  training  courses 
presented  by 

ADWEEK  Conferences 
and  The  Laredo  Group 

•  How  to  Buy  &  Sell  Web  Ads 

•  How  to  Measure,  Research  & 
Target  Internet  Ads  & 
Audiences 

•  How  to  Build  Internet 
Revenue  &  Business  Plans 
for  Advertising  &  Sponsorship 
Based  Sites 


i 
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HOW  TO  SELL 
Print  &  Broadcast 
Advertising  to  E-Brands 


MONDAY,  APRIL  24,  2000 

Marriott  Marquis,  Broadway  at  46th  Street,  New  York  City 

(Please  print  or  type) 

Copy  form  for  additional  registrants 


Company 
Address 
City _ 


REGISTER  BY  APRIL  3RD  AND  SAVE! 

□  Early  Bird  Registration  (valid  until  April  3):  $795 

□  Regular  Registration:  $895 

The  first  400  to  register  will  rereive  a  free  ADWEEK  IQ  Directory  (a  $315  value). 

Payment  Method:  □  Check  (Moke  checks  payable  to  ADWEEK  CONFERENCES) 
Charge  J  VISA  J  M/C  J  AMEX 


CARD  #  _ 
SIGNATURE 


EXP  DATE 


J  Please  send  me  information  on  Adweek  Directories 
^  Please  send  me  information  on  The  Laredo  Group 

Call  the  Marriott  Morquis  at  (212)  398-1900  to  reserve  rooms  at  the  special 
ADWEEK  conference  rate. 


Cancellation  Policy:  For  o  refund  (less  o  $100  administration  fee)  fox  written  notice 
by  April  1 7,  2000.  No  refunds  will  be  given  after  that  dote,  but  substitutions  will 
be  ollowed. 


(2 1 2)  536-881 0  (credit  card  info  must  be  included) 
MAIL  REGISTRATION  TO: 

ADWEEK  Conferences,  1515  Broadway,  15th  Floor 
New  York,  NY  10036 

(PAYMENT  MUST  BE  INCLUDED) 


E-MAIL: 

Jmmimhan@adweek.(oni 

A  INTERNET: 

www.adweek.com/adweekconf/ 

^  FOR  MORE  INFO  CALL: 

(888)  536-8536 


Auaduio)  nNA  °  ''>>*1  'suoKosjuniuiuo)  i^g  'semiDBayy  )|]]AAav  P  ■>  $!  s3>u3J3)uo)  )|]]MQV 
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Get  the  heads-up  on  what’s  happening 
from  one  end  of  the  industry  to  the  othw 
every  week  in  Editor  &  Puhlisher. 
Whether  it’s  today’s  newspaper  and  ^ 
online  news  or  tomorrow’s  emerging  ^ 
trends  and  issues  —  only  E&P  gives 
you  all  the  editorial,  financial,  legal, 
marketing  and  technology  coverage 
you  need  to  keep  up  with  every 
aspect  of  this  ^ 

industry.  Don’t 

news  pile 


For  faster  service  call  toll-free 

1-888-313-5530. 

Visit  our  website  at  www.mediainfo.com 


JYES!  Please  send  me  1  year  of  £«&;P(51  weekly 
issues)  for  only  $75. 1  save  $55  off  the  cover  price! 


Name 

Company 

Address 

City 


Title 


State 


Zip 


E-Mail 

_l  Save  me  more  money!  Send  me  2  years  for  only  $135! 

J  Bill  me.  J  Payment  enclosed.  Charge  my:  J  Visa  J  MC  _L4,MLX 

Account  #  Exp.  Date 

Signature  30ci 

lo  spi‘(*d  >our  Older.  piCiiM*  check  one  b<i\  in  each  l  alegorx. 


Vour  Business 

10  J  Ubrary/Federal. 

1. 

J  Sales  Mgr 

I. 

J  Daily  Newspaper 

State  and  Local  (iovt. 

J. 

J  Class  .Mgr 

2. 

J  Weekly  Newspapier 

11.  J  Education: 

K. 

J  Research  Mgr. 

2a. 

J  Radio  Station 

Students/Teachers 

L. 

-1  Promo  .Mgr 

2b. 

J  TV  Station 

Other(P/e</.se  specify) 

M 

J  PR  Mgr 

2c. 

J  Cable  TV  Network 

0 

J  Prod  Mgr. 

2d 

J  On-line  Citv  Guide 

p 

J  Composing  .Mgr 

6. 

-1  Magazine 

Vour  iK'Cupatioii 

Q 

J  Circulation  Mgr. 

Other  Publication 

A.  J  Publisher 

R. 

J  Editorial  Dept. 

2e. 

J  Software  Provider 

B.  J  President 

J  Advertising  Dept. 

3. 

J  Corp./Ind./.\ssn  Buying 

C.  J  Vice  President 

r. 

J  Circulation  Dept. 

Advertising  Spact 

D.  J  Editor 

V. 

J  Production  Dept. 

4 

J  Advertising  Agen<  y 

Dl.  J  Producer 

w. 

J  Promotion  Dept. 

D. 

J  Newspaper  Rep. 

D2.  J  Station  Mgr. 

X. 

J  Freelance  Artist  Wr 
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Scribes  vs.  scribe  in  Superior  Court 

JOURNALISTS  SEEK  A  JOURNALISM  PROFESSOR’S  NOTES  IN  CIVIL  CASE  BY  JOEL  DAVIS 


In  an  ironic  case  pitting  reporters  against  a 
journalist,  a  judge  has  ordered  a  Univer¬ 
sity  of  Washington  journalism  professor 
to  turn  over  interview  notes  to  reporters 
suing  The  Arizona  Republic  in  Phoenix. 

A  King  County,  Wash.,  Superior  Court  judge 
on  March  22  ordered  Doug  Underwood  to  sur¬ 
render  notes  he  compiled  for  a  January  1998 
Columbia  Journalism  Review  story  involving 
18  laid-off  Arizona  Republic  reporters. 

The  reporters  are  suing  Phoenix  Newspapers 
Inc.,  the  Republic's,  parent,  and  former  Manag¬ 
ing  Editor  Steve  Knickmeyer,  who  was  quoted 
by  Underwood  as  saying  the  laid-off  journalists 
were  “fat,  lazy,  incompetent,  and  slow.”  The 
reporters,  on  the  other  hand,  told  Underwood 
they  were  fired  because  their  work  conllicted 
with  the  newspaper's  corporate  interests. 

The  reporters  are  claiming  defamation  by 
Knickmeyer  in  a  civil  suit  and  argue  that 
Underwood's  notes  constitute  crucial  evidence 
that  is  not  protected  by  law  because 
Knickmeyer  was  not  a  confidential  source. 
Underwood,  currently  in  Norway,  has  already 
testified  about  details  of  his  interviews,  but  the 
reporters'  attorneys  want  more  information. 


Bruce  Johnson,  Underwood's  attorney,  told 
E&P  the  case  has  significant  First  Amendment 
implications  for  Washington  state,  which,  with¬ 
out  a  shield  law,  defers  to  First  Amendment 
privileges  to  resolve  media  con¬ 
flicts  involving  sources.  “It  does 
present  for  the  first  time  in  our 
state  a  First  Amendment  issue  of 
whether  reporters  can  be  forced  to 
turn  over  their  notes,”  he  said. 

“The  interesting  thing  about  this  is 
the  plaintiffs  are  laid-off  reporters 
who  are  claiming  that  reporters 
don't  have  any  First  Amendment 
shield  law  rights.  It's  very  ironic.” 

The  case  is  the  latest  in  a  rash 
of  West  Coast  court  battles  in  which  reporters' 
notes  are  being  sought.  In  California.  Tim 
Crews,  an  editor  with  a  rural  Northern 
California  paper,  was  recently  jailed  for  not 
revealing  sources.  Defense  attorneys  in  sepa¬ 
rate  criminal  cases  are  also  seeking  notes  from 
Dan  Post,  a  former  reporter  for  the  Marin 
Independent  Journal,  and  David  Sommers, 
the  editor  of  the  California  State  University  at 
Sacramento  campus  newspaper. 


The  Washington  ca.se  differs  in  that  it  is  a 
civil  case  involving  Knickmeyer.  a  source  who 
has  already  been  identified. 

“The  plaintiffs  simply  want  to  get  access  to 
the  notes  to  see  if  there  is  anything 
more  [they]  can  pin  on  the  editor,” 
Johnson  said.  “There's  no  confiden¬ 
tial  source  battle  here,  just  produc¬ 
ing  a  reporter's  notes.” 

While  he  wasn't  surprised  at  the 
judge's  ruling,  and  has  not  received 
word  from  Underwood  whether  the 
professor  will  appeal  it.  Johnson 
said  he  is  confident  of  constitutional 
protection  if  there  is  an  appeal. 
“There  is  a  First  Amendment  issue 
to  not  be  dragged  into  every  controversy  at  the 
behest  of  a  subpoena  issued  to  everybody  that 
gets  involved  in  litigation,”  he  said.  “There  are 
First  Amendment  cases  out  there  that  hold  that 
unpublished  journalists'  work  is  protected  from 
public  disclosure.” 

The  court  has  ordered  that  the  notes  be  sur¬ 
rendered  by  March  31.  Underwood  has  the 
option  of  complying  with  the  order,  appealing 
the  decision,  or  risking  jail  time  or  a  fine.  ■ 


Doug  Underwood 


Adios  to  Notimex-only  advertising 

MEXICAN  GOVERNMENT  RECONSIDERS  CONTROVERSIAL  USE  OF  OFFICIAL  NEWS  AGENCY  BY  MARK  FITZGERALD 


Facing  pressure  from  Mexican  newspa¬ 
pers  and  the  Inter  American  Press 
As.sociation  (lAPA),  the  Mexican  gov¬ 
ernment  backed  off  its  plan  to  use  its  official 
news  agency.  Notimex.  to  deliver  electronically 
all  advertising  for  government  agencies  and 
state-owned  businesses. 

But  Mexico  insisted  it  would  not  get  out  of 
the  news  business,  as  officials  of  both  the  ruling 
and  opprwition  parties  rejected  lAPA's  call  for 
the  government  to  dissolve  or  sell  Notimex.  For 
decades  until  the  practice  was  stopped  (official¬ 
ly)  in  1992,  Mexico's  federal  government  used 
its  huge  ad  budget  to  reward  newspapers  whose 
coverage  followed  the  state  line  and  punish 
those  that  showed  too  much  independence. 

At  IAEA's  recent  meeting  in  Cancun, 
Mexico,  many  newspapers  complained  that  by 
bypassing  privately  owned  ad  agencies  to  trans¬ 
mit  government  ads  directly  through  Notimex, 
President  Ernesto  Zedillo's  administration  was 


Despite  Lozano 
Alarcon’s  vigorous 
defense  of  the  idea 
...  he  announced 
the  government  was 
canceling  the  plan. 

simply  reviving  the  practice  in  a  more  subtle 
way  —  right  in  time  for  the  July  2  presidential 
election  in  which  the  ruling  Institutional 
Revolutionary  Party  faces  the  best  chance  of 
falling  from  power  in  more  than  seven  decades. 

lAPA  members  shot  withering  questions 
first  at  a  couple  of  Notimex  executives  who 
defended  the  plan  at  the  meeting  and  the  next 


day  at  Javier  Lozano  Alarcon,  the  government 
press  secretary  who  spoke  as  Zedillo's  “person¬ 
al  representative”  at  the  meeting.  “If  the  gov¬ 
ernment  takes  control  of  the  advertising  that 
goes  to  newspapers,  you  expect  us.  this  room¬ 
ful  of  adults,  to  believe  that  there  is  no  con¬ 
flict?”  Los  Angeles  Times  editorial  writer 
Sergio  Munoz  asked  Lozano  Alarcon.  “1  would 
just  remind  you  of  the  saying,  ‘quien  paga, 
manda.'”  he  added,  using  the  Spanish  equiva¬ 
lent  of  “who  pays  the  piper,  calls  the  tune.” 

Despite  Lozano  Alarcon's  vigorous  defense 
of  the  idea  at  the  lAPA  meeting,  the  next  day, 
March  14.  he  announced  the  government  was 
canceling  the  plan. 

"The  [cancellation]  measure  was  adopted  to 
contribute  to  a  climate  of  certainty  that  the  gov¬ 
ernment  will  defend  and  guarantee,  at  every 
moment,  the  freedom  of  expression,  press,  and 
information,”  Lozano  Alarcon  said  in  a  state¬ 
ment  released  by  Notimex.  ■ 
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Heavy  hand  of  Justice  a 

ROUGH-AND-TUMBLE  ‘INDEPENDENT’  PUBLISHER  BUYS  ‘EXAMINER’  FROM  HEARST  IN  A  SWB 


Fang  believes  San  Franciscans  “want  more  than  one  voice. 


The  last  thing  Hearst  Corp.  executives 
wanted  when  they  bought  the  San 
Francisco  Chronicle  in  August  was 
to  turn  over  their  beloved  San 
Francisco  Examiner  to  Ted  Fang,  whose  thrice- 
weekly  Independent  had  been  a  thorn  —  make 
that  a  nail  —  in  the  Examiner's,  side  for  more 
than  a  decade. 

Hearst's  best  bet  after  purchasing  the  domi¬ 
nant  morning  Chronicle  from  its  longtime  fam¬ 
ily  owners  was  to  merge  it  with  the  smaller, 
afternoon  Examiner  and  produce  a  daily 
monopoly  paper.  All  that  would  be  needed 
would  be  to  place  the  sliding-circulation 
Examiner  on  the  market  for  a  while,  and  then, 
when  no  bidders  came  forward,  shut  it  down. 

Well,  a  funny  thing  happened  on  the  way  to 
the  merger. 

San  Francisco’s  practice  of  doing  things  dif¬ 
ferently  —  the  newspaper  scene  there  right  now 
is  stranger  than  fiction  —  disrupted  Hearst's 
plans,  and  a  merger  soon  looked  out  of  the 
question.  Within  four  months  after  the 
Examiner  was  initially  put  up  for  sale,  opposi¬ 
tion  from  City  Hall  and  the  California 
[legislature,  along  with  numerous  legal  threats 
and  a  federal  investigation,  pressured  Hearst  to 
pump  up  its  efforts  to  sell  the  paper. 

"The  [U.S.]  Department  of  Justice  said 
[Hearst]  had  to  sell  instead  of  closing,  and  the 
pressure  was  on  for  Hearst  to  deal.”  said  a 
source  involved  in  the  final  negotiations.  "The 
feds  knew  that  they  could  maintain  competition 
in  San  Francisco.  Hearst  couldn’t  get  away 
with  closing  the  Examiner,  they  had  to  sell  it.” 

Now  Hearst  faces  a  new  challenge,  as  the 
Examiner  will  soon  appear  as  an  a.m.  daily. 

Many  observers  speculate  that  the  influence 
of  Mayor  Willie  Brown  —  a  Fang  ally  —  and 
politicians  in  Washington  helped  bring  about 
the  Justice  Department  pressure  that  forced 
Hearst  to  sell  the  Examiner  instead  of  closing  it. 

“There  was  widespread  opinion  that  San 
Francisco  did  not  want  to  become  a  one-news- 
paper  town.”  said  San  Francisco  City  Attorney 
Louise  Renne  who  spent  months  reviewing 
legal  options  for  city  officials  opposing  a  merg¬ 
er.  “It  was  important  that  every  effort  be  made 
to  provide  that  second  newspaper  voice.” 
Eventually,  Hearst  sweetened  the  offer  a  bit. 


adding  printing  presses  and  some  real  estate  to 
its  initial  sale  deal.  That  bigger  package  result¬ 
ed  in  a  hand.ful  of  bidders  that  reportedly 
included  Fang.  Knight  Ridder,  and  local  devel¬ 
oper  and  former  mayoral  candidate  Clint 
Reilly.  Sources  said  Hearst  execs  did  not  want 
to  sell  to  Knight  Ridder  because  its  strong  ft-  j 
nancial  backing  could  prove  it  too  worthy  a  ! 
competitor  in  San  Francisco,  while  Reilly’s 
lack  of  experience  as  a  newspaper  owner  would  ^ 
make  federal  approval  of  the  deal  difficult. 

"The  feds  weren’t  going  to  let  them  sell  to 
this  former  politician  [Reilly],  and  Hearst  : 
wasn’t  going  to  sell  to  a  major  chain  competi¬ 
tor  [Knight  Ridder[,”  said  Independent  colum-  i 
nist  Warren  Hinckle,  one  of  Fang’s  closest 
advisers  and  a  longtime  maverick  journalist  in 
the  Bay  Area. 

Hearst  executives  in  New  York  declined  to 
comment  on  the  sale.  But  George  Irish,  presi¬ 
dent  of  Hearst  Newspapers,  said  the  company 
had  planned  to  sell  the  Examiner  all  along  and  ! 


downplayed  the  perception 
that  a  merger  was  imminent. 
“It  was  always  highly  likely 
that  a  buyer  would  emerge 
with  an  interest  in  the 
Examiner^  Irish  said. 

Justice  Department  investi¬ 
gators  declined  to  comment 
on  the  deal. 

William  Randolph  “Will” 
Hearst  III,  grandson  of 
Examiner  icon  William 
Randolph  Hearst  and  a  Bay 
Area  Internet  venture  capital¬ 
ist,  told  E&P  the  deal  “is  a 
less-than-ideal  outcome.” 
While  he  wishes  the  Fang 
family  well,  Hearst  said  the 
paper  his  family  started  in 
1887  will  live  on  in  spirit,  if 
not  in  name,  with  the  Hearst- 
owned  Chronicle. 

“The  E.xaminer  as  1  knew  it 
is  in  the  process  of  merging 
with  the  Chronicle^  said 
Hearst.  who  ran  the  afternoon 
paper  from  1984  to  1994  and 
tried  to  revive  it  with  feisty 
promotions  and  the  hiring  of  ambitious,  eccen¬ 
tric  writers  such  as  Hunter  S.  Thompson. 

Hearst  added  that  while  the  Fangs  perhaps 
aren’t  the  ideal  buyers,  they  are  better  than 
some  other  suitors,  which  were  rumored  to 
include  financial  institutions  looking  to  pick  up 
a  distressed  property.  “At  least  they  are  in  the 
newspaper  business,”  he  said. 

In  negotiations  following  the  bidding,  the 
Hearst  Corp.  and  Fang  agreed  to  a  deal  that 
would  involve  no  printing  presses  or  Examiner 
real  estate.  The  buy  includes  a  subscription  list, 
some  trucks  and  news  racks,  the  Web  domain 
name,  and  a  subsidy  reportedly  around  $25 
million  a  year  for  three  years. 

Fang  denied  the  $25-million  figure,  declin¬ 
ing  to  state  how  much  financial  support 
Hearst  would  provide  him.  Neither  Hearst 
nor  Fang  would  pin  down  a  final  purchase 
price.  Fang  also  would  not  comment  on 
whether  he  had  any  outside  investors,  but 
sources  close  to  the  parties  said  there  were 
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“substantial  outside  investors”  in  the  deal. 

While  many  doubt  that  the  Examiner  can 
prosper  without  the  revenue  sharing  that  kept  it 
afloat  since  the  papers  entered  into  a  joint  oper¬ 
ating  agreement  in  1 965,  it  is  possible  for  the 
paper  to  turn  a  profit,  said  David  Cole,  editor 
and  publisher  of  News  Inc.  magazine,  which 
covers  newspaper  business  trends.  Cole  said  the 
reborn  E.xaminer  could  survive  with  a  non¬ 
union  staff,  the  Fang  family’s  extensive  ties  to 
the  Bay  Area  political  and  retail  communities, 
and  some  savvy  attention  to  the  bottom  line. 

“The  Fangs  can  create  an  environment  that 
is  very  attractive  to  local  retailers;  the  question 
is  whether  the  Fangs  can  hold  down  costs.” 
Cole  said.  The  new  E.xaminer,  he  added,  “may 
not  be  a  paradigm  of  Journalistic  greatness, 
but  it  will  be  a  daily  operating  seven  days  a 
week  as  an  alternative  to  the  Chronicle." 

The  Fangs,  who  have  long  dished  out  dirt, 
have  been  forced  to  take  it  since  the  announce¬ 
ment  of  the  sale.  Chronicle  columnist  Ken 
Garcia  bluntly  said,  “The  Fangs  will  soil  their 
spot  in  the  journalism  world,”  adding  that  their 
version  of  the  Examiner  will  likely  only  be 
good  to  "soak  up  the  oil  in  your  driveway.” 

While  pleased  the  E.xaminer  will  not  be 
shut  down.  Chronicle  Managing  Editor  Jerry 
Roberts  dismissed  The  Independent  as  a  prop¬ 
aganda  organ  for  the  Fangs’  political  and 
financial  agenda  "to  the  exclusion  of  any  pre¬ 
tense  of  balance  or  fairness.” 

“It’s  really  just  a  smear  sheet.”  Roberts 
said. 

But  Fang  has  his  supporters,  even  if  some 
make  odd  bedfellows.  San  Francisco  Bay 
Guardian  Publisher  Bruce  Brugmann,  a  long¬ 
time  Fang  rival,  has  been  among  the  most 
vocal  critics  of  the  Chronicle-E.xaminer  JOA 
and  is  delighted  to  see  the  paper  kept  alive  by 
independent  publishers. 

"This  is  a  historic  event  in  the  sense  that 
this  is  the  first  time  the  anti-JOA  and  anti- 
monopoly  forces  have  stopped  the  monopoly¬ 
combine  in  its  tracks  from  killing  a  daily 
paper,”  he  said.  “For  the  first  time  since  1965, 
[Hearst]  is  going  to  have  competition  and  they 
hate  it.  they  are  fearful  about  it,  they  don’t 
know  what  to  do  about  it.” 

If  there  is  fear  at  the  Chronicle  and 


Examiner,  staffers  are  not  showing  it.  Rather.  , 
a  sense  of  relief  is  pervading  the  newsrooms, 
particularly  at  the  E.xaminer,  where  rumors  | 
of  the  paper’s  closure  have  had  staffers  edgy  > 
for  years.  | 

The  Hearst  Corp.  has  said  it  will  find  jobs  j 
for  all  E.xaminer  union  employees,  and  it  i 
has  reportedly  guaranteed  employment  for 
nonunion  management 
as  well. 

“Being  in  limbo 
made  it  difficult  for 
people,  even  though 
they  have  continued  to 
put  out  their  best 
work,”  said  E.xaminer 
Executive  Editor  Phil 
Bronstein.  a  favorite 
target  of  The  In¬ 
dependent.  “Having 
the  assurance  that 
they  can  go  to  the 
Hearst  Chronicle 
in  a  four-month 
period  is  a  great 
relief  for  a  lot  of 
fjeople.” 

So  far,  there  appears  to  be  little  or  no 
interest  among  E.xaminer  editorial  employees 
in  working  for  the  Fangs.  When  staffers  were 
told  of  the  sale,  one  reporter  asked  which 
reporters  would  work  for  the  Fang  E.xaminer. 
Nobody  raised  a  hand. 

“1  don’t  have  to  work  for  them,  and  I  am 
relieved.”  said  longtime  E.xaminer  columnist 
Stephanie  Salter.  “When  we  heard  the  paper 
negotiated  with  the  Fang  family,  and  that  the 
Fang  family  doesn’t  really  want  us,  that’s  fine 
with  me.” 

Rival  editors  Roberts  and  Bronstein  are 
diplomatic  about  merging  operations,  saying 
they  are  excited  about  the  prospects  of  com¬ 
bining  staffs  of  the  Chronicle,  a  writers’  paper 
seen  more  as  a  regional  publication  for 
Northern  California,  with  the  Examiner, 
known  for  its  innovative  design,  photography, 
and  gritty  city  coverage. 

“There  are  some  areas  we  could  put  more 
resources  into,  specifically  our  business  and 
technology  coverage,”  Roberts  said.  The 


E.xaminer,  he  added,  “has  good  general- 
assignment  reporters  and  terrific  photogra¬ 
phers.  They  have  a  lot  of  talent.” 

Industry  expert  Cole  doubts  all  staffers  will 
be  appeased,  predicting  undesirable  and  over¬ 
lapping  employees  will  leave  after  being 
assigned  obscure  beats  or  not  having  stories 
published.  “A  number  of  newsrooms  have 
combined  over  the  years,  but  never  when 
everyone  was  poured  into  a  bucket  at  once,” 
Cole  cautioned. 

Fang  said  he  would  continue  to  operate  The 
Independent  as  an  entity  separate  from  the 
E.xaminer.  He  said  he  would  begin  a  nation¬ 
wide  search  for  staff  to  work  at  the  E.xaminer 
after  he  takes  over. 

"The  E.xaminer  will 
begin  an  aggressive 
local  and  national  search 
to  assemble  a  news 
staff,”  Fang  told  E&P. 
“We  will  offer  incentives 
to  bring  people  here.” 

He  also  said  the 
E.xaminer  would  become  a 
morning  publication  fol¬ 
lowing  the  four-month  tran¬ 
sition.  “1  believe  the  readers 
of  San  Francisco  want  a 
morning  publication  and 
want  more  than  one  voice.” 
Fang  said. 

Fang  would  not  commit  to 
supporting  Newspaper  Guild 
organization  at  the  E.xaminer  once  he  takes 
ownership,  but  said  he  would  be  willing  to 
discuss  anything  with  the  union.  “During  the 
next  four  months,  we  will  work  those  issues 
out.  including  whether  there  will  be  unioniza¬ 
tion.”  he  said. 

Doug  Cuthbertson.  executive  officer  of  the 
Northern  California  Media  Workers  Guild, 
said  he  would  vigorously  pursue  a  Guild 
agreement  with  the  E.xaminer  after  Fang  takes 
over.  “The  unions  have  no  intention  of  allow¬ 
ing  a  nonunion  daily  newspaper  to  operate 
here,”  he  said.  “I  think  it  would  be  hard  for  him 
to  sell  a  nonunion  paper.” 

Whatever  type  of  daily  paper  the  Fang  fami¬ 
ly  operates,  they  are  now  major  players  in  San 
Francisco’s  wild  newspaper  scene.  Loved  or 
loathed,  they  cannot  be  ignored,  observers  said. 

“They  are  shrewd  and  very  successful  in  a 
variety  of  ways,”  Bronstein  said.  "To  view 
them  as  anything  but  compietitors  would  be 
shortsighted.”  ■ 
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QUOTE  OF  THE  WEEK 


HolType 


Mayor  Guiliani, 
I  transpose? 


“Spell  it  how  it  sounds” 
is,  unfortunately,  neither  a 
widely  accepted  nor  aa* 
especially  effective  peda-^ 
gogical  phrase,  and  it  was 
probably  not  the  lesson  the 
New  York  Daily  News  hoped 
to  inculcate  when  it  devoted 
an  entire  page  March  22  to  a 
public-service  piece  promot¬ 
ing  basic  math  skills  and 
news  awareness. 

The  tabloid  presented 
“Master  Math,”  a  six-ques¬ 
tion  quiz  created  by  the  Daily 
News  Newspapers  in  Educa¬ 
tion  department  in  associa¬ 
tion  with  its  “education  spe¬ 
cialists.”  As  an  added  draw, 
the  questions  incorporated  pertinent  facts  about  New 
York  City  Mayor  Rudolph  W.  Guiliani.  Correct 
answers  provide  the  testee  with  Guiliani's  success  rate 
in  running  for  mayor  (a  sprirting  66.7%);  Guiliani’s 
age  when  he  was  graduated  from  law  schcxil  (a  spry 
24);  and  the  percentage  decrease  of  people  on  public 


assistance  (which,  if  my  fin¬ 
gers  don't  lie,  is  55%). 

The  only  thing  one  fails  to 
learn  about  Guiliani  during 
this  quiz  is  the  intricate 
lequence  of  the  letters  in  the 
mayor's  last  name.  Lest  U 
and  I  constantly  disagree,  the 
correct  spelling  is  Giuliani  — 
that’s  “i”  before  “u”  instead 
of  “u”  before  “i.” 

At  least  the  News  was  con¬ 
sistent  —  the  Republican 
mayor’s  name,  always  ubiq¬ 
uitous  on  a  New  York  news 
page,  is  spelt  incorrectly  all 
nine  times  it  appears.  How¬ 
ever,  lest  anyone  suspect  a 
partisan  copy-editing  con¬ 
spiracy,  former  Democratic  Mayor  Edward  I.  Koch 
showed  up  with  a  bonus  “T”  in  his  surname. 

Luckily,  always  quick  to  defend  offenses  against 
grammar  and  impropriety,  the  New  York  Post  was 
happy  to  point  out  the  above  gaffes,  for  education’s 
sake,  in  its  “Page  Six”  column.  —  Jamie  Santo 


P.M.  lords  it  over  Black 

They  say  you  should  never  pick 
a  fight  with  a  man  who  buys  ink  by 
the  barrel,  but  Canadian  Prime 
Minister  Jean  Chretien  keeps  win¬ 
ning  his  battles  against  Conrad 
Black  —  who  publishes  almost 
two-thirds  of  all  daily  newspapers 
in  the  entire  country.  Chretien  won 
another  round  recently  when  the 
Ontario  Superior  Court  ruled  that 
the  prime  minister  had  the  right  to 
prevent  Montreal-bom  Black  from 
becoming  a  British  lord. 


Britain  traditionally  honors 
important  Fleet  Street  publishers 
with  lordships,  and  last  year  the 
Hollinger  International  Inc.  chair¬ 
man  was  in  line  to  become  Lord 
Black.  Weeks  before  the  ceremony, 
however,  Chretien  vetoed  the  peer¬ 
age  by  invoking  an  obscure  1919 
law  called  the  Nickle  Resolution 
that  bars  Canadians  from  holding 
foreign  titles.  In  his  lawsuit  seeking 
damages  for  “embarrassment.” 
Black  suggested  the  prime  minister 
acted  in  retaliation  for  critical  arti¬ 


cles  in  the  Hollinger-owned  Na¬ 
tional  Post.  —  Mark  Fitzgerald 

HandS‘On  reporting 

Women  newspaper  journalists  in 
the  southeastern  African  nation  of 
Malawi  say  they  are  fed  up  with 
constant  sexual  harassment  —  not 
only  from  their  male  editors,  but 
from  news  sources  as  well. 

“After  a  business  chat,  male 
sources  always  end  up  asking  me 
for  sexual  favours,”  said  Cheu 
Mita,  one  of  Just  two  women 


IT  WAS  ALWAYS 
HIGHLY  LIKELY 
THAT  A  BUYER 
WOULD  EMERGE 
WITH  AN 
INTEREST  IN 
THE  ‘EXAMINER.’ 

George  Irish 
president 
Hearst  Newspapers 

(p.  10) 


reporters  at  The  Nation  weekly. 
One  Pan  African  News  Agency 
correspondent  wrote  that  the  com¬ 
plaint  was  common  among  women 
working  in  Malawi’s  news  media. 

But  Peter  Kumwenda,  publisher 
of  The  Champion  in  Lilongwe, 
claimed  it’s  the  women  journalists 
who  are  coming  on  to  senior  edi¬ 
tors  to  get  better  play  for  stories. 
“Most  editors  fall  for  the  charm 
and  [put]  the  women’s  otherwise 
mediocre  stuff  onto  the  front  page,” 
he  said.  —  Mark  Fitzgerald 
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Your  newspaper's  online  stats  &  expanded  sports  package 


MIND  FOR  THE  GAME  - 

Every  sport,  every  game. 

Scores,  stats  and  summaries. 

It’s  all  here  at  SportsHuddle.com, 
the  new  expanded  online  service 
just  for  newspapers. 


HEART 

At  the  heart  of  SportsHuddle’s 
serwice  is  our  proprietary 
software.  It  collects,  maintains 
and  publishes  all  of  your  local 
high  school  stats  for  aJl  sports. 


Eliminates  multiple  entry 
of  rosters,  schedules  and 
stats,  allowing  you  to  use 
your  team  more  efficiently. 


GREAT  HANDS 

SportsHuddle.com ’s 
web  interface  allows 
greater  versatility  to 
automatically  publish 
to  both  print  and  ordine. 


EXPLOSIVE 

It’s  local,  targeted 
and  personalized.  It's 
comprehensive  and 
in-depth.  SportsHuddle 
has  everything  you  need 
to  keep  your  readers 
coming  back  eigain 
and  again. 


QUICK  FEET 

Easy-to-learn, 
customized  templates 
let  you  build  box 
scores  and 
summaries  fast. 


sportshuddle.com 


where  high  school  sports  come  together. 


To  give  SportsHuddle.com  a  tryout,  contact: 
Tracy  Kellaher  or  Laurie  Gatch  at  314-361-5775 
player@sportshuddle.com 
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Moody’s  downgrades 
Liberty  debt  ratings 

Moody’s  Investors  Ser\'ice 
downgraded  Liberty  Group 
Publishing’s  debt  ratings,  citing 
the  company’s  highly  leveraged 
balance  sheet  and  lower  than 
expected  cash-flow  growth  over 
the  past  two  years. 

Moody’s  said  the  outlook  for  all 
ratings  is  stable,  however,  pointing 
to  Liberty  newspapers’  market 
dominance  and  ability  to  pre¬ 
dictably  generate  cash  flow,  man¬ 
agement’s  strong  track  record  of 
improving  operations,  and  antici¬ 
pated  financial  improvements 
resulting  from  clustering. 

Northbrook.  111. -based  Liberty 
publishes  308  local  newspapers  in 
16  states. 

Cross-ownership  rules 
under  the  microscope 

The  Federal  Communications 
Commission  is  examining  cross¬ 
ownership  and  other  media  owner¬ 
ship  rules  that  could  lead  to  greater 
deregulation.  The  Associated  Press 
reported. 


A  relaxation  is  expected  to 
spawn  further  consolidation  of 
media  companies.  The  cross¬ 
ownership  ban  barring  a  single 
company  from  owning  a  news¬ 
paper  and  broadcast  station  in 
the  same  market  could  compli¬ 
cate  Tribune  Co.’s  acquisition  of 
Times  Mirror  Co.,  which  would 
give  Tribune  newspaper/TV 
combos  in  three  more  cities. 
Tribune  is  banking  on  the  FCC 
relaxing  the  rule  by  2006,  when 
its  TV  licenses  in  those  cities 
start  to  come  up  for  renewal. 

‘Daily  News’  pitches 
Latino  baseball  fans 

The  New  York  Daily  News 
and  Major  League  Baseball 
teamed  up  to  launch  a 
Spanish/English-language 
baseball  insert  targeting  Latino 
readers. 

The  jointly  produced  publica¬ 
tion  made  its  debut  March  19  in 
seven  metro  papers  with  high 
Latino  readership.  Total  circula¬ 
tion  is  estimated  at  more  than  I 
million.  Two  more  issues  are 
planned  for  this  year  and  four 
are  slated  for  2001. 


Ramseys  settle  suit 
with  ‘Star’  tabloid 

John  and  Patsy  Ramsey 
reached  a  confidential  settle¬ 
ment  in  their  libel  lawsuit 
against  the  Star  supermarket 
tabloid  and  are  planning  more 
lawsuits,  a  lawyer  for  the  couple 
told  the  Daily  Camera  in 
Boulder,  Colo.  The  parents  of 
the  slain  6-year-old  JonBenet 
sued  on  behalf  of  their  1 2-year- 
old  son  Burke  after  the  Star 
reported  the  boy  was  the  prime 
suspect  in  his  sister’s  1996 
death.  The  parents  were  cleared 
as  suspects  in  the  girl’s  death, 
but  remain  under  an  “umbrella 
of  suspicion,’’  police  say. 

Times  Co.  chooses 
investment  banker 

The  New  York  Times  Co. 
has  hired  New  York-based 
Veronis,  Suhler  &  Associates 
as  the  exclusive  investment 
banker  handling  the  sale  of 
seven  of  its  small  daily  and 
weekly  newspapers.  The  Times 
Co.  announced  last  month  that 
it  would  put  the  smaller  news¬ 
papers  up  for  sale  so  it  could 
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focus  on  its  larger  properties,  such 
as  The  Boston  Globe. 

Gannett  still  buys 
the  most  newsprint 

Gannett  Co.  Inc.  newspapers  not 
only  will  remain  tops  in  number  of 
titles  and  total  circulation  after 
Tribune  Co.’s  pending  acquisition 
of  Times  Mirror  Co.,  but  they  also 
will  continue  to  consume  more 
newsprint  than  any  other  newspa¬ 
per  group. 

Combined  Tribune-Times  Mirror 
annual  consumption  figures  report¬ 
ed  in  E&P  last  week  on  p.  12  range 
from  approximately  930,000  to  1 
million  metric  tons.  Only  a  lower 
estimate  was  supplied  for  Gannett. 

In  fact,  Gannett’s  just-released 
annual  report  puts  1999  consump¬ 
tion  at  1 ,033,000  metric  tons.  For 
purposes  of  comparison,  however, 
it  should  be  noted  that  the  figure 
includes  tonnage  used  by  weeklies, 
shoppers,  USA  Weekend  and  the 
Lfnited  Kingdom’s  Newsquest 
newspapers,  which  Gannett 
acquired  la.st  year. 

Newspaper  seeks 
sunshine  in  N.C. 

The  Asheville  (N.C.)  Citizen- 
Times  is  asking  the  North  Carolina 
Supreme  Court  to  review  the 
newspaper’s  request  for  changes  in 
rules  that  govern  closed  meetings 
of  public  boards.  The  paper 
opposed  a  state  appeals  court  ruling 
that  allowed  public  boards  to  go 
into  private  meetings  with  attorneys 
without  a  specific  case  to  be 
discussed. 

The  ruling  stemmed  from  a  1998 
lawsuit  filed  by  the  Citizen-Times 
against  the  Henderson  County 
Commission,  which  claimed  the 
commission  in  November  1998 
improperly  met  behind  closed 
doors  with  attorneys  because  it  did 
not  cite  a  specific  lawsuit  or  threat¬ 
ened  lawsuit  to  be  discussed. 

—  Reported  and  written 
by  Lucia  Moses,  Jim  Rosenberg, 
and  Joe  Strupp 
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Lucia  Moses 


Ripples  seen  in  wake 
of  ‘World’s  Greatest 
Newspaper  Deal’ 


Some  industry  observers 

believe  the  announced  Tribune- 
Times  Mirror  merger  to  create 
the  third-biggest  U.S.  newspaper 
company  will  beget  a  chain 
reaction  of  mergers  in  the  newspaper  business. 

The  desire  to  serve  up  rich  news  content  to 
a  greater  reader  and  advertiser  base  while 
achieving  economies  of  scale  will  drive  these 
partnerships,  the  thinking  goes. 

“This  is  just  the  beginning  of  massive  con¬ 
solidation  in  newspapters.  You  will  see  a  lot 
fewer  newspaper  companies  in  five  years," 
said  William  Dean  Singleton,  president  and 
CEO  of  MediaNews  Group  Inc. 

Others  say  the  merger  is  much  ado  about 
nothing  because  there  are  few  companies  that 
would  be  ideal  merger  partners. 

A  number  of  potential  candidates,  such  as 
the  Washington  Post  Co.,  the  New  York 
Times  Co.,  and  Dow  Jones  &  Co.  Inc., 
are  family-controlled,  which  would  be  a 
significant  obstacle  to  a  merger. 

As  the  Chandler  family  showed  by 
agreeing  to  give  up  Times  Mirror,  howev¬ 
er,  it’s  certainly  not  impossible  for  a  fam¬ 
ily-controlled  company  to  sell  out. 

Edward  J.  Atorino,  director  of  the 
investment  bank  Wasserstein  Perella 
Securities  Inc.,  said  he  doesn’t  foresee 
consolidation  happening  immediately. 

But,  down  the  road,  he  said,  "This  may  make 
families  think  about  unlocking  the  value  of 
their  company  or  looking  for  a  merger  partner. 
Every  once  in  a  while,  one  of  these  third-, 
fourth-generation  family  members  says,  T 
want  my  money.’’’ 

Knight  Bidder  seems  the  most  likely  merg¬ 
er  candidate.  The  company  has  a  number  of 
major-market  newspapers  (in  Detroit,  Phila¬ 
delphia,  and  San  Jose,  Calif.,  for  instance), 
and  an  aggressive  online  strategy  with  its 
national  network  of  regional  Web  portals. 
Real  Cities.  Those  factors  could  make  it 
attractive  to  broadcast  suitors,  said  Lee  Wes- 


terfield,  Paine  Webber’s  publishing  analyst. 

Knight  Ridder  CEO  Tony  Bidder,  who  has 
been  frustrated  with  the  company’s  stock 
price,  hasn’t  ruled  out  his  company  acquiring 
another,  but  has  said  he’s  not  interested  in  a 
merger  that  would  require  it  to  relinquish 
major  control.  Said  Chip  Visci,  the  company’s 
vice  president  of  operations:  “At  the  right 
price,  anything  is  possible.” 

Dallas  Morning  News  parent  Belo  also 

No  newspaper  is  in 
a  position  where  it 
must  seii.  i  think 
they’ii  feei  the 
desire,  not  pressure. 

—  Lee  WesterfieM 
PaineWebber 

comes  to  some  analysts’ 
minds  because  its  stock  price 
is  trading  near  its  52-week 
low  and  it  has  a  TV-newspa- 
per  combo  in  Dallas  and 
dual-TV-station  ownership  in 
Phoenix  and  Seattle.  It  has 
attractive  properties,  and  its 
directors  might  think  a  sale  is  a  way  to  pump 
up  the  stock  price,  analysts  believe. 

Belo  had  no  comment  on  the  potential  of  a 
merger  but  said  the  Tribune-Times  Mirror 
union  validates  its  strategy  of  building  geo¬ 
graphic  clusters. 

Dow  Jones,  parent  of  The  Wall  Street 
Journah  is  unique  among  its  peers  because  its 
business  is  built  around  financial  news  and 
information  and  isn’t  centered  on  geography. 

“Dow  Jones  isn’t  for  sale,  so  it  doesn’t 
really  matter,”  spokesman  Richard  Tofel  said. 
The  family  members  who  own  the  controlling 
shares  in  the  company  have  “made  very  clear 


they  have  no  interest  in  doing  it,”  he  said. 

A  major  factor  in  consolidation  is  whether 
federal  cross-ownership  rules  ease,  which 
would  permit  a  single 
company  to  own  a 
newspaper  and  broad¬ 
cast  station  in  a  single 
market.  Newspapers 
may  have  broadcasting 
companies  lining  up  to 
propose  marriage  if 
that  happens,  analysts 
predict. 

But  they  may  go 
away  empty-handed, 
Paine  Webber’s  Westerfield  said.  "No  newspa¬ 
per  is  in  a  position  where  it  must  sell.  I  think 
they’ll  feel  the  desire,  not  pressure.” 

Newspaper  stocks  have  lagged  the  bench¬ 
mark  Standard  &  Poor’s  500  Index  lately  as 
investors  have  gone  gaga  over  tech  stocks  and 
shunned  newspapers,  which  they  see  as  play¬ 
ers  in  a  mature  industry  lacking  the  growth 
potential  of  pure-play  Internet  companies. 
Share  prices  of  the  major  newspaper  compa¬ 
nies  were  buoyed  in  the  days  following  the 
Tribune-Times  Mirror  merger  announcement, 
which  many  interpreted  as  testimony  to  the 
value  of  newspapers.  Big  gainers  included 
Dow  Jones,  up  10%  to  71  Vs  by  week’s  end; 
Knight  Ridder,  up  9%  to  51  Vs;  and  the 
Washington  Post  Co.,  up  7.5%  to  51 1. 

"I  think  it  was  great  news.  Tribune  spend¬ 
ing  that  much  money  on  a  newspaper  group.” 
said  Bob  Jelenic.  CEO  of  the  Journal  Register 
Co.  Jelenic,  whose  company  publishes  25 
small-  to  midsize  dailies,  doesn’t  see  consoli¬ 
dation  affecting  his  company  because  of  the 
size  of  the  markets  it  serves.  Journal  Register 
is  selling  its  Midwestern  papers  to  focus  on 
its  East  Coast  clusters  while  building  its 
Internet  presence,  and  it  doesn’t  plan  to 
change  course,  Jelenic  said.  “We  think  as  we 
dominate  in  print,  we’ll  dominate  our  mar¬ 
kets,”  he  said.  He’s  betting  that  community 
newspapers  will  remain  valuable  to  readers 
and  advertisers  amid  a  fragmented  media 
landscape. 

In  the  long  term,  though,  if  Internet  activi¬ 
ty  continues  to  expand  and  local  news  content 
remains  valuable,  smaller  companies  may 
come  under  similar  pressure  to  find  marriage 
partners.  Said  Atorino.  “I  don’t  think  we’ve 
seen  the  end.”  ■ 


Dean  Singleton 
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viewpoint 

Take  cross-ownership 
ban  off  the  air 

Sometimes  the  best  way  to  prove  it’s  time  to  drop  a  useless  or  offensive  regula¬ 
tion  is  to  violate  it  openly,  and  even  proudly.  In  the  1960s.  for  instanee.  civil-rights 
activists  shredded  the  skein  of  humiliating  discrimination  laws  simply  by  doing  all 
the  ordinary  things  Jim  Crow  outlawed:  sitting  at  a  lunch  counter,  drinking  from  a 
"whites  only"  fountain,  and  riding  in  the  front  of  the  bus. 

Tribune  Co.'s  $8-billion  acquisition  of  Times  Mirror  Co.  could  —  and  should  — 
doom  an  increasingly  rickety  regulation  that  in  its  own  way  pretends  to  protect  soci¬ 
ety  while  actually  working  against  the  common  good.  If  the  cross-ownership  ban 
on  newspapers  ow  ning  broadcast  outlets  in  the  same  market  ever  had  any  justifica¬ 
tion  —  and  it  was  a  real  stretch,  even  back  in  1975  when  this  brainstorm  of  the 
Nixon  administration  was  finally  adopted  a  year  after  Nixon  himself  was  gone  — 
that  rationale  vanished  long  ago.  Yet.  somehow,  the  ban  has  survived  as  America 
wired  itself  with  virtually  universal  cable  TV  access  and  even  children  began  to 
abandon  the  boob  tube  in  favor  of  entertainment  and  education  on  computer  CDs 
or  the  Internet. 

With  each  advance  of  technology  and  with  every  change  in  market  reality, 
the  contradictions  inherent  in  the  cross-ow  nership  ban  creates  an  increasingly  absurd 
media  landscape.  The  local  paper  can't  buy  a  TV  station  in  its  own 
market  because  —  according  to  the  vaguely  "X-Files"  logic  of  its  proponents  —  it 
might  impose  some  kind  of  Orwellian  group  think  on  the  community.  Yet  Disney  can 
own  ABC.  and.  as  every  new  parent  soon  discovers.  Mickey's  infiuence  in  the  cul¬ 
ture  was  awesome  well  before  it  boasted  a  single  O&O  station.  Toddlers  plead  for 
Mickey  Mouse  or  Goofy  —  while  it  is  a  rare  baby  indeed  who  feels  the  same  tug 
towards  the  Detroit  Free  Press'  Yak  or  the  St.  Louis  Post-Dispatch's,  Weather  Bird. 

By  essentially  daring  the  Federal  Communications  Commission  (FCC)  to 
enforce  this  discriminatory  ban.  Tribune  w  ill  help  speed  the  end  of  the  cross-own¬ 
ership  rule.  Certainly  Tribune  knows  firsthand  from  its  doleful  experience  in  Fort 
Lauderdale.  Fla.,  how  the  rule  is  the  enemy  of  excellence.  When  it  bought  WBZL 
there  four  years  ago.  Tribune  hoped  to  use  the  impressive  journalistic  resources  of 
the  Sun-Sentinel  to  transform  the  UHF  station's  almost  nonexistent  news  operation 
with  a  showcase  local  newscast.  Under  the  terms  of  a  painfully  won  waiver  from 
the  cross-ownership  rule,  however.  Tribune  must  run  the  two  properties  entirely 
separately. 

This  time  around.  Tribune  will  be  running  afoul  of  the  cross-ownership  ban  in 
Los  Angeles,  New  York,  and  Hartford.  Conn.  Because  Tribune  m  those  markets  is 
a  broadcaster  buying  a  newspaper,  the  ban  itself  won't  come  into  play  until  the  sta¬ 
tion  licenses  begin  coming  up  for  renewal  in  2(X)6.  But  there's  no  reason  to  wait 
that  long.  The  best  thing  the  FCC  could  do  is  dust  off  the  "emergency"  petition  the 
Newspaper  Association  of  America  filed  way  back  in  August  —  and  grant  the 
industry's  common-sense  demand  that  a  newspaper  company  be  allowed  to  play  by 
the  same  ownership  rules  as  any  other  media  business. 
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News  gathering  and  the  law 

E&P,  as  an  industry  voice,  should  be  more 
careful  in  lumping  inviolate  First  Amendment 
rights  with  shoddy  news-gathering  practices, 
including  bribery,  extortion,  trespass,  and 
other  illegal  activities  [“News-gathering  tac¬ 
tics  on  trial,”  Dec.  18,  p.  18], 

The  First  Amendment  solidly  protects  the 
right  to  publish.  But  the  media  have  no  special 
protection  in  how  they  gather  their  material, 
and  1  plead  guilty  to  many  shady  actions  in  my 
reporter  days. 

The  media  are  just  beginning  to  discover 
what  the  rest  of  society  knows:  The  plaintiff’s 
bar  is  out  of  control. 

Travis  Hughs 
CEO 

Wieck  Photo  DataBase  Inc. 

Dallas 

Nipped  in  the  (om)bud 

1  was  amused  to  see  the  Jan.  10  editorial 
urging  an  increase  in  ombudsmen.  Is  there  an 
appointment  pending  at  E&P? 

Personally,  I  find  most  ombudsmen  sancti¬ 
monious  and  boring.  Newspapers  need  own¬ 
ers  who  care  more  about  accuracy,  less  about 
profits,  and  editors  who  are  willing  to  admit 
mistakes  promptly  by  printing  plain  English 
corrections,  preferably  on  the  same  page 
where  the  original  story  appeared.  Finally, 
newspapers  (and  perhaps  magazines)  need 
publishers  willing  to  make  adequate  space 
available  for  comments  from  readers. 

Weekly  newspapers  are  alive  and  well, 
even  growing.  Perhaps  our  big-city  brothers 


50 

YEARS  AGO  ... 

NEWSPAPERDOM® 

from  Editor  &  Publisher,  March  25,  1950 

Owners  of  the  Atlanta  Journal  and 
Atlanta  Constitution  have  agreed  on  a  one- 
plant  publishing  merger,  but  its  fulfillment 
awaits  rulings  by  two  government  agen¬ 
cies.  The  Constitution  will  continue  as  a 
morning  daily  and  the  Journal  as  an 
evening  daily. 

The  first  daily  run-of-paper  four-color 
advertisement  to  appear  in  The  Phila- 1 
delphia  Inquirer  has  been  selected  as  “Job 
of  the  Month”  by  the  Graphic  Arts 
Review. 


and  sisters  need  to  revisit  the  fundamentals. 

Alan  L.  Baker 
publisher 

The  Ellsworth  (Maine)  American 

Editors  ’  Note:  Point  well  taken  on  practic¬ 
ing  what  you  preach.  There  is  no  ombudsman 
appointment  pending  at  “E&P.” 

Corrections 

The  March  1 3  editorial  suggested  incorrect¬ 
ly  that  Carlos  Pulgarin,  an  El  Tiempo  reporter 
who  fled  Colombia  after  repeated  death 
threats,  is  still  in  Peru,  where  he  was  again  sub- 


. letters 

’teft^@edrtora^pubisi^.cbm 

Jected  to  death  threats.  Since  last  month, 
Pulgarin  has  been  in  Spain,  seeking  asylum. 

Due  to  an  error  in  the  Sept.  30,  1999,  Audit 
Bureau  of  Circulations  FAS-FAX,  figures  for 
Thomson  Corp.’s  West  Virginia  dailies  were 
incorrect  in  E&P,  March  20,  p.  32.  Their  com¬ 
bined  weekday  circulation  is  52.000,  down 
10%  from  a  decade  ago,  not  44.000.  down  23%. 

The  name  of  the  Los  Angeles  Times  senior 
vice  president  for  advertising  should  have  been 
rendered  in  E&P,  March  20,  p.  9,  not  as  Jack 
C.  McKeon  but  as  John  C.  McKeon. 
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Compelling  Stories? 

News  We  Missed: 

Covering  Nonprofit  Organizations 
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than  10  million  people,  and  impacts  every  facet  of  American  life? 
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of  the  economy  that’s  often  overlooked  by  the  media. 

Learn  how  to  find  some  of  the  most  compelling  stories  in  your 
community  by  attending  Poynter’s  seminar  called 
News  We  Missed:  Covering  Nonprofit  Organzations. 

■  Learn  about  the  size  and  scope  of  charities,  foundations, 
social  welfare  organizations  and  more! 

■  Gain  an  understanding  of  the  rules  under  which 
non-profits  operate  and  how  they  are  financed. 

■  Study  examples  of  how  non-profits  impact  your  community 
or  effect  change  on  a  national/international  scale. 

■  See  how  young  technology  millionaires  are  impacting 
the  world  of  philanthropy. 

Seminar  Dates:  June  11-14 
Application  Deadline:  April  28 

Don’t  miss  another  compelling  story.  Apply  today.  Contact  our 
website  for  more  information  and  an  application  form,  or  call  us. 
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“Our  organization  did  this  as  a  team,”  CEO  Madigan  says  of 
the  Times  Mirror  deal.  Leaders  of  that  team  include,  left  to  right, 
the  No.  2  man,  Dennis  FitzSimons,  who  says  Tribune  is  still  on 
the  prowl  for  more  TV  stations;  Jack  Fuller,  who  runs  the 
newspaper  division  while  managing  to  write  acclaimed  novels 
and  nonfiction  books;  and  Jeff  Scherb,  the  chief  of  Tribune 
Interactive,  whose  Web  sites  now  stretch  from  coast  to  coast. 


Jsa, 


CEO  John  Madigan  —  low-key 
in  public,  focused  in  private  — 
leads  a  talented  executive  cadre 
at  a  transformed  Tribune  Co. 


John  W.  Madigan,  you’ve  just 
pulled  off  the  biggest  newspaper 
deal  in  history  and  catapulted 
Tribune  Co.  into  the  elite  ranks  of 
national  media  players.  Where  are 
you  going  now?  Not  to  Disney  World.  That 
wouldn’t  be  the  Madigan  way. 

“I  hope  it  is  a  short  ingestion  period,” 
Madigan  says,  allowing  himself  the  only 
laugh  in  an  interview,  “and  I  hope  after  that 
we  hit  our  targets  and  our  goals.  We  want  to 
create  value  quickly.” 

Another  CEO  might  be  tempted  to  brag  a 
little  in  the  wake  of  Tribune  Co.’s  $8-billion 
acquisition  of  Times  Mirror  Co.  By  any  stan¬ 
dard,  this  was  a  big  deal.  By  newspaper  stan¬ 
dards,  it  was  titanic.  Not  simply  for  the  num- 

www.editorandpubllsher.com 


By  Mark  Fitzgerald 

bers  involved  —  which  were  nearly  seven 
times  larger  than  any  previous  blockbuster 
deal  —  but  also  for  the  sheer  audacity  of  con¬ 
vincing  the  Chandler  family,  and  the  much 
more  reluctant  nonfamily  board  members,  to 
part  with  one  of  the  best  media  brand  names 
in  the  United  States. 

Yet,  Chairman  and  CEO  Madigan  is  eager 
to  credit  the  acquisition  to  the  team  he  has 
assembled  in  the  executive  suites  of  the  neo- 
Gothic  Tribune  Tower  in  Chicago.  There’s 
even  irritation  in  his  voice  as  he  discusses 
how  the  deal  came  about.“Everybody  is  writ¬ 
ing  this  up  as  a  CEO  thing.  That  isn’t  the  way 
things  usually  happen,”  Madigan  says. 

Certainly  not  at  Tribune.  A  group  had  been 
in  place  for  some  time  looking  around  for  just 


this  kind  of  acquisition  or  partnership.  “Our 
organization  did  this  as  a  team,”  Madigan 
says.  “We  conceived  the  idea  through  the 
planning  process.  Part  of  that  process  was 
thinking,  ‘What  are  the  major  moves  we 
could  make  to  transform  the  company?  What 
do  we  have  to  do  to  make  it  happen?’  ...  It 
happened  through  dedication,  through  want¬ 
ing  to  make  moves  or  a  move  that  would 
make  us  significantly  better.” 

That  emphasis  on  process  long  contributed 
to  the  idea  that  Tribune  Co.  was  a  “conserva¬ 
tive”  corporation  —  another  notion  that  irri¬ 
tates  the  courtly  Madigan  ever  so  slightly. 
“There  should  be  nothing  shocking  about 
this,”  he  says.  “It  is  just  more  of  our  strategy 
to  be  an  important  competitor  in  major  mar¬ 
kets.  That’s  what  we’re  all  about.” 

If  people  have  an  image  of  a  conservative, 
reticent  Tribune,  one  small  reason  may  be 
Madigan’s  personal  style.  His  idea  of  Casual 
Day,  it  sometimes  seems,  is  to  take  off  his 
dark  suit  jacket.  His  banker’s  demeanor  has 
deep  roots.  Tribune’s  CEO  since  1995  and  its 
chairman  since  1 996,  Madigan,  62,  began  his 
business  career  in  1960  as  a  financial  analyst 
with  Duff  &  Phelps  Inc.  in  Chicago.  After  a 
stint  with  the  accounting  firm  Arthur 
Anderson  &  Co.,  Madigan  pursued  his  sec¬ 
ond  career  as  an  investment  banker,  first  as  a 
vice  president  with  Paine  Webber  and  then,  in 
1969,  with  Salomon  Brothers. 

An  investment  banker  was  just  what 
Tribune  Co.  needed  in  the  mid-1970s  as  it 
began  laying  plans  to  go  public.  Madigan 
joined  Tribune  in  1975  as  vice  president  and 
chief  financial  officer  and  was  quickly  added 
to  the  board  of  directors. 

Recruited  to  Tribune  by  then-Chairman 
Stanton  R.  Cook,  Madigan’s  banker  eye 
proved  even  more  invaluable  under  Cook’s 


MADIGAN:  DAMIAN  DOVARGANES/AP 


successor,  Charles  T.  Brumback.  At  a  time 
when  computers  w'ere  showing  up  everywhere 
in  newspapers  —  but  not  on  the  desks  of  top 
executives  —  Brumback  was  a  rare  technology 
enthusiast  who  was  online  from  the  very  start 
of  the  300-baud  network  services.  Brumback 
was  no  hobbyist.  He  believed  computer  servic¬ 
es  would  prove  crucial  to  newspapers  —  and 
because,  like  everyone  else,  he  could  not  know 
which  new  services  would  pan  out  and  which 
would  not,  he  had  Madigan  and  others  spread 
around  Tribune’s  bets  on  likely  ventures. 

Some,  such  as  the  company’s  investments 
in  America  Online  and  the  WB  network, 
proved  wildly  successful.  Others,  such  as  its 
investment  in  the  Peapod  computer  grocery 
delivery  service,  proved  shaky.  It  was  all 
research  and  development.  Brumback  used  to 
say,  and  it’s  a  pattern  Madigan  has  continued 
through  Tribune  Ventures. 

On  his  way  up  in  Tribune  Co..  Madigan 
made  few  enemies.  His  misfortune  was  that 
one  of  them  would  write  a  book  about  it.  In 
1989.  former  Editor  Jim  Squires  quit  after  he 


lost  to  Madigan 
in  his  bid  to 
become  president 
and  CEO  of  the 
flagship  Chicago 
Tribune  news¬ 
paper.  Squires 
wrote  scathingly 
of  Madigan  in 
“Read  All  About 
It!,’’  a  1992  book 
in  which  the  for¬ 
mer  investment 
banker  symbol¬ 
ized  what  Squires  feared  was  the  triumph  of 
corporate  financial  interests  over  journalism 
in  the  newspaper  industry. 

Now  Squires  dismisses  their  differences  as 
matters  of  style  rather  than  business  philoso¬ 
phy  and  he  hails  Tribune’s  acquisition  of 
Times  Mirror. 

“1  personally  applaud  it.  I  think  it’s  a  smart 
move  and  that  Madigan  has  made  a  great  deci¬ 
sion,”  Squires  says  from  his  thoroughbred 


horse  farm  in  Kentucky.  “It’s  a  leadership  step 
in  the  newspaper  industry.  It  shows  how  news¬ 
papers  will  survive  this  revolution  just  as  they 
survived  the  other  revolutions  [magazines, 
radio,  TV].  In  my  opinion,  there  are  just  five 
great  media  brands  left  in  America  —  New 
York  Times,  Chicago  Tribune,  Los  Angeles 
Times,  Washington  Post,  and  The  Wall  Street 
Journal  —  and  now  Tribune’s  got  two  of 
them.”  Squires  says  the  brands  of  TV  network 
news  organizations  have  been  devalued  by 
their  corporate  owners.  Time  magazine’s 
brand  is  suffering  the  same  fate,  he  suggests. 

Madigan’s  style  works  well  for  him  even 
when  the  going  gets  tough,  some  executives 
have  found.  F.  Gilman  Spencer  was  editor  of 
the  New  York  Daily  News  when  he  got  to 
know  Madigan.  Tribune  struggled  first  with 
the  tabloid’s  balance  sheet  and  then  with  its 
unions,  which  began  a  139-day  strike  that 
ended  with  the  1991  sale  of  the  paper  to 
British  press  lord  Robert  Maxwell. 

“I  had  an  excellent  experience  with  John 
Madigan,”  Spencer  says.  “I  always  found  him 


Charles  Brumback 
former  Tribune  Co.  boss 
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A  Fuller  life:  partly 


Before  he  became  president  of 
Tribune  Publishing  and  long  before 
his  days  were  consumed  with  find¬ 
ing  multimedia  synergies.  Jack 
Fuller  published  a  novel  —  one  of  his  five 
books  —  with  a  title  that’s  particularly  appro¬ 
priate  in  light  of  the  $8-billion  Times  Mirror 
Co.  acquisition.  It’s  called  “Convergence.” 

“Convergence,”  the  spy  novel,  is  set  in  the 
1970s  and  follows  the  triangular  machina¬ 
tions  of  two  CIA  agents  and  a  Soviet  opera¬ 
tive.  But  “convergence.”  the  media  concept,  is 
a  pretty  good  one-word  summary  of  Fuller’s 
marching  orders  since  he  took  charge  of 
Tribune’s  newspapers  three  years  ago. 

Fuller’s  boss,  John  Madigan,  has  kept  the 
company  focused  on  connecting  print,  broad¬ 
cast.  and  interactive  media  even  as  other  com¬ 
panies  that  grew  from  newspapers  either  shed 
papers,  as  Thomson  Corp.  is  doing  now,  or 
move  towards  a  pure  newspaper  play,  as 
Pulitzer  Inc.  and  Lee  Enterprises  Inc.  have 
done  by  selling  off  their  broadcast  properties. 

“We  think  it  gives  us  so  many  more  oppor¬ 
tunities.”  Madigan  says.  “Every  year,  the 
media  converge  more  and  more,  and  we  find 
that  having  both  [print  and  electronic  media] 
gives  us  an  incredible  advantage.  That’s  why 


we’ve  resisted  splitting  the  company  up  and 
spinning  off  new  media.  I’ve  never  believed 
that  is  the  right  thing  to  do.” 

In  the  days  since  the  deal  was  announced. 
Fuller  has  been  making  the  rounds  of  Times 
Mirror  papers,  reassuring  nervous  newsrooms 
about  Tribune  intentions.  He  comes  to  that 
chore  with  impressive  credentials,  both  inside 
and  outside  the  newsroom,  including  a 


Jack  Fuller 
assures  Los 
Angeles  Times 
employees 
that  there  will 
be  no  repeat  of 
the  Staples 
Center  fiasco 
on  his  watch: 
“The  editor 
decides.” 


Pulitzer  Prize  for  editorial  writing  won  in 
1986.  A  reviewer  of  one  of  his  recent  books 
called  him  “a  throwback  to  the  days  when 
publishers  were  more  than  bean  counters  in 
expensive  suits.” 

Chicago  native  Fuller,  53,  started  at  the 
Tribune  as  a  copy  boy  and  spent  a  year  of  his 
U.S.  Army  service  during  1969-70  as  a 
Vietnam  correspondent  for  Pacific  Stars  and 


to  be  a  straight-shooter  —  in  all  respects.  He’s 
the  kind  of  guy  you  could  trust.” 

Tribune,  which  already  owned  WPIX-TV 
in  New  York,  is  coming  back  to  the  city  with  a 
newspaper,  Newsday  on  Long  Island  (and  the 
borough  of  Queens),  as  part  of  the  Times 
Mirror  acquisition.  But  Madigan  says  the 
company  does  not  intend  to  revive  the  New 
York  Newsday  edition  that  Mark  Willes  folded 
in  his  first  month  on  the  job  at  Times  Mirror. 
“We  have  no  plans  to  do  that.  That's  been 
tried,”  Madigan  says.  “1  think  we’re  going  to 
stick  to  our  knitting.” 

Similarly,  Madigan  rules  out  any  expansion 
of  Tribune’s  entertainment  enterprises,  which 
include  the  Chicago  Cubs  baseball  team.“We 
like  the  media  business,”  he  says.  “It’s  what  we 
do  well,  and  there’s  plenty  to  do  in  the  media 
business  today.”  Indeed,  Dennis  J.  FitzSimons, 
regarded  the  No.  2  man  at  Tribune  as  executive 
vice  president/media  operations  and  president 
of  Tribune  Broadcasting  Co.,  has  made  it  clear 
that  the  company  is  still  on  the  prowl  for  TV 
stations.  FitzSimons,  a  native  New  Yorker  who 

tly  fiction 

Stripes.  He  later  drew  on  that  experience  in  a 
novel  called  “Fragments”  that  he  co-wrote 
with  celebrated  author  Robert  Olen  Butler.  It 
was  hailed  by  The  Wall  Street  Journal  as  “the 
best  novel  yet  about  the  Vietnam  War.” 

A  graduate  of  Northwestern  University’s 
Medill  School  of  Journalism  and  Yale  Law 
School,  Fuller  returned  to  the  Tribune  in 
1973,  but  left  two  years  later  to  take  a  Job  as 
special  assistant  to  the  U.S.  attorney  general. 
He  was  back  again  in  1977  as  a  Washington 
correspondent,  became  editor  of  the  paper  in 
1989,  and  took  his  present  position  in  1997. 

Anxious  Times  Mirror  reporters  who  are 
unlikely  to  have  read  “Convergence”  or  any 
of  Fuller’s  other  four  novels  are  probably 
familiar  with  “News  Values:  Ideas  for  an 
Information  Age,”  his  1996  reflection  on  the 
uneasy  marriage  of  journalism  and  com¬ 
merce.  Although  the  book  was  widely 
applauded,  one  reviewer  complained  that  he 
was  prone  to  quote  Hegel  and  Plato  in  dis¬ 
cussing  journalistic  ethics. 

And  now,  as  Fuller  ascends  a  kind  of  sum¬ 
mit  in  the  newspaper  field,  he  is  also  peaking 
in  the  book  world,  with  a  new  novel,  “The 
Best  of  Jackson  Payne,”  to  be  published  by 
prestigious  Knopf  this  June.  In  this  novel, 
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came  to  Tribune  in  1982  as  sales  director  for 
WGN-TV  after  directing  advertising  at  a 
Hartford  station  and  Viacom  International, 
became  president  of  Tribune  Broadcasting  in 
1997.  His  present  position  was  created  this 
January  and  puts  him  in  charge  of  Tribune’s  22 
TV  stations,  its  four  radio  stations,  its  enter¬ 
tainment  unit,  the  Chicago  Cubs,  and  Tribune 
Broadcasting’s  equity  position  in  the  WB  TV 
network  and  TV  Food  Network. 

FitzSimons.  49,  will  be  the  point  man  for 
what  could  well  be  a  battle  over  Federal 
Communications  Commission  (FCC)  cross¬ 
ownership  regulations  that  prohibit  newspapers 
from  owning  radio  or  TV  stations  in  the  same 
market.  As  part  of  the  acquisition.  Tribune  will 
be  running  newspapers  in  Los  Angeles,  where 
it  owns  KTLA;  New  York,  where  it  owns 
WPIX;  and  Hartford,  Conn.,  where  it  owns 
WTIC.  Tribune’s  pioneering  Chicago  TV  prop¬ 
erty,  the  superstation  WGN-TV  —  the  call  let¬ 
ters  come  from  Col.  Robert  R.  McCormick’s 
designation  of  the  Chicago  Tribune  as  the 
“World’s  Greatest  Newspaper”  —  and  its  New 


Fuller,  a  jazz  buff,  focuses  on  a  bumed-out 
saxophone  player. 

Fuller  was  applauded,  literally,  in  the  Los 
Angeles  Times  newsroom  on  St.  Patrick’s  Day 
this  year  when  he  told  journalists,  still  getting 
over  the  Staples  Center  profit-splitting  disclo¬ 
sure,  how  he  handles  the  division  between 
advertising  and  editorial.  “My  simple-minded 
rule,”  he  said,  according  to  an  account  by 
Chicago  Tribune  reporter  Karen  Brandon,  “is 
that  when  it  comes  to  what  goes  in  the  news¬ 
paper,  the  editor  decides.” 

But  does  the  increasing  concentration  of 
media  ownership,  which  Fuller  the  newspaper 
executive  helped  further,  bother  Fuller  the 
editor  and  philosopher  of  journalism?  As  it 
happens,  in  a  speech  two  years  ago  to  the 
Organization  of  News  Ombudsmen  in 
Chicago,  he  addressed  whether  there  was  too 
much  consolidation. 

“From  inside  the  business,  nothing  could 
seem  further  from  the  truth.”  Fuller  said.  “In 
fact,  the  information  environment  is  shattering 
into  fragments.  The  Internet  has  drastically 
lowered  the  barriers  to  entry.  Entrepreneurs 
armed  with  an  idea  can  now  seize  pieces  of  the 
business  that  media  companies  used  to  call 
their  own.  This  may  make  it  uncomfortable 
for  media  companies  —  and  induce  them  to 
acquire  other  media  companies  to  try  to  hold 
onto  their  position.”  —  Mark  Fitzgerald 
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York  outlet  were  grandfathered-in  when  the 
cross-ownership  rule  was  adopted  in  1975. 

Tribune  butted  heads  with  the  FCC  four 
years  ago  when,  as  part  of  a  larger  deal,  it 
acquired  WBZL.  a  Fort  Lauderdale,  Fla.,  TV 
station  serving  the  same  market  as  Tribune’s 
Sun-Sentinel  daily  newspaper.  The  company, 
which  planned  to  use  the  Sun-Sentinel  news¬ 
room  to  create  a  Broward  County  news  tele¬ 
cast,  went  to  court  in  an  unsuccessful  attempt 
to  strike  down  the  cross-ownership  rule.  In 
the  end.  Tribune  and  the  FCC  grudgingly 
agreed  to  a  waiver  with  stiff  conditions  that 
require  WBZL  to  be  operated  separately  from 
the  newspaper. 

Madigan’s  opinion:  the  cross-ownership  rule 
is  history.  “It  just  doesn’t  make  any  sense,"  he 


says.  “It’s  there  for  what  must  be  noneconomic 
reasons.  I  believe  in  good  logic  prevailing.  ... 
And  I  do  think  we’ve  drawn  a  lot  of  attention  to 
this  rule  through  this  transaction.  The  TV  sta¬ 
tions  are  all  part  of  creating  what  Madigan  calls 
“a  national  platform  . . .  rich  in  content  and  the 
ability  to  develop  e-commerce." 

Key  to  the  development  will  be  Jeff  R. 
Scherb,  president  of  the  almost  1 -year-old 
Tribune  Interactive  unit  that  coordinates  the 
online  functions  of  the  newspapers  and  TV  sta¬ 
tions  along  with  other  Internet  activities.  The 
43-year-old  New  Jersey  native  has  extensive 
experience  creating  entrepreneurial  units  inside 
old-line  firms.  Before  joining  Tribune  as  chief 
technology  officer  in  1996,  Scherb  held  that 
title  for  Dun  &  Bradstreet  Software,  where  he 


oversaw  creation  of  SmartStream  Web  Series, 
an  enterprise  applications  suite  using  Java  and 
based  on  intranet  technology.  Scherb  wasn’t 
always  a  propeller  head:  In  the  early  1 980s,  he 
was  circulation  promotion  manager  for  Home 
News  Publishing  Co.  in  East  Bninswick,  N.J. 

Tribune’s  team  is  fired  up  to  begin  imple¬ 
menting  its  plans,  but  Madigan  emphasizes 
that  the  executives  will  be  as  much  students 
as  teachers. 

“I  think  we  can  learn  a  lot  from  [Times 
Mirror].  I’ve  already  seen  some  things  we  can 
do  that  they  are  doing  now,”  he  says,  declin¬ 
ing,  though,  to  go  into  specifics.  “Everybody 
is  talking  about  our  impact  on  Times  Mirror 
people  —  but  our  people  should  get  some¬ 
thing  from  them,  too.”  ■ 


L.A.  confidential:  the  inside  story 


Tribune  Co.’s  acquisition  of  Times 
Mirror  hit  the  newspaper  industry 
like  a  lightning  bolt.  Now  that  the 
loose  ends  of  the  transaction  are 
being  tied  up  and  legalities  attended  to,  the 
story  of  how  the  deal  went  down  is  starting  to 
emerge.  It  seems  that  the  process  of  getting  to 
yes  in  this  deal  was  a  little  like  lightning,  too: 
swift,  unpredictable,  and  turbulent. 

“I  didn’t  know  what  would  happen,” 
Tribune  Chairman  and  CEO  John  W. 
Madigan  told  E&P. 

At  last  year’s  Newspaper  Association  of 
America  convention  in  San  Diego,  Madigan 
made  the  first  approach  to  Times  Mirror  CEO 
Mark  H.  Willes,  leading  to  a  series  of  meet¬ 
ings  that  centered  with  increasing  specificity 
on  merging  the  two  companies.  Willes, 
believing,  as  many  did,  that  the  Chandler 
family  trusts  made  acquisition  by  outsiders 
impossible,  ultimately  brought  an  end  to 
exploratory  talks  in  June. 

In  the  fall.  Tribune  decided  to  pursue  the 
offer  by  going  around  Willes  and  talking  to 
Chandler  family  members  directly  —  and  the 
deal  began  to  pick  up  speed.  “Once  we  got 
back  to  them,  it  moved  quickly,”  Madigan 
says.  “When  people  decide  what  they  want  to 
do,  they  do  things  pretty  quickly.” 

Tribune  Publishing  President  Jack  Fuller 
got  the  ball  rolling  during  a  break  at  a  Nov.  9 
meeting  of  Classified  Ventures,  the  Internet 
joint  venture  of  several  newspaper  compa¬ 
nies.  Fuller  took  aside  Thomas  Unterman, 


who  was  then  Times  Mirror  chief  financial 
officer  and  also  an  advisor  to  the  Chandler 
family.  That  contact  led  to  a  later  meeting  in 
which  Madigan  and  Fuller  indicated 
Tribune’s  interest  in  an  acquisition. 

Unterman,  who  will  get  a  $5-million  advi¬ 
sory  fee  for  his  role  in  the  sale,  relayed  the 
overture  to  family  members.  By  early 
January,  trust  members  were  in  Chicago  lis¬ 
tening  to  Tribune’s  pitch. 

While  members  of  the  Chandler  trust  were 
quickly  receptive  to  the  plan,  nonfamily 
members  of  the  Times  Mirror  board  were 
skeptical.  Just  how  cool  some  were  is  clear 
from  published  accounts  in  the  two  compa¬ 
nies’  flagship  papers  and  in  documents  filed 
with  the  Security  and  Exchange  Commission 
(SEC)  in  connection  with  Tribune’s  tender 
offer  March  2 1 . 

In  the  Chicago  Tribune,  for  instance, 
media  writer  Tim  Jones  recounts  how  the 
Times  Mirror  board  treated  Madigan.  Fuller, 
and  other  Tribune  executives  when  they 
arrived  at  a  Los  Angeles  law  office  to  make 
their  pitch:  “The  reception  was  frosty.  The 
Tribune  contingent  cooled  their  heels  for  four 
hours  before  getting  the  call  to  enter,  around 
8  p.m.  Positioned  at  one  end  of  a  50-foot 
room  was  the  board;  at  the  other  end  were  the 
Tribune  executives.  No  microphones,  no 
water,  no  coffee.” 

And  then  a  small  group  of  board  members 
wanted  Tribune  executives  to  give  them 
another  two-hour  presentation  —  at  10  the 


next  night.  Again  the  Chicagoans  waited,  this 
time  for  about  two  hours  while  Times  Mirror 
board  member  Sherry  Lansing,  a  Paramount 
Pictures  executive,  was  at  a  film  screening. 

Los  Angeles  Times  writers  Michael  A. 
Hiltzik  and  James  Bates  reported  that  non¬ 
family  board  members  fought  with  family 
trust  members  over  several  provisions  of  the 
initial  Tribune  offer,  including  how  it  distrib¬ 
uted  the  tax  burden  among  shareholders. 

In  the  end,  both  sides  backed  off  and  rene¬ 
gotiated  certain  terms  of  the  offer. 

Among  other  items  that  emerge  from  the 
SEC  documents  are  details  of  severance 
terms  for  top  executives,  who  will  receive  an 
amount  equal  to  three  times  their  annual 
salary  combined  with  their  highest  bonus. 
CEO  Willes,  who  has  said  he  is  leaving, 
would  get  $9.24  million.  If  Los  Angeles  Times 
Publisher  Kathryn  M.  Downing  leaves  the 
company,  she  would  get  severance  pay  of 
$3.48  million. 

The  documents  show  the  Times  Mirror 
board  is  also  bound  by  certain  conditions  in 
considering  competing  bids,  which  the  merg¬ 
er  agreement  says  can  be  made  until  April  2. 
Among  them:  the  board  must  consider  the 
effect  any  other  takeover  offer  would  have  on 
the  “editorial  independence  and  quality”  of 
Times  Mirror  papers. 

If  Times  Mirror  does  not  go  through  with 
the  merger,  it  must  pay  Tribune  a  $250- 
million  breakup  fee.  The  offer  expires  April 
1 7  unless  extended.  —  Mark  Fitzgerald 


22  EDITOR  &  PUBLISHER  MARCH  27,  2000 


www.editorandpublisher.com 


Dewsp.e.QpJe . 

by  Jamie  Santo  newspeople@editorandpublisher.com 

California 

Steve  Hannah  to  vice  president  of  tech¬ 
nology  for  San  Jose-based  Knight  Ridder 
from  vice  president  and  chief  information 
officer  for  Gazette  Communications  in  Cedar 
Rapids,  Iowa. 

Jeff  Kok  to  director  of  planning  for 
Sacramento-based  McClatchy  Co.  from  proj¬ 
ect  director  at  PeopleSoft  in  Pleasanton.  Kok 
will  succeed  Bob  McMichael  when  he  retires 
in  June. 

Connecticut 

James  L.  Dean  to  managing  editor  of  The 
Hour  in  Norwalk  from  news  editor  at  the 
daily.  Dean  succeeds  Robert  T.  Fredericks, 
now  metro  editor  of  The  Jounuil  News  in 
White  Plains.  N.Y. 

Marty  Autuori  to  news  editor  from  deputy 
news  editor. 

Florida 

Arden  Dickey  to  assistant  vice  president 
for  circulation  and  regional  call  centers  for 
Knight  Ridder  in  Miami  from  vice  president 
for  circulation  at  The  Miami  Herald. 
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North  Carolina 

Norrell  Nelson  to  circu-  KB 
lation  director  for  The 
Fayetteville  Observer  from 
circulation  manager. 

Frank  P.  Mastromarino  KK|^^^^ 
to  circulation  manager  Nelson 
from  circulation  director  of  TTie  Fayetteville 
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The  Citizen  s  Voice  in 
Wilkes-Barre,  Pa. 


Valerie  C.  Popp  to  human  resources  man¬ 
ager  for  Copley  Chicago  Newspapers  in 
Plainfield  from  interim  manager.  She  succeeds 

Thomas  W.  Riebock. 


Tim  Smith  to  classical 
music  critic  for  The  Sun  in 
Baltimore  from  classical  nHlk  J#  ^ 
music  critic  for  the  Sun-  [ 

Sentinel  in  Fort  Lauderdale.  K 
Fla.  He  succeeds  Stephen  smith  ^ 
Wigler,  who  was  fired  in  The  Sun 
November  for  alleged  plagiarism. 

Francee  Hooper  to  advertising  marketing 
manager  from  senior  research  analyst. 

Jeni  Mann  to  creative  services  production 
supervisor  from  writer  and  designer. 


Paul  W.  Mauney  to  general  manager  at  the 
Burlington  Times-News  from  advertising 
director  at  the  daily. 


Ohio 

Frank  Gardner  to  senior  vice  president  for 
interactive  media  in  the  newly  created  inter¬ 
active  media  development  group  at  Cin¬ 
cinnati-based  E.W.  Scripps  Co.  from  senior 
vice  president  for  TV. 


Valerie  Rose  to  publisher 
of  the  Sentinel-Standard  in 
Ionia  from  business  manag-  I 

er  of  The  Evening  News  in  IK^  — :  I 
Sault  Ste.  Marie  and  region- 
al  bookkeeper  of  Liberty  Rose 
Group  Publishing.  Rose  Sentinel-Standard 
succeeds  Alan  Blanchard. 


Oklahoma 

Don  Mecoy  to  city  editor  for  The  Daily 
Oklahoman  in  Oklahoma  City  from  assistant 
city  editor. 

Tony  Thornton  to  state  editor  from  assistant 
state  editor. 

Tom  Lindley  to  features  editor  from  general- 
assignment  reporter. 


Illinois 

Michael  J.  Waters  to  managing  editor  of 
the  Daily  Southtown  in  Tinley  Park  from 
metro  editor.  He  succeeds  Douglas  W. 
Williams. 


Nebraska 

Joe  Craig  to  publisher  of  the  Star-Herald 
in  Scottsbluff  from  publisher  of  The  Daily 
Nonpareil  in  Council  Bluffs,  Iowa. 


SoLith  Carolina 

Lucy  Talley-Chapman  to  general  manager 
of  The  Post  and  Courier  in  Charleston  from 
director  of  advertising  for  the  daily. 


Terinessee 

Chris  Fletcher  to  editor  of  The  Daily  Herald 
in  Columbia  from  reporter  at  The  Associated 
Press  bureau  in  Houston.  He  succeeds  Tim 
Wood,  who  accepted  a  teaching  position. 


We  specialize  in  assisting  owners 
in  exploring  and  negotiating  tfie  sale 
of  their  (h^newaiapeis^o^^ 
non-daily  jrewspSj^m 


Texas 

Megan  Stack  to  correspondent  for  The 
Associated  Press  in  Harlingen  from  news- 
woman  in  the  AP  Houston  bureau.  Stack  suc¬ 
ceeds  Madeline  Baro  Diaz,  who  resigned. 


Virginia 

William  Johnson  to  director  of  circulation 
and  marketing  for  the  Vienna-based  Newspaper 
Association  of  America  from  circulation  direc¬ 
tor  at  the  Marin  (Calif.)  Independent  Journal. 

Jacob  A.  Kelderman  to  director  of  automo¬ 
tive  and  private-party  advertising  from  execu¬ 
tive  director  of  the  industry  affairs  and  strate- 
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gic  data  group  at  the  National  Automobile 
Dealers  Association  in  McLean. 

Washington 

Ken  Robertson  to  the 

newly  created  position  of 
executive  editor  at  the  daily 
Tri-City  Herald  in  Kennewick 
from  managing  editor. 

Rick  Larson  to  manag¬ 
ing  editor  from  assistant 
managing  editor. 

Andy  Perdue  to  assistant  managing  editor 
from  news  editor. 

Laurie  Williams  to  assistant  managing  editor 
from  city  editor. 

Wisconsin 

J.R.  Ross  to  correspondent  in  charge  of 
The  Associated  Press  bureau  in  Madison  from 
AP  correspondent  in  South  Bend,  Ind.  Ross 
succeeds  Anthony  Jewell,  who  resigned. 

AWARDS. . 

Long  Island  University  in  New  York  named 
13  winners  of  the  1999  George  Polk  Awards, 
honoring  courage  and  resourcefulness  in  gath¬ 
ering  information,  as  well  as  skillful  reporting 
of  stories.  Among  them  are: 

Foreign  Reporting  —  Paul  Watson  of  the 
Los  Angeles  Times. 

International  Reporting  —  Sang-hun  Choe, 
Charles  J.  Hanley,  Martha  Mendoza,  and 
Randy  Herschaft  of  The  Associated  Press. 

National  Reporting  —  Jason  DeParle  of  The 
New  York  Times. 

Regional  Reporting  —  Todd  Richissin  and 
Andre  Chung  of  The  Sun  in  Baltimore. 

Criminal  Justice  Reporting  —  Ken 
Armstrong  and  Steve  Mills  of  the  Chicago 
Tribune. 

Local  Reporting  —  Kevin  Carmody  of  the 
Daily  Southtown  in  Tinley  Park.  111. 

Financial  Reporting  —  Ellen  E.  Schultz  of 
The  Wall  Street  Journal. 

Med'cal  Reporting  —  Andrea  Gerlin  of  The 
Philadelphia  Inquirer. 

Editorial  Writing  —  New  York  Daily  News 
for  the  series,  “New  York's  Harvest  of  Shame.” 

The  New  York  Press  Association  presented 
the  Grace  S.  Anton  Scholarship  to  Kristen 
Aiken,  senior  at  Sidney  (N.  Y.)  High  School,  co¬ 
editor  of  the  school's  Sidney  Times,  and  sports 
writer  for  the  local  Tri-Town  News  weekly. 


Tom  Simmons 

A  retired  vice  president  and  executive  edi¬ 
tor  of  The  Dallas  Morning  News  who  earned 
his  first  byline  covering  the  ambush  of 
Bonnie  and  Clyde,  died  March 
17  of  complications  from  con¬ 
gestive  heart  failure.  He  was  85. 

Had  the  Great  Depression 
not  forced  him  to  turn  down  a 
scholarship  to  Rice  University, 

Thomas  Jefferson  Simmons  III 
figured  he  “would  have  been  a 
chemical  engineer,  probably.” 

But  then,  he  added,  “I  would 
have  missed  a  lot  of  the  fun.” 

Nearly  half  a  century  of  fun 
began  for  Simmons  as  a  15-year-old  unpaid 
apprentice  reporter  for  The  Dallas  Journal, 
the  News'  sister  paper.  From  this  humble 
beginning,  Simmons,  who  loved  Sherlock 
Holmes  and  Christy  Mathewson  equally,  rose 

OBITUARIES. . 

Robert  L.  Barber,  73,  longtime  editor  and 
drama  critic  at  the  Santa  Barbara  (Calif.) 
News-Press,  died  March  12.  Barber,  who 
joined  the  News- Press  in  1959,  estimated  he 
reviewed  more  than  1 ,000  plays  and  musicals 
staged  by  area  schools,  community  theaters, 
and  professional  touring  companies  during  his 
29-year  tenure.  After  his  retirement  in  1988,  he 
worked  as  a  free-lance  writer  and  contributed 
features  to  the  News-Press  religion  page. 

Marilyn  Christopher,  68,  former  owner  and 
publisher  of  the  Ocean  County  (N.J.)  Daily 
Times  in  Lakewood,  died  Feb.  2 1 .  Marilyn  and 
husband  Sam  purchased  the  Daily  Times  in 
1956.  and  acquired  the  weekly  Jackson  News 
in  1968.  The  Christophers  ran  “New  Jersey’s 
smallest  daily”  until  1977,  when  they  sold  the 
two  publications,  which  were  merged  with  the 
Daily  Observer  in  Toms  River. 

DeAnn  Evans.  59,  associate  professor  of 
journalism  at  the  University  of  Utah  and  the 
first  female  managing  editor  of  a  Utah  news¬ 
paper,  died  March  19  of  a  heart  attack.  Evans 
joined  The  Deseret  News  of  Salt  Lake  City  in 
1967,  and  was  named  managing  editor  in 
1981.  She  left  in  1989  to  pursue  a  doctorate  at 
the  University  of  Utah,  where  she  later  became 
associate  professor  of  communications.  A  for¬ 
mer  president  of  the  Utah  chapter  of  the 


steadily  through  the  News'  editorial  ranks. 

The  Bonnie  and  Clyde  byline  came  in 
1934  when  the  “real  reporters”  had  not  yet 
arrived  on  the  scene.  Simmons,  a  caption 
writer  and  newfound  friend  of  the 
Texas  Ranger  in  charge  of  the 
case,  had  his  graphic  account  of 
the  gangsters’  swan  song  played 
on  Page  One. 

Another  landmark  in  his  career 
came  almost  three  decades  later, 
in  1%3,  when,  as  assistant  man¬ 
aging  editor  and  with  the  execu¬ 
tive  editor  on  jury  duty,  he  was 
instrumental  in  orchestrating  the 
coverage  of  President  John  F. 
Kennedy’s  assassination. 

But  slow  news  days  were  not  lost  on 
Simmons,  either,  as  they  often  found  him 
enjoying  one  of  his  favorite  pastimes  — 
encrypting  staff  memos  in  puzzles  or  codes. 

Society  of  Professional  Journalists,  Evans 
received  the  group’s  Clifford  P.  Cheney 
Service  to  Journalism  Award  for  her  lifetime 
contributions  to  Utah  journalism  in  1991. 

Earle  Jester,  92,  longtime  newsman  for 
The  Associated  Press,  died  March  1 3  of  can¬ 
cer.  Jester  spent  35  at  the  AP.  He  began  at  the 
Salt  Lake  City  bureau,  and  in  1958  became  a 
correspondent  in  Boise,  Idaho,  where  he 
worked  until  his  retirement  in  1972.  He  was 
involved  in  the  creation  of  the  Idaho  Election 
Service,  which  compiled  statewide  election 
results  for  distribution  to  media  outlets.  Jester 
served  as  president  of  the  Idaho  Press  Club  and 
received  its  Newsman’s  Newsman  Award. 
After  retiring.  Jester  spent  19  years  as  a  part- 
time  special  assistant  to  Idaho  Govs.  Cecil 
Andrus  and  John  Evans,  ghostwriting  a  week¬ 
ly  commentary. 

Kermit  Anthony  Tarleton.  70,  a  New 

Orleans  newspaperman  whose  career  spanned 
four  decades,  died  March  19  of  a  brain  tumor. 
Tarleton  joined  The  Times-Picayune  in  the 
early  1950s.  After  a  period  with  the  Stars  and 
Stripes  in  Tokyo  during  the  mid-1950s,  he 
returned  to  Louisiana  and  joined  the  rival  New 
Orleans  States  (later  the  States- Item).  Tarleton 
.served  as  a  reporter,  rewrite  man.  and  night 
city  editor  at  the  States-item  and  The  Times- 
Picayune,  which  he  rejoined  in  1980.  shortly 
before  the  papers  merged.  He  retired  in  1993. 


Robertson 
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Tribune’s  megasports  Web  site 
to  start  swinging  for  the  fences 

CHICAGOSPORTS.COM  SET  TO  MAKE  ITS  DEBUT  THIS  SPRING  BY  JASON  WILLIAMS 


Da  Bears,  da  Bulls,  not  to  men¬ 
tion  the  Cubs,  White  Sox. 
Blackhawks.  and  Fire:  Chicago 
is  a  town  for  sports,  and  Tribune 
Interactive  (TI)  hopes  it's  a  town 
of  Web-surfing  sports  fans. 

TI’s  ChicagoSports.com.  a  comprehensive 
Windy  City  sports  Web  site,  is  set  to  launch  this 
spring,  and  TI  executives  are  calling  it  a  model 
of  things  to  come.  ChicagoSports.com  will  be 
an  independent  site  that  replaces  chicago- 
tribune.com’s  regular  sports  pages  but  links  to 
chicagotribune.com,  much  like  TI's  Metromix- 
.com  entertainment  Web  site. 

The  site  will  feature  in-depth  and  up-to-date 
coverage  of  all  professional,  college,  and  prep 
sports  teams  in  the  Chicago  area  and  real-time 
scores  and  results.  It  also  will  sell  tickets  and 
exclusive  Chicago  sports  memorabilia,  and 
provide  other  e-commerce  capabilities. 

The  former  staff  of  chicagotribune.com’s 
sports  pages  will  be  producing  Chicago- 
Sports.com  and  providing  original  content.  In 
addition,  content  will  be  gathered  from  Tribune 
Co.'s  various  media  outlets:  the  Chicago 
Trihime.  WGN-TV.  WGN-AM.  CLTV.  and  the 
Chicago  Cubs  Web  site. 

Formerly  sports  editor  of  chicagotribune- 
.com  Chris  Malcolm  has  been  named  executive 
producer  of  the  new  site.  “It’s  a  little  bit  of  a 
cosmetic  change,  and  at  the  same  time  a  big 
change  in  the  kind  of  content  we’ll  be  doing.’’ 
he  said. 

Malcolm  believes  ChicagoSports- 
.com  is  a  natural  progression  of  the 
Web  as  a  news  medium,  bridging  the 
coverage  gap  by  providing  the  news 
that  happens  throughout  the  morning 
and  day  before  the  press  runs  and  1 1 
o'clock  TV  reports. 

“With  our  focus  on  breaking  news, 
we  provide  consumers  with  the  deep¬ 
est.  most  trusted  local  content  by  lever¬ 
aging  our  journalistic  strengths  —  cre¬ 
ating  communities  of  interest  online 
and  opening  the  door  to  contextual 
commerce  —  like  no  one  else  can,” 
said  Jeff  Scherb,  president  of  TI. 

In  addition  to  the  content.  TI 


Director  of  Com¬ 
munications  Rashmi 
Turner  believes  the 
potential  e-commerce 
applications  make  the 
site  unique. 

“Specific  exclusive 
auction  items,  team 
merchandise  ...  Sam¬ 
my  Sosa  autographed 
baseballs,  win-a-day- 
at-the-ballpark-with- 
the-coaches,  no  one 
else  is  going  to  be  able 
to  get  that  for  you."  said  Turner. 

At  the  same  time.  Malcolm  said,  commerce 
won't  dictate  coverage. 


the  sites  a  whole  lot  more  cost-effective.  TI  I 

began  a  $4-million  ad  campaign  in  both  | 

Tribune  and  non-Tribune  propenies  today  to  | 

support  the  launch  of  ChicagoSports.com.  | 

calling  it  the  “prototype  for  a  broad,  post-  | 

merger  effort  across  markets.”  i 

TI's  push  for  local,  niche  content  sites  I 

tied  heavily  to  e-commerce,  such  as  i 

ChicagoSports.com  and  the  Go20rlando-  5 

.com  travel  site,  mirrors  America  Online’s  ! 

Digital  City  push,  an  operation  in  which  TI 
has  invested. 

AOL  recently  announced  Digital  City  | 

2000,  an  upgrade  of  the  current  Digital  City  | 

network,  including  an  increase  from  60  mar¬ 
kets  to  more  than  200  nationally,  which  has  j 
newspapers  a  bit  nervous.  ■ 


Jeff  Scherb 


“For  us.  it  really  hasn't  been  a  concern 
because  the  way  we  decide  w  hat  we  cover  and 
the  way  we  cover  things  in  general  is  to  meet 
the  needs  of  the  readers.  It  may  sound  some¬ 
what  pious,  but  it’s  true,”  said  Malcolm.  “We're 
not  going  to  write  stories  to  move  tchotchkes.” 

And  it  appears  TI  may  have  its  “sites"  set 
on  two  more  megasports  cities.  Los  Angeles 
and  New  York.  Given  Tribune  Co.’s  recent 
plans  to  merge  with  Times  Mirror  Co..  TI  may 
create  similar  sports  Web  sites  in  L.A.  and 
New  York,  using  the  local-market  coverage  in 
Times  Mirror’s  LA.  Times  and  Long  Island. 
N.Y.,  Newsday.  along  with  that  of  its  other 
area  media  properties. 

“It’s  definitely  a  model  for  synergies  in 
terms  of  content  creation  being  targeted  against 
an  audience,  great  promotion,  assets  across  our 
properties,  as  well  as  sales  opportunity.  And  it’s 
definitely  a  model  for  something  that  we  could 
carry  to  other  markets.”  said  Turner.  “I  would 
say  that  it's  going  to  be  be  much  more  possible 
now,  once  the  merger  is  closed,  because  of  all 
the  assets  that  we  would  actually  own  in  the 
other  markets.” 

These  assets  also  would  make  promotion  for 


“With  Digital  City,  America  Online  Inc.,  the 
leading  interactive  service  in  the  world,  is  also 
going  to  be  the  leading  service  in  consumers' 
own  neighborhoods.”  said  Ted  Leonsis.  presi¬ 
dent  of  AOL  Interactive  Properties. 

“It’s  so  much  more  than  the  newspaper. 
You've  got  the  depth  of  the  newspaper,  and 
the  immediacy  of  broadcasts,  and  online,” 
said  Turner.  She  believes  that  the  wealth 
of  really  good  sports  media  outlets  makes 
a  symbiotic  synergy  possible.  “You  can’t  real¬ 
ly  roll  those  together  into  our  newspaper  site. 
That  doesn't  make  sense.”  said  Turner.  “So  by 
pulling  all  these  things  together  you  get  a 
combination  of  content  from  all  sorts 
of  different  properties  that  live  in  a  different 
space,  which  is  what  ChicagoSports.com 
is  about.” 

Malcolm  agrees,  but  insists  that  there  will 
always  be  those  who  will  want  their  Chicago 
Tribune  newspaper. 

"The  good  newspaper  sites  are  the  ones 
that  recognize  what  people  want  above  and 
beyond  a  newspaper  —  and  then  try  and  aug¬ 
ment  it,”  said  Malcolm.  ■ 
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A  thorn  in  the  side  of  Times  Co. 
seeks  SEC  probe  of  planned  IPO 

LEAD  PLAINTIFF  IN  LANDMARK  LEGAL  CASE  TAKES  A  NEW  TACK  BY  JASON  WILLIAMS 


Last  September,  the  2nd  U.S. 

Circuit  Court  of  Appeals  ruled  that 
the  New  York  Times  Co.  and  other 
defendants  were  infringing  on  the 
copyrights  of  a  group  of  free¬ 
lancers  by  publishing  their  articles  in  their 
electronic  databases 
without  permission. 

Now,  Jonathan  Ta¬ 
sini,  lead  plaintiff 
and  president  of  the 
National  Writers 
Union,  is  testing  just 
how  deep  those  legal 
waters  run. 

Tasini  sent  a  letter 
to  the  chairman  of 
the  Securities  and 
Exchange  Commis-  Tasini 

sion  asking  the  SEC  to  review  the  initial  public 
offering  (IPO)  of  Times  Co.  Digital  over  its 
alleged  failure  to  report  all  potential  liabilities. 
The  online  arm  of  the  Times  Co.  filed  for  the 
IPO  in  late  January. 

“To  put  this  in  plain  English,”  stated  the  let¬ 
ter,  “The  NeH'  York  Times  has  been  stealing  the 
work  of  writers  for  years. 

Also  included  in  the  package  sent  to  SEC 
Chairman  Arthur  Levitt  was  a  letter  from  New 
York  City  Comptroller  Alan  G.  Hevesi, 
expressing  his  concern  that  New  York  City 
employees’  pension  funds  would  be  affected 
by  the  “liabilities  media  companies  face.” 

Nancy  Nielsen,  spokeswoman  for  the 
Times  Co.,  said  Tasini’s  charge  is  “wrong 
and  misleading.”  She  asserted  the  original 
Tasini  et  al.  vs.  Times  Co.  et.  al.  case  is  still 
unresolved  and  that  losses  would  be  “imma¬ 
terial”  if  the  courts  ultimately  find  against  the 
Times  Co. 

“The  Tasini  ruling  only  applies  to  situations 
when  there  isn’t  a  contract.  We’ve  had  written 
contracts  with  free-lance  writers  [since  1995] 
who  give  us  the  right  to  reprint  their  articles  in 
all  media.  The  archive  only  goes  up  to  one 
year,  so  all  of  those  are  covered  by  the  free¬ 
lance  contracts,”  said  Nielsen.  In  addition, 
Nielsen  pointed  out  the  original  lawsuit 
involved  a  group  of  individual  writers  suing 

www.editorandpubljsher.coni 


over  individual  articles  and  that  it  was  not  a 
class-action  suit. 

The  SEC  said  it  is  against  policy  for  it  to 
confirm  or  deny  any  investigations. 

Following  the  NWU’s  victory  in 
September,  Tasini’s  “simple  solution”  of  a 


Publishing  Rights  Clearinghouse  to  settle  all 
accounts  with  free-lancers  has  yet  to  catch  on 
with  most  publishers,  which  claim  the  Tasini 
case  was  not  a  class-action  suit  and  that  they, 
therefore,  aren’t  subject  to  the  terms  of  the 
decision.  ■ 
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Living  Internet  has  the  skinny 
on  the  worlds  in  cyberspace 

IT  MAY  BE  THE  BEST  SOURCE  OF  INFO  ON  THE  NET  -  ON  THE  NET  BY  CHARLES  BOWEN 


As  the  Internet  be¬ 
comes  more  and 
more  a  part  of  our 
daily,  “regular”  lives, 
reporters  and  editors 
who  would  never  consider  them¬ 
selves  technophiles  increasingly  are 
writing  about  Web  sites,  news- 
groups,  domain  names,  and  search 
engines.  And  because  we  don’t 
want  to  write  about  anything  we 
don’t  understand,  there  needs  to  be 
a  place  where  the  Internet  can 
explain  itself  —  its  history,  its 
structures,  its  thousands  of  parts  — 
clearly  and  quickly  when  we’re  in  a 
hurry.  And  when  are  we  not 
in  a  hurry? 


At  the  bottom  of  each 
screen  of  information  are  a 
“Next — >”  button  to  go  to 
the  next  page  and  a 
“Home”  button  to  return  to 
the  introductory 

(“Welcome”)  message. 
(You  also  can  use  your 
browser’s  “Back”  button  to 
step  back  a  page.) 

Other  considerations  in 
using  Living  Internet  for 
your  writing  and  reporting: 

Ilf  you’re  in  too  much  of 
a  hurry  for  browsing, 
even  in  such  a  carefully 
organized  and  hyperlinked 
system,  jump  to  hyper¬ 


One  of  the  best  digital  resources  I’ve 


space  with  a  keyword  search.  Click  the 


found  for  background  on  all  things  Internet 
is  operated  by  computer  scientist  Bill 
Stewart.  His  Living  Internet  site  appears  to 
be  the  most  comprehensive  online  source  of 
information  about  the  Net,  made  all  the  bet¬ 
ter  by  an  organization  designed  for  the  fastest 
possible  delivery  of  data  from  its  screens  to 
our  heads. 

Stewart  offers  an  excellent  overview  of  the 
Internet  and  its  main  technologies. 
Each  section  describes  how  a  specific 
technology  (such  as  e-mail  or  news- 
groups)  was  invented,  how  it  works, 
advanced  usage,  help  resources,  and 
associated  topics.  Each  also  features 
links  to  authoritative  and  useful  re¬ 
lated  sites. 

Taken  all  together,  this  covers  the 
spectrum  of  basic  and  advanced 
information,  with  material  of  use  to 
reporters,  editors,  and  readers. 

To  get  started,  visit  the  site 
at  http://livinginternet.com,  where 
Stewart’s  welcoming  message  pro¬ 
vides  a  concise  overview  of  the  site’s 
structure,  along  with  links  to  fre¬ 
quently  visited  sections,  such  as 
those  covering  IP  (Internet  protocol) 
addresses  and  the  story  of  how  the 
Internet  was  invented.  A  navigation 


bar  along  the  left  column  of  the  main  screen 
provide  links  for  fast  access  to  seven  key  sec¬ 
tions,  covering  the  Internet,  e-mail,  the  Web, 
Usenet  newsgroups,  Internet  Relay  Chat, 
multiuser  dimensions,  and  mailing  lists. 

Click  on  any  of  the  topics  to  go  to  the  top 
of  Stewart’s  article  about  that  technology. 
Most  start  with  an  interesting  quote  from  an 
Internet  pioneer  or  relevant  document,  fol¬ 
lowed  by  a  brief  definition  of  the  service  and 
a  list  of  hyperlinked  titles  of  the  sections 
within  that  subject. 

Suppose  you  needed  a  broader  under¬ 
standing  of  Usenet  and  its  world  of  news- 
group  bulletin  boards.  You  could  click  on  the 
“Usenet  Newsgroups”  link  on  the  navigation 
bar.  The  site  then  displays  a  definition  of 
newsgroups,  with  links  to  topics  ranging 
from  how  and  why  to  use  newsgroups  to 
advanced  usage  tips  and  security  issues. 

Click  on  any  linked  title  to  jump  to  that 
portion  of  the  article  The  next  screen  pro¬ 
vides  linked  titles  of  subsections  of  that  arti¬ 
cle,  so  you  can  continuing  jumping  to  your 
specific  interest.  So  if  you  select  the 
advanced  uses  of  the  newsgroups  article,  the 
resulting  page  gives  you  links  to  topics  rang¬ 
ing  from  canceling  a  post  and  finding  old 
messages  to  how  people  disguise  their  e-mail 
addresses  and  how  a  newsgroup  is  formed. 


“Search”  link  on  the  navigation  bar  in  the  left 
column.  In  the  resulting  data-entry  box, 
either  copy  and  paste  or  type  a  word  or 
phrase  to  cover  your  topic  and  click  the 
“Search”  button. 

faster  way  to  get  an  overview  of  the 
Living  Internet  data  is  with  the  “Section 
Index”  option  located  on  the  top  of  the  screen. 
To  use  this  customizable  site  map,  choose  a 
topic  from  the  navigation  bar  at  the  left  of  the 
screen,  then  click  the  “Section  Index”  link. 
The  system  then  displays  the  titles  only  for 
that  portion  of  the  work,  with  hyperlinks  on 
ail  the  sections  and  subsections.  Click  any 
link  to  jump  to  that  area  of  the  data. 

Finally,  if  you’re  working  on  articles 
about  the  Internet  and  are  wondering  what 
readers  really  want  to  know,  you  can  let  Bill 
Stewart  have  some  input.  The  Webmaster’s 
“Favorites”  link  at  the  top  of  the  main  screen 
provides  quick  access  to  some  of  the  more 
frequently  accessed  topics,  such  as  how  the 
Internet  was  invented,  what  “IP  addresses” 
are,  and  tips  for  expert  searching.  ■ 

Bowen  ( charlesbowen  @  CompuServe 

.com)  is  a  West  Virginia-based  journalist, 
a  30-year  newspaper  veteran,  and  the  host 
of  the  daily  "Internet  News”  syndicated 
radio  show. 
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Ad  agencies  attack  newspapers 
over  national  rate  ‘differential’ 

‘WHAT  A  DIFFERENTIAL  A  RATE  MAKES’  IS  AAAA’S  OLD  BATTLE  CRY  BY  JOE  NICHOLSON 


A  century  and  more  ago.  local 
newspapers  had  little  or  no  out- 
of-town  advertising.  An  excep¬ 
tion  was  the  circus,  which 
came  to  town  once  a  year  and 
depended  on  newspaper  ads  to  draw  a  crowd. 
But  the  circus  swept  out  of  town  as  quickly  as 
it  swept  in.  all  too  often  with  bills  left  unpaid. 
To  compensate  for  that  risk,  ad  directors 
developed  a  “circus  rate,”  and  the  premium 
came  to  be  applied  to  all  out-of  town  advertis¬ 
ers.  Ever  since,  national  advertisers 
have  been  forced  to  pay  more  than 
local  advertisers  for  the  same  amount 
of  ad  space. 

At  least  that  is  the 
account  offered  by  one 
respected  newspaper 
industry  source.  Other 
longtime  industry 
leaders  say  they  just 
don't  know  the  origin 
of  the  higher  national 
rate.  Ad  agency  execu¬ 
tives  also  have  no  idea 
how  the  higher  nation- 


We  should  be  much 
more  aggressive 
pushing  —  getting 
the  newspaper 
industry  to  change 
it. ...  We  should  be 
somehow  able  to 
get  rid  of  it. 

—  Allen  Banks 
Saatchi  &  Saatchi 


al  rate  began,  but 
they  are  renewing 
their  age-old  com¬ 
plaints  about  the 
added  expense  of 
what  they  unhappily 
refer  to  as  the  rate 
“differential.” 


“It's  an  unfortunate  situation  that  has  been 
allowed  to  go  on  for  far  too  long,”  declared 
Allen  Banks,  executive  vice  president  and 
executive  media  director.  North  America,  at 
Saatchi  &  Saatchi.  “We  should  be  much  more 
aggressive  pushing  —  getting  the  newspaper 
industry  to  change  it.  ...  We  should  be  some¬ 
how  able  to  get  rid  of  it.” 

The  differential  issue  was  the  subject  of 
gripes  that  ranged  from  irritated  to  sour  at  an 
American  Association  of  Advertising  Agencies 
(AAAA)  forum  entitled.  “Have  LtKal  News¬ 
papers  Lost  Touch  With  National  Advertisers?” 
After  the  March  2  forum,  which  was  part  of  the 
group’s  annual  convention.  E&P  spoke  with  O. 
Burtch  Drake,  the  assoeiation’s  president  and 
CEO.  and  Saatchi  &  Saatchi’s  Banks,  who  also 
serves  as  chairman  of  the  AAAA  board's  media 
policy  committee. 

The  national  ad  rate  “differential”  consti¬ 
tutes  “the  biggest  barrier”  to  growing  national 
advertising  in  newspapers,  declared  AAAA’s 
Drake. 

“I  Newspapers  I  have  one  rate  for  national 
advertisers  and  one  rate  for  local,  and  the 
national  rate  is  extremely  high.  ...  It's  ridicu- 


AAAA  skeptical  about  Chicago-L.A.  merger 


Advertising  agency  executives  are 

fearful  the  Tribune  Co.’s  absorption  of 
Times  Mirror  Co.  could  boost  ad  rates 
—  and  they  express  skepticism  about  whether 
the  merged  newspaper-TV-radio  monolith  will 
offer  attractive  multimedia  buys. 

“Our  experience  has  been  usually  the 
advertiser  ends  up  paying  more,”  said  O. 
Burtch  Drake,  president  and  CEO  of  the 
American  Association  of  Advertising 
Agencies,  referring  to  mergers  of  media 
companies. 

The  Chicago  Tribune  has  been  offering 
multimedia  deals  that  cover  the  paper;  WGN- 
TV;  WON  radio;  CLTV  24-hour  cable  news; 
Tribune  Direct,  a  direct-mail  company;  and 
the  Chicago  Cubs,  which  offers  concession 


signs,  program  ads,  and  promotions.  Over  the 
last  two  years,  revenue  from  multimedia  deals 
has  grown  at  a  rate  of  about  15%  to  80%  a 
year,  according  to  Dennis  Grant,  the  paper’s 
vice  president  of  advertising  sales  and  market¬ 
ing.  “We  customize  it  for  the  needs  of  the 
advertiser,  and  there  is  efficiency  in  greater 
investment,”  said  Grant,  who  said  it  was  pre¬ 
mature  to  discuss  post-merger  multimedia 
possibilities. 

“I’ve  never  seen  it  where  individual  pieces 
add  up  to  less  rather  than  more”  when  post¬ 
merger  media  companies  offer  multimedia  ad 
buys,  said  Allen  Banks,  executive  vice  presi¬ 
dent  and  executive  media  director.  North 
America,  at  Saatchi  &  Saatchi. 

The  cost  of  multimedia  buys  goes  up 


because  a  merger  “changes  the  balance  of 
influence  between  the  buyer  and  the  seller  of 
advertising  time  and  space,”  said  Banks. 

“When  there  is  media  concentration,  we 
lose  the  opportunity  to  have  companies  com¬ 
pete  for  our  advertising  dollars.”  said  Banks, 
who  also  serves  as  chairman  of  the  AAAA 
board's  media  policy  committee.  “As  a  result. 
1  think  advertisers  tend  to  end  up  paying  more. 
I  have  not  seen  any  countervailing  benefits  as 
a  result  of  mergers.” 

The  Tribune-Times  Mirror  merger  looks 
uninviting  to  Banks.  “1  see  no  reason  why 
this  will  be  any  different.  I’m  skeptical  of 
the  value  mergers  generate  for  advertisers,” 
he  said.  “I  see  the  benefit  they  bring  to 
media  owners.” 
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lous.  . . .  It’s  hard  to  explain  to  advertisers  why 
there  is  such  disparity  in  the  rates.”  said  Drake, 
who  added  that  he  appreciated  newspapers’ 
strides  to  make  national  ad  buys  easier  to  carry 
out.  He  also  conceded  AAAA  has  major  gripes 
with  TV  and  magazines  over  charges  the  group 
condemns  as  unfair. 

AAAA  has  been  issuing  reports  on  the 
newspaper  industry’s  differential  since  1933, 
when  the  association  calculated  national  ad 
rates  exceeded  local  rates  by  37.9%.  The  1997 
AAAA  report,  its  most  recent,  covered  426 
newspapers  with  circulation  of  at  least  25,000 
and  concluded  that  the  national  ad  differential 
had  risen  to  an  all-time  high  of  89%. 

“We’re  dealing  with  the  problem  by  not  rec¬ 
ommending  [newspapers]  to  our  clients  as  a 
medium  of  choice,”  said  Saatchi  &  Saatchi’s 
Banks.  “We  use  newspapers  when  there  is  no 
other  recourse.  There  is  certainly  no  encour¬ 
agement  to  use  them  based  on  the  differential 
that  exists.” 

The  newspaper  industry,  of  course,  views  the 
so-called  differential  issue  through  an  entirely 
different  prism. 

Bob  Watson,  vice  president  for  marketing 
and  media  of  the  Newspaper  National  Network 
(NNN),  called  AAAA’s  assessment  “an  inher¬ 
ently  biased  comparison”  because  it  fails  to 
consider  a  15%  agency  fee  built  into  national 
ad  rates  and  widespread  discounts  that  lower 
costs  shown  on  rate  cards. 

“[Ad  agency  officials]  don’t  understand” 
the  national  ad  rates  of  newspapers,  said 

Banks  also  took  a  skeptical  view  of 
the  potential  for  multimedia  buys  with  a 
post-merger  Tribune  Co.  “You  need  advertis¬ 
ers  who  match  up  with  what  their  markets 
are.  If  not.  [the  merger]  doesn’t  generate  any 
real  value.” 

While  Banks  conceded  a  merged  Tribune- 
Times  Mirror  “certainly  could  make  our  lives 
a  lot  easier,”  he  said  the  advantages  were  high¬ 
ly  doubtful  because  advertisers  often  have  dif¬ 
ficulty  dealing  with  companies  put  together  by 
a  merger  of  media  firms  that  already  operate 
nationwide. 

Historically,  ad  agencies  themselves  have 
been  the  ones  who  mixed  and  matched  to  put 
together  an  advertiser’s  media  plan.  Banks 
pointed  out. 

“I  pity  them,”  Banks  said  of  the  post-merg¬ 
er  Tribune  Co.  “They  have  quite  a  challenge 
ahead  of  them.  They  have  to  learn  an  awful  lot 


Watson,  whose  three  decades  in  advertising 
have  included  gigs  with  media,  ad  agencies, 
and  advertisers. 

Many  newspaper  advertising  executives 
believe  the  ad  agencies  complain  about  the  dif¬ 
ferential  only  because  they  are  seeking  ways  to 
spend  less,  said  the  industry  source,  who  point¬ 
ed  out  that  the  ad  agencies  were  also  seeking  to 
reduce  their  expenses  with  television  and  mag¬ 
azines. 

“The  reason  [publishers]  haven’t  experi¬ 
mented  [with  eliminating  the  differential]  is 
because  they’re  almost  dead  certain  that  the 
advertisers  and  ad  agencies  aren’t  going  to 
spend  more,”  said  the  source,  referring  to 
suggestions  by  ad  agency  executives  that 
newspapers  would  recoup  losses  from  elimi¬ 
nation  of  the  differential  with  new  national 
ad  business. 

AAAA’s  Drake  conceded  newspapers 
might  not  recoup  their  losses  if  they  go  along 
with  his  group’s  efforts  to  eliminate  the 
national  rate  differential:  “The  question  is 
whether  they  will  get  it  back  in  additional 
advertising.  1  don’t  know  the  answer  to  that. 
That’s  one  of  the  biggest  stumbling  blocks. 
They  may  not  get  it  back.” 

NNN’s  Watson  said  the  amount  in  revenue 
involved  is  far  less  than  the  ad  agencies  contend. 
The  true  differential  between  national  and  local 
newspaper  advertising  “is  more  like  15%  to 
30%.”  Watson  told  E&P.  The  differential  is 
more  than  justified,  added  Watson,  by  the  pow¬ 
erful  results  provided  by  newspaper  advertising 


Our  experience  has 
been  usually  the 
advertiser  ends  up 
paying  more. 

—  0.  Burtch  Drake 


about  a  lot  of  different  media.  I  think  it  would 
be  very  difficult  for  them  to  learn  to  represent 
all  those  different  media.” 

There  are  various  reasons  why  a  post¬ 
merger  multimedia  packages  of  the  Tribune 
Co.  might  not  fit  adverti.sers’  needs,  said 
Banks.  Each  advertiser  and  its  agency  will 
have  to  assess  whether  Tribune  Co.  deals 
could  meet  its  needs. 


at  a  time  when  advertising  clutter  and  media 
fragmentation  have  undercut  the  effectiveness  of 
TV  and  magazines. 

As  proof  of  his  arguments.  Watson  pointed 
to  the  surge  of  national  advertising  pouring 
into  newspapers.  The  Newspaper  Association 
of  America  (NAA).  NNN’s  parent,  reported 
earlier  this  month  that  national  advertising 
last  year  reached  a  record  $6.7  billion  —  a 
17.7%  leap  that  represented  the  largest  per¬ 
centage  increase  for  newspaper  national 
advertising  in  24  years.  ■ 

AAAA  sets 
records 

The  2000  AAAA 
Media  Conference  & 

Trade  Show  in 
Orlando,  Fla.,  brought 
together  media  buyers 
and  sellers.  The  sev¬ 
enth  annual  confer¬ 
ence,  held  March  1-3,  4A’s  O.  Burtch  Drake 
set  records  with  71 

speakers.  79  exhibitors,  and  1,100  attendees. 
Reporters  from  many  media  organizations  cov¬ 
ered  the  event. 

O.  Burtch  Drake,  AAAA  president  and 
CEO,  rated  Internet  advertising  and  “where  that 
is  going  to  take  us”  as  the  hottest  topic  of  dis¬ 
cussion.  There  is  a  whole  lot  of  new  [Wall 
Street]  money  flowing  in.  ...  The  whole  pie  is 
just  getting  bigger.”  said  Drake. 

“If  advertisers  don’t  have  the  creative 
materials  to  go  in  each  of  those  platforms,  the 
fact  the  Tribune  Co.  can  sell  all  that  is  mean¬ 
ingless  to  those  advertisers,”  said  Banks.  “I 
would  hope  they’ve  done  their  homework 
and  know  where  the  advertisers  are  focusing 
their  attention.” 

The  Tribune  Co.  has  moved  to  put  itself  in 
position  to  offer  some  “strong  media  proper¬ 
ties”  in  the  nation’s  top  three  markets.  Banks 
conceded,  adding  those  properties  are  likely 
to  offer  the  right  “fit”  for  some  companies. 

“It  would  probably  make  a  lot  more  sense 
if  they  had  one  group  selling  all  of  those 
media  platforms  if  they  could  make  sense  of 
it  and  get  their  hands  around  it,”  he  said. 

The  Tribune  Co.  faces  “a  challenge,”  said 
Banks,  and  its  success  will  depend  on  the  tal¬ 
ent  of  its  staff  and  its  hires. 

—  Joe  Nicholson 
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PO.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 

GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell 
Nationwide  Sales.  Acquisitions,  Mergers 
5196  Benito  St,  #1 1 ,  Montclair,  CA  91 763 
(909)  626-6440,  Fax  (909)  624-8852 
www.media-broker.com 

JMPC,  Est.  1983,  sells  community,  sub¬ 
urban,  niche,  daily,  and  weekly  news¬ 
papers,  in  90-120  days.  Phone  (614) 
889-9747.  http://www.jmpc.net 


Leader  in  Sale 
of  Community  K. .  ^  sM 
Newspapers 

Check  our  References 
(2 1 4)  265-9300  Rickenbacher 
Rickenbacher  Media 
6731  Dcsco  Dr.  Dalla.s,  TX  ^5225 
www.rickenliachermcdia.com 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 


THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
Newspaper  Sales  &  Appraisals. 
A  34-Year  Tradition  of  Service 


www.bolitho.com 


(580)  421-9600 


PHILLIPS  PROPERTIES,  INC. 
Consultants  -  Investments 
Management  -  Brokers 
PO.  Box  21 9 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


MICHAEL  D.  LINDSEY 
Experienced  —  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 


NEWSPAPERS  FOR  SALE 


99  YEAR  OLD  COUNTY  SEAT  WEEKLY 
Western  Montana.  Second  fastest  grow¬ 
ing  county  and  household  income  in 
State.  Includes  modern  building. 
Excellent  schools,  hunting,  fishing,  ski¬ 
ing.  $80,000.  Phone  (406)  225-4242. 

FLORIDA  -  Great  Bargains 

for  qualified  individuals 

•  Monthly  keys  lifestyle  guide,  owners 
relocating. 

•  And  a  monthly  magazine,  growing 
Atlantic  island  area,  owners  retiring. 

Mayo  Communications  813-971- 

FORALISTOF 

Publications  For  Sale  Go  To  ... 

www.mediamergers.com 

FOR  CURRENT  LISTINGS 
GO  TO 

www.cribb.com 

LONG-ESTABLISHED  RURAL 
Northern  New  England  paid  weekly, 
$275,000-3300,000  gross.  Real  estate. 

Box  01187,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 


SMALL  NICHE  PUBLICATION 
in  Hampton  Roads,  VA  area  with 
$300,000  revenues.  Perfect  for  mom 
and  pop  or  add-on  to  an  existing 
operation.  Profitable.  Contact  Tom 
Karavakis,  Bolitho  Cribb  &  Associates 
(941)  403-4133  or 
tokis@mindspring.com 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)  476-3950 


NEWSPAPER  APPRAISERS 


TOP  SOPHISTICATED  WEEKLY 
35  years  of  successful  publication. 
Owner/publisher/editor  wishes  to  retire 
-  present  age  83.  Located  in  one  of  the 
most  prestigious  cities  in  California, 
and  the  entire  world.  (310)  278-7777, 
1 1  am  until  6pm,  Pacific  Coast  Time. 
M.J.S.,2391  Century  Hill 
Los  Angeles.  CA  90067 

WESTERN  WEEKLY 
Very  profitable  priced  below  market, 
great  opportunity  for  first-time  buyer. 
Dennis  Herrick  at  Skogman  Commercial 
31 9-363-8286  or  bizsell@hotmail.com 

NEWSPAPERS  WANTED 

AFRICAN  AMERICAN  NEWSPAPER 
publishing  company  seeks  to 
purchase  Black  weekly  newspapers. 
Confidentiality  maintained.  Contact: 
Eric  Kearney,  president 
Sesh  Communications 
PO.  Box  1 691 ,  Cincinnati,  OH  45201 

AMERICAN  PUBLISHING  COMPANY 

is  actively  seeking  to  purchase 
dailies,  weeklies,  shoppers 
and  niche  publications. 

For  a  confidential  discussion  call ... 
Kenneth  Cope,  Exec.  Vice-Pres. 

(41 7)  850-8544  or  (417)  451  -9545 


LIBERTY  GROUP  PUBLISHING 
is  aggressively  seeking  newspapers 
and  other  print  publication  acquisi¬ 
tions.  LGP  is  owner/operator  of 
approximately  300  publications,  includ¬ 
ing  64  daily  newspapers.  All  correspon¬ 
dence  and  discussions  are  confiden¬ 
tial.  Contact: 

KEN  SEROTA 
President  &  CEO 
3000  Dundee  Rd.,  Suite  202 
Northbrook.  IL 60062 
Phone:  (847)  272-2244 


NEWSPAPER  APPRAISERS 


I  Confidential  Appraisal  Bolitho-Cribb 


for  Estate,  ESOP, 
Partners,  Bank,  Tax, 
Stock,  Assets 


&  Associates 

Publication  Brokerage 
t  Appraisals 
ast1923 


We  have  sold 
thousands  of 
publishing  companies 
since  1923 


Please  call  us  to  discuss  your  options  in  a  sale 


John  Cribb 
406-586-6621 
104  E.  Main.  Suite  402, 
Bozemaiv  MT  59715 
jcribb@imt.net 


Jim  Hicks 
307-684-9407 
336  US  16  East, 
Buffalo,  WY,  82884 
|fhick8@trib.com 


Tom  Karavakis 
941-403-4133 
268  Edgemere  Way  E., 
Nwies,  fL  34105 
tokis@mindspring.com 


lozeman,  MT  59715  Buffalo,  WY,  82834  Naples,  FL  34106 
jcribb@lmt.net  jfhick8@trib.com  tokis@mindsprirtg.ci 

For  a  listing  of  publications  for  sale,  go  to  www.cribb.com 


EDITOR  &  PUBLISHER  MARCH  27,  2000 


classified  advertising 


1515  Broadway.  New  York,  NY  10036  •  ldi.\on@ editorandpublisher.com  •mappello@editorandpublisher.com  •hprcuss@cditorandpublishcr.com  •Phone:  1-888-825-9149 


ANNOUNCEMENTS 


EQUIPMENT  &  SUPPLIES 


PUBLICATIONS  FOR  SALE 


COLORADO  FOOTHILLS  COMMUNITY 
20  minutes  to  Denver,  bi-monthly, 
great  potential  to  go  monthly,  7-years 
of  news,  history,  interviews.  Population 
9,000,  average  household  income 
$150,000+  controlled  circulation  6,000. 
Revenue  $50,000  generated  by  one; 
writer,  sales,  prepress. 

(303)  526-5564 
nancy_k_crego@yahoo.com 

FLORIDA  MONTHLY  MAGAZINE 
Very  profitable.  In  dynamic  fast  grow¬ 
ing  area!  Great  opportunity  for  first 
time  buyer.  Owner  will  assist  in  transi¬ 
tion.  $350,000.  engcom@aol.com 

UNIQUE  OPPORTUNITY 
Franchise,  printing,  Web  site  and 
graphics  Rights  for  6  independently 
owned  Pennysaver  Shoppers  Guide 
franchisees  for  sale,  can  operate  as  is 
or  use  your  own  printing  and  graphics 
facility.  Presently  located  in  central 
Alabama  and  north  Florida  Panhandle. 
$300,000  yearly  gross.  Unlimited 
potential.  $450,000,  will  finance  50% 
for  1 0  years  for  qualified  individual. 

Call  1-850-471-1829 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 

NO  NONSENSE  50“  WEB 
SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 

EQUIPMENT  FOR  SALE 

STEPPER  EQUIPMENT 

1.  Model  4513  Collator  Fold-N-Tyer 

3  channel  automatic  feeders  with 
single  folding  head  &  tyer 

2.  Model  4000  Bagger 

Bags  single  folded  and  tied  papers 
from  the  4513  Fold-n-lyer 

3.  Model  4000  Sealer 

Heat  pressure  seals  the  open  end  of  a 
bagged  paper  from  the  4000  Bagger. 

MACHINE  CAN  COLLATE,  TIE,  BAG, 
AND  SEAL  APPROXIMATELY  5000 
PAPERS  PER  HOUR  IN  FULL  RUN. 

J.B.  NEWSPAPERS  Inc. 

(516)  423-9879 
ask  for  John 

TWO  CHESIRE  LABELING  MACHINES 
Heat  wheel  and  glue  wheel. 
Bought  new,  still  like  new. 

Call  (256)  546-0600.  ask  for  Bill 

MAILROOM 

ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates.  Inc. 

(256)  997-9355  Fax  (256)  997-9656 

INSERTER  FOR  SALE: 

8-48P  Inserter  with  ARS-As  is.  Where  is. 
Contact:  NEWSTEC 
Attn:  Terry  Connors  508-850-7945 

C  2  EDITOR  a  PUBLISH 


MAILROOM 


LARGE  GROUP  OF  1 992  QUIPP 
CONVEYOR  COMPONENTS 
(stream,  floor,  stackers) 

Muller  227  Inserters/Pockets 
Kansa  480  Inserters 
MID-AMERICA  GRAPHICS,  INC. 
(800)  356-4886,  Fax  (816)  887-2762 

NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 

PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817,  Fax  (770)  590-7267 


COMMERCIAL  PRESSES/AUXILIARIES 
Brush  Dampener  Conversions 
(81 5)  648-461 1 ,  Fax  (81 5)  648-2856 

COMPLETE,  OPERATIONAL 
PRESS  ROOM 

With  4  Goss  Community  greaser  units. 
Community  folder  &  plate  burners,  etc. 
in  excellent  condition.  Northeast  Oregon 
Rick  Swart  (541 )  426-4567 

FOR  SALE:  8/u  GOSS  COMMUNITY  SC 
2  folders,  upper  former,  forklift  and  roll 
clamp.  2  Count-O-Veyors,  all  new  rollers 
and  blankets,  complete  for  $1 75,000. 

Call  (913)  648-4195 


For  a  coiwlele  list  ol  pretses:  |800)255-G74(I  n  |913|492'905ll 
www.inlaiiilnetiiis.cDiii 

METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528,  Fax  (770)  552-2669 

MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 

PRESSES  FOR  SALE 
Three  units  Goss  Community,  late 
'60s.  Grease  units.  Run  very  little.  Call 
Richard  Sloan  (303)  688-4222,  ext.  30 

URGENT! 

Searching  for  a  6-  to  8-  unit  1 000 
series  Urbanite  press  or  add-on  units. 
Inter-Continental  Graphics  Inc. 

Call  941 -561 -6401  Fax  941 -561 -6402 

USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 

MOUNTAIN  STATES,  INC. 

(800)  257-3045 


WANTED  TO  BUY 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitchers/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 
(256)  997-9355  Fax  (256)  997-9656 

WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 


INDUSTRY  SERVICES 


ADVERTISING  SERVICES 


Post-il^/^ofe.  Advertising  by 

NoteAdSdCOm 

Not«Ads.com,  Inc.  is  your  source  for  the 
printing  af>d  placement  of  Post-ir  Note  ads. 

•  Proven  to  enhance  readership  and  response 
of  your  pnnt  media  advertising. 

•  Authonzed  distributor  of  3M. 


CIRCULATION  SERVICES 

TELEMARKETING  PROF.  INC. 

Coast  to  Coast  Telemarketing 
Now  in  our  4th  decade  sen/icing 
the  Newspaper  Industry. 

Our  main  emphasis  Quality  Starts 
Al  Schreibman  1-800-830-3776 


TELE  DIRECT  MARKETING,  INC, 
(912)  226-6100,  Fax  (912)  226-5414 
“newspaper  telemarketing  experts" 


CIRCULATION  SERVICES 


INDUSTRY  services: 


CIRCULATION  SERVICES 


MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circulation 
development.  Custom  programs  for 
any  size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone  (732)  738-5100, 
Fax  (732)  738-5115 
E-mail  JanMont@Earthlink.com 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Sen/ing  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 

PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 
WWW.PROSTARTS.COM 

SPECTRUM  MARKETING  SERVICES 
A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES,  INC. 


Trie  Prepaid  Subscription  Telemarketing  Leader 
Now  Offering  Free  Test  Campaigns 
Let  Us  Show  You  The  Difference! 

Call  Andy  Orr  at  1  -888-343-0470  X 1 06 

www.circulationservices.com 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES 


Headline 

PROMOTIONS 

Circulation  Sales  Specialists 

A  full  service  circulation  marketing  organization.  We  operate  successful  telemarketing, 
door-crew,  store-front  kiosk,  and  event  marketing  programs  for  many  of  the  country’s 
finest  newspapers.  Our  telemarketing  staff  is  eager  to  work  toward  tulfilling  your  circula¬ 
tion  needs.  The  success  of  our  existing  programs  allows  us  to  offer  a  ‘target*  hourly 
revenue  rate  that  is  low  by  industry  standards.  Pricing,  hourly  or  commission,  is  based  on 
your  preference.  Testing  methods  designed  to  determine  the  lowest  prices  possible. 
Twenty  years  of  selling  subscriptions  using  a  variety  of  methods  give  us  the  knowledge 
to  make  your  telemarketing  campaigns  as  successful  as  you  need  them  to  be! 


^  Computerized  or  manual  dialing 
^  Professional  subscription  sales 
^  Stop-saver  programs 


^  Pre-  and  post-  start  verification 
♦  Database  verification 
^  Customer  sur\‘e\s 


To  discuss  your  telemarketing  needs  contact 
Dennis  McQuillan  @  800-260-9823 
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HELP  WANTED 


ADMINISTRATIVE 


CIRCULATION  SERVICES 


.38  YKARS  NEWSPAPER 
'  EXPERIENCE 


.Metro  News  Service.  Inc. 
Nationwide  TEI.EMARKKT1NG 
Horace  Southward 
(877)550-1515 
Eric  Southward 
www.rnetro-news.com 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds, 
scheduling  &  circulation.  Fake  Brains, 
(303)791-3301  www.fakebrains.com 


NEWSPAPER  CONSULTANTS 


CRADICK  &  MINIE.  Confidential  Con¬ 
sultants  to  Publishers.  70  years  com¬ 
bined  industry  experience.  (888)  414- 
5038  or  mminie5382@aol.com 


HARD  FACTS  ...  TOUGH  DECISIONS! 
Scripps  Consultants  Ltd. 
www.scrippsconsults.com 
BHS17News@aol.com  407-599-3975 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  ana  ladder- 
ways?  Dirty  air  handling  systems,  duct 
work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 1 0 


TRAINING 


INCREASE  SALES 


/  Can  Help  You  Increase  The 
Productivity  of  Your  Sales  Staff 
For  Information  Contact: 
Richard  M.  Tendroch, 

RMT  Enterprises  714-570-2051 
or  E-mail  rmt21  nat@earthlink.net 


HELP  WANTED  - 


ACADEMIC 


DIRECTOR  FOR  COMMUNICATION 
SERVICES 

MSU  in  Bozeman  is  seeking  a  Director 
for  Communication  Services.  Responsi¬ 
ble  for  University  news  bureau  and 
publications.  Director  also  provides 
direction  for  overall  university  market¬ 
ing  efforts. 

Salary  $45  -  $55,000  depending  on 
experience.  Screening  of  applications 
will  begin  May  1 .  For  complete 
vacancy  information  and  required 
application  materials  contact: 

Helen  McFaui,  Search  Secretary 
Phone:  406-994-2723 
E-mail:  hmcfaul@montana.edu 

www.editorandpublisher.com 


ACADEMIC 


UNC  PEMBROKE 

seeks  full-time  tenure-track  journalism 
faculty  member  to  teach  3  courses,  ad¬ 
vise  campus  paper  and  do  research/ser¬ 
vice.  Start  August  15.  Send  letter,  vita,  3 
i-eferences  to: 

University  of  North  Carolina-Pembroke 
Dr.  Randy  Hines,  Mass  Communications  Chair 
UNCP  Box  1510,  Pembroke,  NC  28372 


ACCOUNTING 


CONTROLLER 

The  Concord  Monitor,  a  7-day,  22,000 
circulation,  privately  owned  newspaper 
located  in  New  Hampshire's  beautiful 
state  capital,  is  seeking  a  Controller  to 
run  its  7-person  Business  Office  func¬ 
tion.  Our  award-winning  paper  was  also 
recently  named  by  CJR  as  one  of  the 
top  25  newspapers  in  America.  A  Bach¬ 
elor’s  degree  in  Accounting  or  Finance 
or  equivalent  of  experience  in  Account¬ 
ing  or  Finance  fields  required.  CPA  or 
experience  in  a  Controller  role  pre¬ 
ferred.  Supervisory  experience  is  a  plus. 
Send  resume  with  salary  requirements 
to: 

Concord  Monitor,  Attn:  Tracie  Wajer 
PO.  Box  1 1 77,  Concord,  NH  03302 
Or  E-mail:  twajer@cmonitor.com 
Or  fax:  (603)  228-8238  EOE 

ADMINISTRATIVE 


PUBLISHER  -  Community-centered 
NW  daily  and  Sunday  newspaper 
(15,000  circulation),  a  key  player  in  a 
culturally  rich  and  strong  economic 
area,  seeks  a  college-degreed  senior 
executive  (minimum  of  10  years)  to 
assume  hands-on  journalistic  and 
operational  leadership.  Ideal  candi¬ 
dates  will  demonstrate  creative  and 
bottom-line  business  skills  honed  in 
diverse  newspaper  environments,  en¬ 
joy  participation  in  community  activ¬ 
ities  and  find  this  opportunity  both 
challenging  and  satisfying. 

Contact:  Alice  Andrus 
K.S.  Frary  &  Associates 
candrus@world.std.com 
(617)437-9324 

EXPERIENCED  ACCOUNT  MANAGER 
needed  at  Infosis  Corp.,  providers  of 
electronic  publishing  services  to  lead¬ 
ing  newspapers  and  catalogs.  Assist 
sales,  manage  file  traffic  and  schedul¬ 
ing,  work  with  clients  on  style/design 
issues.  Requires  familiarity  with  print 
and  web  publishing  tools  and  techni¬ 
ques.  Send  CV  and  salary  history  via 
E-mail  only:  creagh@infosiscorp.com 
We  are  a  pre-IPO  firm 
located  in  Quincy,  MA 
www.infosiscorp.com 

GENERAL  MANAGER 
This  is  not  a  sit  behind  desk  job.  To  be 
successful  managing  our  two  weeklies 
and  a  regional  “things  to  do"  pub¬ 
lication,  you'll  need  to  be  on  the 
streets  making  things  happen.  Our 
publications  are  located  in  the  Tri- 
State  region  of  AZ-CA-NV  on  the 
banks  of  the  Colorado  River.  For  more 
information  check  our  web  site: 
www.brehmcommunications.com 


PUBLISHER  /  GENERAL  MANAGER: 
Incredible  adventure  for  entrepreneurs 
and  Advertising  Directors.  Bigfoot 
Media,  publisher  of  the  Berkeley  Daily 
Planet,  is  looking  for  additional  leaders 
to  build  teams  at  small,  start-up  Califor¬ 
nia  daily  newspapers.  Absolutely  must 
love  sales  and  leadership!  Competitive 
compensation  plus  stock  options  for 
aggressive  leaders  (venture  capital 
backed).  Not  for  the  faint-hearted: 
strong,  entrepreneurial  work  ethic 
required!  E-mail  cover  letter,  resume, 
salary  requirements: 

arnold@berkeleydailyplanet.com 
Orfax  (510)  841-5695 


COMMUNITY  PUBLISHER/GENERAL 
MANAGER  -  Yellowstone  Newspapers,  a 
small  group  of  community  papers  based 
in  Montana,  seeks  candidates  for  Pub¬ 
lisher/General  Manager  of  the  Miles  City 
Star,  a  4,000-circulation  daily  (m-f,  PM). 
General  management  experience  re¬ 
quired,  sales  emphasis  and  small-town 
experience  preferred,  some  experience 
with  web  and  job  printing  and  office 
equipment  sales  desired.  Friendly  com¬ 
munity  in  the  heart  of  Montana's  cattle 
country,  regional  retail  center,  good 
schools,  fine  medical  facilities,  hunting 
and  fishing.  Reply  with  resume  to: 

John  Sullivan,  president 
Yellowstone  Newspapers,  RO.  Box  2000 
Livingston,  MT  59047 
Or  execoffice@livent.net 


GENERAL  MANAGER 
General  Manager  needed  for  a  family 
owned  communications  company  in 
Southwest  Colorado.  The  award  win¬ 
ning  Durango  Herald  (10,000,  7  day)  is 
complemented  by  two  successful  tele¬ 
phone  directories  and  an  expanding 
online  services  department.  The  suc¬ 
cessful  candidate  will  have  experience 
in  budgeting,  revenue  building,  pro¬ 
duction  and  marketing.  Vision  and 
leadership  ability  needed. 

Durango  is  an  attractive  community 
and  the  Herald  is  employee  friendly. 
401  (k),  but  hot  springs  passes  are  the 
most  popular  benefit.  Respond  to: 

Richard  G.  Ballantine,  Publisher 
PO.  Drawer  A,  Durango,  CO  81 302 
By  April  7,  2000 


ADVERTISING 


AD  DIRECTOR/SALES  MANAGERS 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 


ASSISTANT  RETAIL  MANAGER 
The  Sarasota  Herald-Tribune,  a  New 
York  Times  Newspaper,  is  seeking  a 
hands  on  manager  with  strong  lead¬ 
ership  and  entrepreneurial  skills  to  lead, 
motivate  and  train  the  advertising  staff. 
Previous  management,  budgeting  and 
training  experience  required.  Majors 
Accounts  experience  a  plus.  EOE/Drug 
Free  work  place.  Resume  to: 

Retail  Advertising  Manager 
Sarasota  Herald-Tribune 
801  S.  Tamiami  Trail.  Sarasota,  FL  34236 


ADVERTISING 


DISPLAY  ADVERTISING 
SALES  MANAGER 

The  State  Journal-Register  is  seeking 
an  experienced  advertising  manager  to 
oversee  one  of  its  Display  Advertising 
sales  staffs. 

The  ideal  candidate  must  have  a  Bach¬ 
elor’s  degree  and  be  an  aggressive  pro¬ 
fessional  who  can  train  and  motivate  the 
Display  sales  team.  Prior  experience 
involving  goal  setting,  performance 
appraisal  and  development  of  sales  rep¬ 
resentatives  is  essential.  Also,  a  solid 
sales  and  contract  negotiations  track 
record  is  a  must.  The  job  further  re¬ 
quires  skills  necessary  for  developing 
operating  budgets  and  achieving  rev¬ 
enue  goals. 

We  offer  a  competitive  salary,  bonuses 
and  excellent  benefits.  The  State 
Journal-Register,  the  oldest  newspaper 
in  the  state  of  Illinois,  has  a  daily  circula¬ 
tion  of  61 ,000  and  71 ,000  on  Sunday. 

For  consideration,  please  mail  or  fax 
your  resume: 

The  State  Journal-Register 
Advertising  Director 
One  Copley  Plaza,  RO.  Box  219 
Springfield.  IL 62705-0219 
Fax: 

(217)788-1352 

NEW  ENGLAND  COMMUNITY  DAILY 
ADVERTISING  DIRECTOR 
8.000-circulation  daily  in  Western 
Massachusetts  needs  an  aggressive, 
hands-on  Ad  Director,  Salary  in  the 
thirties,  with  additional  performance 
incentives  and  benefits.  Must  be  a 
skilled  leader  and  sales  professional. 
Send  resume  and  cover  letter  to: 

New  England  Newspapers,  Inc. 

PO.  Box  1171,  Pittsfield,  MA  01202 
E-mail  to:  Amick@berkshireeagle.com 


ADVERTISING  DIRECTOR 
Antelope  Valley  is  the  place  to  be  in 
2000!  We  are  looking  for  an  experi¬ 
enced,  community  minded,  advertising 
professional  with  exception  people 
skills  to  lead  our  talented  advertising 
staff.  If  you  are  looking  for  an 
opportunity  to  make  a  difference  in 
this  fast  growing  southern  California 
market;  if  you  are  interested  in  working 
for  an  organization  where  your  contri¬ 
butions  will  be  recognized  and 
rewarded;  if  you  are  able  to  inspire 
teamwork  and  cooperation  among  the 
advertising  sales  staff  and  with  the 
other  departments  of  the  newspaper, 
than  send  us  a  resume  and  cover  letter 
that  demonstrates  your  sales  and 
marketing  skills  and  your  passion  for 
excellence.  Generous  salary  package 
in  the  mid  90's  includes  excellent 
benefits.  We  are  the  Antelope  Valley 
Press,  a  family  owned,  mid  size,  award 
winning,  community  dally  serving  the 
rapidly  growing  communities  of  the 
Antelope  Valley  including  Palmdale 
and  Lancaster,  California.  Send  your 
application  materials  to: 

Cherie  Bryant 
Vice  President, 

Marketing  and  Advertising 
The  Antelope  Valley  Press 
RO.  Box  4050 
Palmdale,  CA  93590-4050 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGER/ 

BUSINESS  DEVELOPMENT 
Want  to  be  an  industry  leader?  Then 
join  the  company  that  is  changing  the 
media  and  newspaper  consulting  land¬ 
scape. 

Newspaper  Services  of  America  (NSA), 
the  country’s  leading  print  media  com¬ 
pany,  is  seeking  a  motivated  experi¬ 
enced  leader  to  join  their  SmartCirc! 
division.  This  person  will  directly  assist 
in  developing  and  growing  established 
and  potential  business  opportunities 
within  the  newspaper  industry.  Must 
have  accomplished  sales  and  pres¬ 
entation  skills,  and  a  good  understand¬ 
ing  of  how  advertising,  circulation  and 
marketing  inter-relate  within  the  news¬ 
paper  industry.  Overnight,  out-of-state 
travel  required.  NSA  is  based  in  Chi¬ 
cago,  relocation  is  optional. 

Attractive  package  including  salary 
plus  bonus,  excellent  benefits,  match¬ 
ing  401  (k)  and  company  stock  dis¬ 
count  purchase  program.  If  interested 
please  send  resume,  salary  history  and 
references  to: 

Larry  Maynard,  Vice  President 
Newspaper  Sen/ices  of  America 
1804N.  Naper  Blvd. 

Naperville,  IL  60563 
Fax:  630/577-0013 
E-mail: 

Lmaynard1@nsamedia.com 

ADVERTISING  DIRECTOR 
Will  manage  staff  and  advertising  sales 
for  15,000  daily,  3,000  weekly  and  a 
government  publication.  Great  place  to 
live  and  work.  Please  send  resume 
and  letter  with  salary  requirements  to: 

Scott  B.  Hunter,  Publisher 
Aiken  Standard 

PO.  Box  456,  Aiken,  SC  29802 

CLASSIFIED  ADVERTISING  DIRECTOR 
BRN  Media  Group  in  Boca  Raton,  FL, 
seeks  a  highly  aggressive  classified 
specialist  with  extensive  experience. 
Strong  management  skills  needed. 
Must  thrive  on  achieving  revenue 
goals.  Excellent  salary  and  benefits. 
Please  fax  resume  to: 

Charlotte  at  (561 )  893-6674 


ADVERTISING 


ADVERTISING 


MARKETING  DIRECTOR 
The  Fresno  Bee,  Central  California’s 
leading  newspaper,  is  looking  for  a 
creative,  innovative  individual  to  lead 
the  Marketing  team  in  planning,  imple¬ 
menting  and  coordinating  promotional 
and  special  events,  house  ads  and  var¬ 
ious  public  relations  campaigns. 
Qualified  candidates  need  a  minimum 
of  three  years  marketing/promotion 
experience  with  proven  ability  in  writ¬ 
ing,  public  relations  and  special  event 
coordination.  B.A.  degree  in  market¬ 
ing,  Journalism  or  related  field.  Must 
have  good  written  and  verbal  commu¬ 
nication  skills,  be  highly  organized  with 
ability  to  handle  multiple  priorities  and 
be  a  team  player  and  motivator.  Send 
resume  and  cover  letter  to: 

The  Fresno  Bee 
Attention:  Julie  Porter 
Human  Resources  Department 
1 626  E  Street 
Fresno,  CA  93786 
resume@fresnobee.com 
An  Equal  Opportunity  Employer 

ADVERTISING  DIRECTOR 
Connecticut  7-day  newspaper  with 
weekly  newspaper  and  shopper  group 
is  seeking  an  experienced  ad  director 
to  lead  advertising  operations. 

The  ideal  candidate  will  possess 
strong  sales  and  interpersonal  skills, 
and  must  be  willing  to  iead  by  example 
to  achieve  and  surpass  goals. 
Competitive  salary,  incentive  and 
comprehensive  benefits  package 
offered.  Send  cover  letter  and  resume 
and  salary  requirements  to: 

Box  01185,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 

ADVERTISING  SALES  MANAGER 
for  expanding  weekly  newspaper  group 
paper  in  Mid-Hudson.  Excellent  benefits, 
opportunity  for  growth.  Small  ad  staff 
needs  committed  ieader.  Salary  com¬ 
mensurate  with  experience.  Appiy  to: 

WB  Grimes  &  Company 
35  Ridge  Road,  Goshen,  NY  10924 
Or  Fax  resume  to  (91 4)  291-7367 


ADVERTISING 


pUB 


REGIONAL  ADVERTISING  MANAGER 

Editor  &  Publisher,  the  dominant  trade  magazine  of  the  newspaper  industry, 
seeks  a  Northeast  Regional  Advertising  Manager  to  sell  display  advertising 
across  multiple  print  and  web  products.  Minimum  5  years  print  advertising 
experience  required,  along  with  knowledge  of  the  newspaper  industry.  Online 
publishing  knowledge  a  plus.  Position  offers  a  competitive  compensation 
package  and  is  located  in  our  Boston  office. 

Please  respond  to  Dennis  O’Neill  VP/Publisher; 

Fax  (212)  691-6939 
or  doneilI@  editorandpublisher.com 
No  phone  calls  please 


ADVERTISING 


ADVERTISING  DIRECTOR 
Suburban  Publications  is  seeking  an 
advertising  professional  to  lead  our 
retail  and  classified  departments.  Sub¬ 
urban  Publications  is  made  up  of  three 
weekly  newspapers  including  the  Sub¬ 
urban  &  Wayne  Times,  King  Of  Prussia 
Courier,  and  the  Suburban  Advertiser 
with  a  combined  circulation  of  over 
33,000.  We  are  located  In  the  heart  of 
the  Main  Line  in  the  Philadelphia  sub¬ 
urbs  and  are  seeking  an  ambitious, 
self-motivated,  and  sales  driven  candi¬ 
date  that  can  display  strong  leadership 
and  communication  skills.  Responsibilities 
will  include  monthly  and  yearly  fore¬ 
casting.  We  offer  competitive  salary, 
bonus  plan  and  excellent  benefits  includ¬ 
ing  401  (k).  Please  send  resume  to: 

Dianne  M.  Ryan,  Publisher 
Suburban  Publications 
1 34  N .  Wayne  Avenue,  Wayne,  PA  1 9087 


CIRCULATION 


CIRCULATION  DIRECTOR 
The  Evening  Sun  in  Hanover,  PA  is  a 
21,000  circulation  7-day  newspaper 
and  28,000  TMC  in  need  of  an  experi¬ 
enced  and  energetic  leader  for  its 
Circulation  department.  The  successful 
candidate  will  be  promotion-minded, 
strong  on  communication  skills,  and 
able  to  develop  a  young  and  de¬ 
dicated  staff.  The  director  will  be  a  full 
department  head  and  will  help  man¬ 
age  overall  newspaper  operations, 
function  in  strategic  planning,  study 
pricing,  and  work  with  marketing  and 
event  management.  We  are  searching 
for  a  strong  leader  who  can  train,  lead, 
and  still  keep  their  eye  on  the  num¬ 
bers.  The  Evening  Sun  also  has  a 
nationally  recognized  NIE  program, 
which  will  fall  under  the  circulation 
director’s  responsibility.  Competitive 
base  and  excellent  MBO  program. 
There  are  excellent  career  opportunities 
for  achievers  at  MediaNews  Group 
newspapers.  Please  send  resume  in¬ 
cluding  salary  history  to: 

Don  Young 

York  Newspaper  Company 
1 891  Loucks  Road,  York,  PA  1 7404 

CIRCULATION  DIRECTOR 
Join  the  management  team  of  2  sub¬ 
urban  dailies  in  competitive  market. 
Monday-Saturday.  Combined  circulation 
of  1 6,000  plus  TMC  product. 
Requirements;  Strong  written/verbal 
communication  skills:  ability  to  hire, 
train,  supervise;  prepare  budgets;  de¬ 
velop  goals  to  increase  sales;  good  peo¬ 
ple  skills.  Excellent  benefit  package 
includes  401  (k)  plan,  health/dental  insur¬ 
ance  with  prescription  plan,  paid  vaca¬ 
tions.  Location  offers  excellent  schools 
and  reasonable  housing  costs.  Send  re¬ 
sume  with  salary  history/requirement  to: 

Becky  Ely,  HR  Manager 
RO.  Box  459,  Independence,  MO  64051 
EOE 


CIRCULATION 


CIRCULATION  DIRECTOR 
The  Worcester  Telegram  &  Gazette,  a 
New  York  Times  Company  newspaper 
in  Massachusetts,  is  interviewing  for 
the  position  of  Circulation  Director. 
This  position  is  now  open  and  will  be 
filled  without  delay. 

We  seek  candidates  with  a  strong 
background  and  interest  in  retail  sales 
and  marketing  to  grow  our  100,000- 
plus  franchise.  Familiarity  with  ABC 
and  Collier-Jackson  are  pluses.  We 
have  in  place  an  excellent  field  delivery 
organization,  and  we  want  to  comple¬ 
ment  that  with  a  stronger  sales 
emphasis. 

We  offer  excellent  salary  and  bonus, 
plus  a  generous  401  (k),  medical, 
dental,  LTD,  etc.  Please  send  your  cre¬ 
dentials  today  to: 

Bruce  S.  Bennett,  Publisher 
Worcester  Telegram  &  Gazette 
20  Franklin  Street,  Worcester,  MA01615 
Or  BBennett@telegram.com 
for  immediate  response 


CIRCULATION  DIRECTOR 
Albuquerque  Publishing  Company  is 
seeking  a  Circulation  Director  for  our 
7-day  AM/6  day  PM  JOA  with  a  total  com¬ 
bined  statewide  circulation  of  over 
1 33K  daily  and  1 60K  Sunday. 

We  are  seeking  an  Individual  with  a 
strong  marketing  background,  both 
home  delivery  and  single  copy  man¬ 
agement  experience,  thorough  knowl¬ 
edge  of  ABC  rules  and  regulations, 
and  proven  people  skills. 

The  successful  candidate  must  be 
able  to  develop  and  motivate  staff, 
plan  and  implement  strategic  pro¬ 
grams  to  increase  circulation  and 
manage  the  departmental  budget. 

This  unique  opportunity  offers  a  com¬ 
petitive  salary,  annual  bonus  plan  and 
a  complete  benefits  package. 

Send  resume  to: 

Brian  FantI,  General  Manager 
Albuqueique  Publishing  Company 
RO.  Drawer  J-T 
Albuquerque,  NM  87103 
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CIRCULATION 


CIRCULATION  GENERAL  MANAGER 
The  Nation's  #1  Newspaper  has  an 
immediate  opening  for  an  outstanding 
leader  with  the  ability  to  manage  and 
direct  an  experienced  team  in  our 
Dallas,  Texas  circulation  office.  The 
ideal  candidate  will  possess  excellent 
verbal  and  written  communications 
skills,  have  a  proven  track  record  in 
developing,  guiding  and  selecting  staff 
with  the  ability  to  foster  teamwork  to 
successfully  complete  projects,  a 
strong  knowledge  of  budgeting  and 
monitoring  revenue,  sales  and  expense 
performance  and  have  superior  ana¬ 
lytical  ability.  A  minimum  of  five  years 
managerial  experience  is  essential 
along  with  knowledge  of  systems  and 
PC’s.  USA  TODAY,  a  Gannett  company, 
offers  a  competitive  salary  along  with 
excellent  benefits.  If  you  are  interested 
in  a  challenging  career,  please  send 
your  resume  with  salary  history  to; 

Brad  Jones 
USA TODAY 
1 000  Wilson  Boulevard 
Arlington.  VA  22229 
(703)  247-3185  (fax) 
bjones@usatoday.com  (e-mail) 

To  learn  more  about  the  USA  TODAY 
brand,  visit  our  website  at: 

WWW.  usatoday.  com 
We  recognize  and  appreciate  the 
benefits  of  diversity  in  the  workplace 


CIRCULATION  MANAGER: 
Monthly  medical  journal  located  in  Seat¬ 
tle,  Wash,  seeks  a  circulation  manager 
with  excellent  customer  service,  market¬ 
ing  and  sales  background.  Thorough 
knowledge  of  postal  regulations.  Send 
resume  including  salary  history  to: 

AOFAS  1216  Pine  St.,  Seattle,  WA  98101 
Or  fax  206-223-1 178 


CIRCULATION  ZONE  SUPERVISOR 
The  Journal  Inquirer,  a  50,000-circu¬ 
lation  afternoon  daily  with  a  Saturday 
morning  edition  in  a  competitive  Con¬ 
necticut  market,  seeks  a  manager  to 
supervise  4  district  managers,  manage 
motor  route  and  contract  delivery,  in  a 
zone.  This  position  is  for  the  well- 
organized,  willing  to  take  responsibility 
person  who  has  management  experi¬ 
ence,  leadership  skills,  and  the  en¬ 
thusiasm  needed  to  motivate  district 
managers  and  carriers.  Competitive  sal¬ 
ary  and  comprehensive  benefits  pack¬ 
age  offered,  including  company  vehicle. 
Send  letter,  resume,  and  salary  require¬ 
ments  to: 

Circulation  Director 
Journal  Inquirer 

PO.  Box  510,  Manchester,  CT  06045 
Fax  (860)  646-9867 


LOOKING  FOR  THAT  EXCELLENT 
CAREER  MOVE? 

The  Ogden  Newspapers  has  openings 
at  a  few  of  our  36  daily  newspapers. 
Current  openings  include  Circulation 
Directors,  Editors,  Reporters,  Account 
Executives,  Pressmen  and  more.  Check 
out  our  Career  Opportunity  page  at: 
www.oweb.com/opportunities/home.html 
www.editorandpublisher.com 


CIRCULATION 


FAMILY  OWNED  NEWSPAPER 
in  Southeastern  CT,  is  looking  to  fill 
two  key  positions  in  its  Circulation 
Department.  Qualified  candidates  must 
have  a  strong  desire  to  guide  fellow 
employees  to  circulation  success 
through  proper  training  and  positive 
attitude.  Both  positions  carry  a  com¬ 
petitive  salary,  401  (k)  and  excellent 
health  and  benefit  plan  and  more. 

CIRCULATION  MANAGER 
This  candidate  must  understand  and 
be  able  to  properly  track  all  Circulation 
statistical,  budgetary  and  ABC  report¬ 
ing,  while  also  presenting  creative 
options  to  reverse  circulation  declines. 
Ability  to  coordinate  multifaceted  ef¬ 
forts  and  analyze/compile  data,  as  well 
as  proven  oral  and  written  communica¬ 
tion  skills  is  a  must. 

CITY  ZONE  SUPERVISOR 
Phis  position  requires  a  hands  on  type 
manager  that  will  be  creative  in  his  or 
her  approach  to  growing  circulation  as 
well  as  how  they  solve  typical  circula¬ 
tion  issues.  This  position  is  perfect  for 
an  up  and  coming  District  Manager 
who  is  looking  to  expand  their  wings  in 
the  business  or  a  present  supervisor 
who  is  looking  to  have  their  ideas 
listened  to. 

Dave  Pare,  Circulation  Director 
Record-Journal 
75  South  Colony  Street 
Meriden,  CT  06450 
Fax  (203)  634-4116 
E-mail:  dpar@record-journal.com 


HOME  DELIVERY/ 

CARRIER  RECRUITMENT 
If  you're  looking  to  join  a  fast-paced, 
energized  organization  with  opportunity 
and  challenge,  the  Denver  Rocky  Moun¬ 
tain  News  is  looking  for  you.  Due  to 
rapid  growth,  we’re  looking  for  Home 
Delivery  professionals  to  handle  lead¬ 
ership  roles.  Current  openings  include 
Carrier  Recruitment  Manager  and  Dis¬ 
trict  Managers.  We  offer  a  competitive 
compensation  and  benefits  program. 
Call  now  for  more  information;  Chuck 
Serracino,  Circulation  Training  Manger: 

(303)  892-2534 

Or  fax  resumes  to  (303)  892-2607 


LOOKING  FOR  A  District  Sales  Man¬ 
ager  to  work  in  the  Sunshine  of  the 
Florida  Keys.  We  are  seeking  an  indi¬ 
vidual  with  a  strong  marketing  back¬ 
ground,  both  home  delivery  and  single 
copy  management  experience.  This 
individual  must  manage  independent 
newspaper  carriers  and  agents.  We 
have  a  fast  paced  environment,  the 
candidate  should  be  a  self-starter  and 
have  the  ability  to  analyze  markets  and 
to  create  and  execute  sales  plans  to 
drive  new  business.  They  must  also 
possess  computer  skills,  organiza¬ 
tional  and  customer  service  skills. 
Knowledge  of  Microsoft,  Word,  Excel 
required.  Send  resume  to: 

Florida  Keys 

5800  Overseas  Highway,  Suite  35-1 43 
Marathon,  FL  33050 


CIRCULATION 


JOURNAL  GAZETTE 
CIRCULATION  MANAGER 
Fort  Wayne  Newspapers,  a  northeast 
Indiana  daily  newspaper,  is  seeking  a 
Circulation  Manager  for  The  Journal 
Gazette,  a  7-day  AM  newspaper. 
Duties  include  developing  and  execut¬ 
ing  marketing  plan  to  achieve 
budgeted  circulation  goals,  contribut¬ 
ing  to  employee  development  and 
performance  through  recruitment  and 
supervision,  managing  expenses  to 
attain  budgeted  levels  while  attaining 
objectives  and  maintaining  proper  con¬ 
trols  and  providing  effective  distribu¬ 
tion  of  newspapers  and  consistent 
high  quality  delivery  to  readers. 

The  successful  candidate  will  have 
leadership  skills,  long-term  and  short¬ 
term  planning  ability,  and  supervision 
experience.  Must  possess  understand¬ 
ing  of  legal  aspects  of  managing  con¬ 
tractual  relationships,  strong  written 
and  verbal  communications  skills  and 
spreadsheet  and  database  knowledge. 
Three  years  management  in  circulation 
or  related  field.  Degree  in  Marketing  or 
Business  preferred  but  not  required. 
Competitive  salary  and  excellent  bene¬ 
fits  offered.  Please  send  resume  includ¬ 
ing  salary  history  to: 

Human  Resources 
Fort  Wayne  Newspapers 
600  West  Main  Street 
Fort  Wayne,  IN  46802 
Fax:  (219)461-8517 
Equal  Opportunity  Employer 


TAKE  YOUR  NEXT  CAREER  STEP 
Anderson,  Randles  &  Associates  is  con¬ 
ducting  searches  for  clients  in  Pen¬ 
nsylvania  (Home  Delivery  Manager), 
South  Dakota  (Circulation  Director)  and 
Virginia  (Circulation  Director).  Each  of 
these  situations  would  be  an  excellent 
opportunity  for  an  aggressive,  career- 
minded  and  sales-oriented  Circulation 
Zone  Manager  or  District  Manager.  If 
you'd  like  to  be  considered  for  one  of 
these  positions,  or  for  something  else  in 
the  future,  we’d  love  to  hear  from  you. 
Fax  your  resume  to  Ron  Anderson: 

(71 6)  248-9551 ,  Or  call  (71 6)  248-5385 
For  additional  information,  visit  our 
website  at  www.andersonrandles.com 


THE  GREENSBORO  NEWS  &  RECORD 
a  100,000  daily  serving  11  counties  in 
central  North  Carolina,  seeks  a  Single 
Copy  Brand  Manager  to  lead  an  out¬ 
standing  sales  team  and  to  develop  a 
marketing  strategy  that  strengthens  our 
relationships  with  area  grocery  and  con¬ 
venience  store  chains  and  hotels. 
We’re  looking  for  a  key  circulation  team 
leader  with  3-5  years  of  marketing/ 
promotions  experience  and  a  strong 
sales  background  to  better  place  and 
position  our  daily  newspaper  and  vari¬ 
ous  niche  print  products.  Knowledge  of 
retail  a  plus,  supervisory  experience 
preferred.  To  apply,  send  resume,  cover 
letter  and  salary  expectations  to: 

Ed  Williams,  Recruitment  Coordinator 
Greensboro  News  &  Record 
200  E.  Market  Street 
Greensboro,  NC  27420 
Or  E-mail;  ewilliams@news-record.com 


_ EDITORIAL _ 

■  =  M 

Potomac  Tech  Journal.  .American 
City  Bu.siness  |ournal’>  newest 
technologc'  weekly  in  the  'Xashing- 
ton.  DC  area  is  kxiking  for  a  hantls- 
on  editor.  The  irieal  candidate  has 
reporting,  etliting  and  prcKluction 
experience. 

We  are  .seeking  a  unit|ue  individual 
who  has  an  open  mind,  high  self 
esteem.  experience  playing 
working  well  with  others  and  has 
intelligence  tx.*yond  his  her  peers! 
Knowledge  of  technology  vsould  lx? 
nice;  interest  in  technology  a  mu.st. 

If  this  sounds  like  you.  K-mail  your 
resume  and  a  snappy  cover  letter 
telling  me  why  you  are  the  one  to 
lead  the  areas  newest  and  most 
im|X)rtant  technology  newspaiXT 
Ycaldwell@potomactechiaumal.com 
Or  send  a  fax  to 
PTJ/Editor  Position 
(703)  741-3732 


ILLINOIS  AGRINEWS  has  a  full  time 
opening  for  a  Field  Editor  to  work  in 
LaSalle.  IL.  Seeking  experienced 
reporter,  recent  journalism  or  ag  com- 
minications  grad.  Ag  background 
desirable  but  not  required.  Photo 
experience  a  plus.  Car  required.  Fax  or 
mail  resume  and  writing  samples  to: 
Joyce  McCullough.  Illinois  AgriNews 
426  Second  St.  LaSalle.  IL61301 
Fax  (815)  223-7894 
E-mail  agrinews@theramp.net 

A  PROVEN  INVESTIGATIVE  REPORTER 
wanted  to  dig  deep  inside  the  auto 
industry  for  a  sophisticated,  business- 
savvy  audience.  If  you  have  at  least  2 
years  of  hard  news  reporting  experi¬ 
ence  and  love  to  chase  some  of  the 
country’s  biggest  business  stories  then 
you  may  be  the  person  we’re  looking 
for.  We  want  someone  who: 

■  desires  autonomy; 

■  thrives  under  the  pressure  of 
investigating  national  award-winning 
stories  on  tight  deadlines; 

■  and  aspires  to  the  challenge  of  com¬ 
peting  with  the  Wall  Street  Journal, 
USA  Today  and  Business  Week 
whether  it’s  online  or  in  print. 

As  a  reporter  at  UCG  www.ucg.com, 
the  country’s  top  award-winning  pub¬ 
lisher  of  business  publications  in  print 
and  online,  you’ll  fine  tune  your  report¬ 
ing  and  writing  skills  and  you'll  be 
rewarded  with  great  pay  (with  no  cap 
on  future  raises),  casual  dress,  a  con¬ 
venient  location  near  Washington  D.C. 
Metro  and  a  top-notch  benefits  pack¬ 
age.  Send  us  your  best  story  and  a 
cover  letter  that  tells  us  what  made 
your  clip  such  a  great  investigative 
article.  Send  to: 

Fran  Fanshel,  Executive  Editor 
UCG 

11300  Rockville  Pike,  Suite  1100 
Rockville,  MD  20852-3030 
Fax  (301)  816-8945 
E-mail;  ffanshel@ucg.com 
website:  www.ucg.com 
EOE 
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LIVELY  DAILY  NEWSROOM  in  north¬ 
ern  Nevada  seeks  experienced 
reporter  for  “cops  and  courts”  and 
investigative  coverage.  Photography 
skills  a  plus.  Send  resume  to  Jackie 
Kaczmarek,  editor.  The  Humboldt  Sun: 
PO.  Box  3000.  Winnemucca,  NV  89445 
Or  email:  editorial@HumboldtSun.com 


TAMPA  TRIBUNE  WIRE  EDITOR 
Bring  depth  and  understanding  to  our 
readers  with  smart  story  selection  and 
skillful  editing  of  state,  national  and 
world  wires.  We  seek  an  editor  who 
knows  when  to  go  deep  and  when  to  go 
brief,  who  works  with  reporters  to  add 
local  context,  who  puts  our  own  stamp 
on  the  story  of  the  day  by  weaving 
together  reports  from  several  sources, 
and  who  is  passionate  about  sen/ing 
readers.  Editing  experience  and  strong 
news  judgment  are  musts.  Apply  to 
Craig  Gemoules,  deputy  managing 
editor,  at  cgemoules@tampatrib.com 


REPORTER 

The  Gainesville  Sun,  a  60,000-circulation 
New  York  Times  regional  daily,  seeks  a 
government  reporter  with  investigative 
skills.  We  re  looking  for  a  self-starter 
with  writing  talent  and  a  track  record  of 
enterprise  and  project  reporting.  Send 
letter,  resume  and  7-8  clips  to: 

Matt  Reed,  Metro  Editor 
The  Gainesville  Sun 
2700  SW  13th  Street 
Gainesville,  FL  32608 

REPORTER 

Are  you  ready  to  make  a  difference? 
Award-winning  24,000  daily  covering 
coastal  North  Carolina  seeking  deter¬ 
mined,  dedicated  reporter.  Full  time 
with  benefits.  Send  resume  and  three 
writing  samples  to: 

Lance  M.  Bacon,  City  Editor 
The  Daily  News 

PO.  Box  196,  Jacksonville,  NC  28540 
E-mail  Lance_Bacon@link.freedom.com 


ASSISTANT  EDITOR 
Association  seeks  assistant  editor,  for 
400K-I-  monthly  magazine,  with  desktop 
skills  in  publications  pagination  to  assist 
in  overall  needs  in  Communications  de¬ 
partment  of  non-profit.  Must  have  solid 
grammatical  and  proofreading  skills.  2 
years  of  work  experience  in  desktop 
publishing  required.  Send  resume  and 
salary  requirements  to: 

NARFE  Personnel 
606  N.  Washington  Street 
Alexandria,  VA  2231 4 
Fax:  (703)  838-7785 
E-mail:  hr@narfe.org 
No  phone  calls,  please  EOE 


ASSISTANT  METRO  EDITOR 
The  Fresno  Bee,  Central  California's 
leading  newspaper,  is  looking  for  a 
talented  editor  to  manage,  lead  and 
motivate  our  reporters  covering  cops 
and  courts.  Must  have  management 
experience,  be  an  aggressive  news 
hound  and  self  starter.  Good  news 
judgement  and  editing  skills  a  must. 
Competitive  salary,  excellent  benefit 
package.  Send  cover  letter,  resume 
and  samples  of  your  work  to: 

The  Fresno  Bee 
Attention:  Julie  Porter 
Human  Resources  Department 
1 626  E  Street 
Fresno,  CA  93786 
resume@fresnobee.com 


ASSISTANT  METRO  EDITOR 
The  Town  Talk  in  Alexandria,  Louisiana 
has  an  opening  for  an  Assistant  Metro 
Editor  with  5  years  daily  newspaper 
experience  as  reporter  or  editor.  Shift 
may  include  early  afternoon  to  early 
evening  or  late  afternoon  and  night.  Full 
time;  40  hours  per  week.  Please  send 
resume  and  cover  letter  to  Joy  Williford: 

The  Town  Talk,  RO.  Box  7558 
Alexandria,  LA  71 306 
or  E-mail  to  personnel@thetowntalk.com 


ASSOCIATED  EDITOR  NEEDED 
Uniform  and  linen  industry  association 
seeks  Associate  Editor  in  Hallandale 
office.  Responsibilities:  edit  monthly  4- 
color  magazine;  develop  freelancers; 
coordinate  other  publications.  Must  be 
multi-tasker,  self-starter,  exemplary 
time  management,  editing  skills.  Mini¬ 
mum  2  years'  experience,  B.A.  degree. 
Send  resume: 

Managing  Editor 
Textile  Rental  magazine 
1 130  E.  Hallandale  Beach  Blvd.,  Suite  B 
Hallandale,  FL  33009 
(954)  457-3890  No  phone  calls 


COPY  EDITOR/DESIGNER 
The  Elkhart  Truth,  a  30,000-circulation, 
7-day-a-week  AM  paper  2  hours  east 
of  Chicago  is  looking  for  copy  editor/ 
page  designers.  Daily  experience  pre¬ 
ferred,  weekly  or  college  experience 
may  be  accepted.  Send  cover  letter, 
resume,  work  samples  to: 

Bill  Wilson,  Managing  Editor 
The  Elkhart  Truth 

421  S.  Second  Street,  Elkhart,  IN  46516 
Questions?  (219)  296-5810 


BUSINESS  EDITOR 

The  Sunday  News,  104,000  circulation 
in  Lancaster,  PA,  needs  a  business 
editor  to  mold  and  guide  its  financial 
coverage.  The  ideal  person  will  plan, 
edit  and  paginate  the  10-12  page 
weekly  section.  There  also  will  be  writ¬ 
ing  responsibilities.  We  need  a  veteran 
newsperson  -  minimum  five  years  busi¬ 
ness  experience  -  to  turn  a  good  sec¬ 
tion  into  an  excellent  one.  Write  to: 

David  Hennigan,  Editor 
Lancaster  Newspapers,  Inc. 

PO.  Box  1328,  Lancaster,  PA  17608-1328 
E-mail:  Dhennigan@lnpnews.com 


BUSINESS  JOURNALISTS 
The  energy  industry  is  booming  and  so 
is  online  publishing!  Exciting  opportunities 
for  journalists  covering  mergers  and 
acquisitions,  politics,  Latin  America,  oil 
markets,  and  electric  power.  If  you 
want  to  write  for  intelligent  business 
journals  that  are  on  the  cutting  edge  of 
online  content  and  e-commerce,  then 
send  your  resume  and  clips.  From 
recent  grads  we  expect  high  GPA's 
and  some  journalism  experience.  If  you 
have  more  experience  we  definitely 
have  a  place  for  you  in  our  growing 
business.  Spanish  or  Portuguese  lan¬ 
guage  skills  are  a  plus  but  not  required. 
Great  opportunities  for  advancement 
and  travel.  Great  salary  and  benefits. 
Check  us  out  at: 

www.petroleumargus.com  and 
www.energyargus.com 

Send  to: 

paijobs@petroleumargus.com  or  to: 
Petroleum  Argus  Inc. 

4801  Woodway,  Suite  270W 
Houston  TX,  77056 
Fax  (713)  622-2991 

BUSINESS  REPORTER 
An  aggressive,  community-oriented  daily 
in  New  York's  Capital  Region  is  looking 
for  a  reporter  to  fill  a  new  position  in  a 
growing  business  department.  We  re  an 
independent,  60,000-circulation  paper  in 
a  competitive  market  and  need  an  expe¬ 
rienced,  motivated  reporter  for  a  four- 
person  business  staff.  Send  resume  and 
work  samples  to: 

Thomas  Woodman,  Managing  Editor 
The  Daily  Gazette 
2345  Maxon  Road  Ext. 
Schenectady,  NY  1 2308 


COPY  EDITOR/DESIGNER 
The  Charleston  (W.VA)  Gazette  is  look¬ 
ing  for  a  copy  editor/page  designer  for 
its  10-person  desk.  Ideal  candidate 
should  be  skilled  at  writing  headlines, 
editing  copy  and  QuarkXPress.  Knowl¬ 
edge  of  Freehand  and  Photoshop 
helpful.  The  award-winning  Gazette  is 
West  Virginia's  largest  newspaper  with 
a  52,000  daily  circulation,  100,000 
Sunday.  We're  a  morning  newspaper  in 
the  state  capital.  We're  close  to  many 
outdoor  recreation  opportunities  from 
Whitewater  rafting  to  skiing.  Send  your 
resume  and  clips  to: 

Rosalie  Earle,  Managing  Editor 
The  Charleston  Gazette 
1001  Virginia  Street  E. 
Charleston,  WV  25304 
www.editorandpublisher.com 
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EDITORIAL 

-  .,  , 

ABCNEWS.com,  NYC  has  the  following  openings: 


WEEKEND  PRODUCER 

(Wednesday  through  Sunday) 

RESPONSIBILITIES:  Coordinate  and  direct  newsroom  staff  in  the  programming 
and  prixluction  of  breaking  news  and  feature  stories,  as  well  as  multimedia  packages 
on  ABCNEWS.com.  Maintain  ABCNEWS  editorial  standards  and  practices.  Handle 
major  breaking  news  in  ctxtrdination  with  ABCNEWS  national,  international  and  the 
broadca.st  desks  and  contacting  Senior  management  and  Senior  editorial  staff  as 
appropriate.  .Assist  the  Editorial  Director  in  xarious  tasks  invohing  top-level  editing 
of  stories  anti  multimedia  packages  as  needeti  tluring  the  workweek. 
QUALIFICATIONS:  Htlitor  with  at  least  five  years  experience  in  a  breaking  news 
environment  at  a  major  news  web  site,  city  tlesk  of  major  metro  daily,  or  comparable 
experience  at  major  print  magtizine.  Solid  news  judgment,  elegant  wordsmithing  and 
conceptual  editing  skills,  and  proven  management  ability.  .Must  be  comfortable 
shepherding  stories  through  the  entire  production  process,  coordinating  closely 
with  graphics,  photo  and  technical  production  teams.  B.A.  in  journalism  (or  .M  A. 
with  related  undergraduate  degree)  or  related  exiierience. 

NEWS  PRODUCER 

RESPONSIBILITIES:  React  to  breaking  news  during  evening  shift  hours,  2-11  p.m. 
.Monrla\  through  Friday.  Rejiort  and  write  at  the  tlirection  of  the  Domestic  and  Vi'orld 
IX’sk  Etiitors  as  needed.  Rec|uires  self-starter,  experienced  thinker  and  strong  news 
judgment  and  decision-making  capabilitv. 

QUALIFICATIONS:  T  hree  years  experience  at  a  top  level  (major  market)  newspa- 
jrer.  News  magazine,  television  or  radio  broatlcast  or  web  site;  advanced  reporting 
and  prixlucing  skills;  college  degree  with  emphasis  in  journalism  or  related  major; 
advanced  journalism  skills,  i.e.  policies,  priaedures  and  professional  ethics  Famil¬ 
iarity  with  the  events,  [reople  anti  institutions  that  shape  major  news  stories:  Pen¬ 
tagon.  IXbite  House,  State  Dejit..  Supreme  Court,  foreign  governments,  UN,  foreign 
(X  ilicy,  etc. 

PRODUCER,  OVERNIGHT 
(10  p.m.  to  7  a.m.  Tuesday-Saturday) 

RESPONSIBILITIES:  News  prtKluction  and  execution  across  the  entire  site,  as  the 
lead  prixiucer  from  l(Jp.ni.-"'p.m.  on  all  breaking  news  coverage,  as  well  as  a  critical 
link  to  senior  managers  when  a  major  news  story  iKcurs  Rapid  response  to  breaking 
news  by  writing  and  prixlucing  major  breaking  news  stories.  Lipdate,  maintain,  and 
refresh  ABCNEWS. corn’s  home  ()age  throughout  the  shift.  Integrate  with  the 
ABCNEWS  Division  overnight  broadcast  staff.  Coordinate  with  departing  late- 
evening  staff  and  with  arriving  early  morning  staff  at  the  teginning  and  end  of  shifts. 
QUAI.IFICATIONS:  College  degree  in  journalism  or  relatetl  field.  Minimum  5  years' 
experience  requireti  at  major-market  metro  daily  newspaper,  weekly  national  news¬ 
magazine,  broadcast  or  leading  news  web  site.  2  years'  experience  web  site  prtxluc- 
tion.  w  ith  journalistic  ot  ersight.  is  required. 

To  Apph;  all  interested  persons  should  E-mail  resume,  contact  telephone  numlrer 
and  a  brief  note  to  the  mailbox  listed  lx;low  and  also  list  the  source  by  which  you 
found  our  advertisement.  We  regret  that  we  will  only  be  able  to  respond  to  those 
applicants  whose  qualifications  meet  our  interest.  EOE 


For  Producer,  Overnight  '  '  . 

,  E-mail  to:  hr.staffiiig(ri  corp.go.coiii 
For  Weekend  Producer  or  News  Producer: 
E-mail  to:  hr.niail(n  corp.go.com 
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EDITORIAL 


BUSINESS  REPORTER 
The  Register-Guard,  80,000  daily  in 
Eugene,  Ore.,  seeks  tough,  experi¬ 
enced  reporter  to  join  business  depart¬ 
ment,  Beat  includes  retail,  downtown 
Eugene,  real  estate,  some  coverage  of 
Oregon  Legislature.  We  seek  candi¬ 
dates  who  can  juggle  enterprise  and 
breaking  news  and  are  literate  with  10- 
Ks,  proxy  statements  and  Bloomberg. 
We  value  aggressive  reporting.  We 
offer  excellent  pay  (up  to  $45,900)  and 
a  neat  place  to  live,  close  to  moun¬ 
tains,  skiing  and  coast.  We  are  a  three¬ 
time  SABEW  Best  in  Business  winner. 
Send  letter,  resume,  clips  to: 

Business  Reporter,  Human  Resources 
The  Register-Guard,  PO  Box  10188 
Eugene,  OR  97440 

Applications  must  be  received  by  April  1 4 


SENIOR  REPORTER 
Investigative  weekly,  56  page,  25K  cir¬ 
culation,  requires  ambitious  person  with 
leadership  ability.  Rapid  promotion  to 
Editor,  SE  Texas  location,  excellent  com¬ 
pensation  package.  Send  resume  to; 

The  Examiner: 

470  Orleans,  Suite  1 006 
Beaumont,  TX  77701 


EDITORIAL 


CITY  EDITOR 

Can  you  energize  a  staff  in  a  com¬ 
petitive  market?  Do  you  want  to  share 
your  knowledge  of  reporting  and  writ¬ 
ing  with  an  eager  staff?  The  Nonvich 
Bulletin,  a  35,000  Gannett  daily  AM  in 
eastern  Connecticut,  seeks  city  editor 
candidates  who  can  do  just  that.  Ideal 
candidates  will  have  three  to  five  years' 
reporting  experience  and  previous 
management  experience  that  demon¬ 
strates  initiative  and  creativity.  Position 
includes  competitive  salary  and  com¬ 
prehensive  benefits.  We  value  diversity 
and  especially  encourage  those  who 
want  to  make  a  major  contribution  to 
apply.  Contact: 

Managing  Editor  Dennis  Anderson 
Norwich  Bulletin 

66  Franklin  Street,  Norwich,  CT  06360 
E-mail:  danderson@norwich.gannett.com 
Equal  Opportunity  Employer 

MANAGING  EDITOR  needed  for 
Spanish  version  of  Orlando,  FL-based 
financial  Internet  site.  Fluent  English/ 
Spanish,  experience  in  investment- 
related  topics  a  must.  Send  resume; 
csurran@financialweb.com 
Orfax(407)-834-3870 


EDITORIAL 


CITY  EDITOR 

This  is  a  rare  opportunity  to  join  the 
leadership  team  of  a  family-owned 
20,000-circulation  afternoon  daily  with 
big  ideas.  The  Skagit  Valley  Herald  is 
based  in  America’s  No.  1  small  city,  an 
hour  north  of  Seattle.  We  added  a  Sun¬ 
day  edition  in  November  and  are  pre¬ 
paring  for  a  new  digital-sawy  building. 
Our  next  city  editor  will  be  an  advocate 
for  readers  and  a  supportive  coach  for 
reporters.  Prior  leadership  experience  is 
a  plus.  Application  deadline  is  April  15. 
Send  a  letter,  resume  with  references 
listed  and  work  samples  to: 

Norm  Lewis,  editor 
Skagit  Valley  Herald 
1000  E.  College  Way 
Mount  Vernon,  WA  98273 
nlewis@skagitvalleyherald  .com 


EDITOR 

The  Los  Angeles  Business  Journal  has 
an  opening  for  the  top  job.  Candidates 
must  have  extensive  business  journal¬ 
ism  and  editing  experience.  We  are 
interested  in  candidates  who  can  lead 
an  extraordinary  team  of  editors  and 
reporters.  The  position  requires  vision, 
energy,  excellent  management  skills 
and  a  desire  to  head  what  is  re¬ 
cognized  as  the  best  regional  busi¬ 
ness  journal  in  the  country.  Oualified 
candidates  should  mail  resume  to: 

Matthew  A.  Toledo 
President,  Publisher 
Los  Angeles  Business  Journal 
5700  Wilshire  Blvd.,  Suite  170 
Los  Angeles,  CA  90036 


COPY  EDITOR:  You  have  your  degree 
and  put  in  a  year  or  two  on  a  weekly  or 
small  daily  Now  it’s  time  to  hone  your 
skills  on  the  copy  desk  of  one  of  the 
best-designed,  best-edited  newspa¬ 
pers  of  its  size  in  the  country.  The 
Spokesman-Review  has  aggressively 
recruited  talented,  experienced  copy 
editors  from  top  newspapers  around 
the  country.  We  were  recently  named 
one  of  the  top  25  newspapers  in  the 
country  by  the  Columbia  Journalism 
Review  and  one  of  five  “newspapers  to 
watch.”  Now  we  want  to  build  for  the 
future.  We  are  looking  for  lesser- 
experienced  but  talented  editors  to 
train  under  our  veteran  staff.  Send 
resume  and  clips  of  page  design  and 
headlines  to  Kevin  Graman  at: 

The  Spokesman-Review,  RO.  Box  2160 
Spokane,  WA  9921 0-1 61 5 


COPY  EDITOR/DESIGNER 
The  award-winning  Business  News  de¬ 
partment  has  openings  for  copy  editors/ 
designers.  Candidate  should  have 
strong  layout  and/or  editing  skills, 
excellent  headline-writing  abilities  and 
be  able  to  work  well  under  pressure  in 
an  environment  of  high  standards.  This 
desk  handles  a  variety  of  tasks,  so  flex¬ 
ibility  is  a  plus.  So  is  CCI  pagination  ex- 
peirence.  We  work  a  four-day  week,  with 
the  desk  staffed  every  day  but  Saturday. 
Send  resume  to  Laura  Ehret,  business 
news  copy  chief: 

Dallas  Morning  News 
508  Young  St.,  Dallas,  TX  75265 
E-mail  lehret@dallasnews.com 


EDITORIAL 


COPY  EDITOR 

The  North  Jersey  &  Herald  News,  a 
49,000  daily  in  northeastern  New 
Jersey,  has  immediate  openings  for 
experienced,  creative  copy  editors. 
Join  our  fast-paced,  eight-member 
news  desk  that’s  the  perfect  mix  of 
seasoned  veterans  and  creative  young 
guns  working  toward  a  common  goal  - 
producing  a  top-notch  newspaper. 
Layout  and  QuarkXPress  skills  a  must. 
Candidates  from  Zones  1  and  2  pre¬ 
ferred.  Send  your  resume,  references, 
salary  history  and  work  samples  to: 
Kathie  Adams 
Assistant  Managing  Editor 
The  North  Jersey  Herald  &  News 
One  Garret  Mountain  Plaza,  CN  473 
West  Patterson,  NJ  07424-0473 


COPY  EDITOR 

The  Register-Guard,  a  78,000  circula¬ 
tion  morning  daily  in  Eugene,  OR,  has 
an  opening  for  a  sports  copy  editor.  In 
addition  to  excellent  word  editing  skills, 
applicants  must  be  able  to  demonstrate 
strong  page-design  abilities.  Macintosh 
pagination  experience  preferred.  We 
use  a  state-of-the-art  DTI  pagination 
system.  Requires  a  degree  from  a  four- 
year  college  or  university.  Submit  a 
cover  letter,  resume  and  six  non- 
returnable  samples  of  pages  you  have 
designed  no  later  than  Monday,  April  3, 
2000  to  Sports  Copy  Editor: 

The  Register-Guard,  HR  Dept. 

RO.  Box  10188,  Eugene,  OR  97440-21 88 
For  further  details  see: 
vww.registerguard.com 

COURTS/CORS,  FEATURE  REPORTERS 
National  award-winning,  40,000  daily  in 
Central  Washington  has  two  openings  for 
self-motivated  reporters.  One  will  cover 
cops  and  court  on  a  beat  that  never 
lacks  for  spot  news  or  enterprise  opport¬ 
unities,  The  other  will  be  an  at-large 
feature  writer  who  can  shift  smoothly 
from  meaningful  to  whimsical  in  writing 
about  community  characters,  family  is¬ 
sues,  religion,  health  and  entertainment. 
Two-years’  daily  experience  preferred; 
Spanish-language  skills  a  plus.  Send 
resume,  list  of  references  and  clips  to: 
Human  Resources 
Yakima  He'’ald-Republic 
RO.  Box  9668,  Yakima,  WA  98909 
We  are  a  member  of  The  Seattle  Times 
group  and  an  equal  opportunity  employer 

EDITOR  needed  to  lead  team  at  Oregon 
Business,  owned  by  Oregon’s  largest 
magazine  publishing  company,  Media- 
merica.  Editor  is  responsible  for  conceiv¬ 
ing,  planning,  assigning  and  editing 
monthly  magazine.  Candidates  must 
have  experience  in  top  editor  role  and 
hold  highest  standards  of  journalistic 
quality  and  integrity.  Resumes  to: 
executive  editor,  Mediamerica 
610  S.W.  Broadway,  Suite  200 
Portland,  OR  97205 


SPORTS  PAGINATOR/EDITOR 
with  an  eye  for  design.  1 2,000  daily  in  com¬ 
petitive  market.  Opportunities  to  write. 
Mail  resume  and  samples  to  Sports 
Editor  Will  Springstead,  The  Saratogian, 
20  Lake  Avenue,  Saratoga,  NY  1 2866 

www.editorandpublisher,com 


EDITORIAL 


EDITORIAL 


KIPLINGER  WASHINGTON  EDITORS 

has  the  following  openings: 


STAFF  ECONOMIST/ECONOMICS  JOURNALIST 

Prestigiou.s  Washington-based  publisher  seeks  an  experienced  economist  or  eco¬ 
nomics  journalist  to  provide  analysis  and  forecasts  for  country's  largest  business 
newsletter  and  its  asstKiated  Web  site. 

Candidate  must  write  with  clarity  for  a  general  business  audience,  distilling  com¬ 
plicated  issues  to  their  essence  We  are  kxiking  for  someone  with  the  ability  to 
anticipate  changes  in  macrtxiconomic  conditions  and  developments  in  American 
business  and  industiy  and  assess  their  likely  impact  on  business.  Candidates  must 
be  able  to  offer  well-thought-out  opinions  on  the  direction  and  degree  of  several 
key  U.S.  economic  indicators,  such  as  interest  rates,  unemployment,  productivity, 
inflation,  consumer  spending  and  other  factors.  Include  writing  samples  and 
salary  requirements. 

BUSINESS  JOURNALIST 

The  Kiplinger  Business  Forecasting  Group  .seeks  a  sea.soned  journalist  to  con¬ 
tribute  to  The  Kiplinger  Ix:tters  and  Kiplinger  Special  Service,  a  new  Web-based 
ftirecasting  seivice. 

Candidate  should  have  a  minimum  of  3-10  years’  experience  in  business-related 
journalism,  with  a  strong  background  in  covering  information  technology  trends 
and  regulations.  Must  be  able  to  analyze  and  project  current  conditions  into 
future  outcomes.  Self-starter  who  can  spot  emerging  trends  early.  Include 
cover  letter,  clips  and  salary  requirements. 

ASSISTANT  EDITOR,  kiplinger.com 

Kiplinger.com  the  personal-finance  Website  of  Kiplinger  Washington  Editors,  is 
ItKiking  for  an  Assistant  Editor  to  manage  its  investment  content. 

Applicant  must  have  an  eye  for  detail,  a  thorough  knowledge  of  investing  and 
markets  and  the  ability  to  work  under  tight  deadlines.  Duties  include:  monitoring 
and  posting  up-to-the-minute  market  news,  editing  magazine  and  other  personal- 
finance  material  for  the  Web,  and  working  with  Kiplinger's  magazine  staff  to 
update  articles  and  develop  interactive  ttxils. 

Candidate  should  have  at  least  three  years'  ex(x:rience  in  [X.‘rsonal-finance  or  busi- 
ne.ss  journalism.  Knowledge  of  HT.Ml,  and  Web  design  a  plus,  but  not  required. 

The  Kiplinger  organization  offers  a  comprehensive  benefits  package.  Qualified  can¬ 
didates  should  forward  resume  with  cover  letter,  stating  the  position  title  to: 


Personnel  Department 
Kiplinger  Washington  Editors,  Inc. 

1729  H  Street,  NW,  Washington,  DC  20006 
Fax:  (2()2)-496-181"’  personnel. dcpartiiient(ii  kiplinger.coni 
Kqnal  Opportunity  Fanployer 


C8 


EDITOR  a  PUBLISHER  /  MARCH  27.  2000 


classified  advertising 


1515  Broadway,  New  York,  NY  10036  •  ldi.\on@editorandpublisher.com  •mappello@editorandpublisher.com  •hpreuss@editorandpublisher.com  •Phone:  1-888-825-9149 


HELP  WANTED 


NEWS  EDITOR 

Weekly  gay  newspaper  seeks  journalist 
with  proven  experience  in  hard  news  cov¬ 
erage,  editing,  making  assignments,  and 
familiarity  with  New  York  and  its  gay/ 
lesbian/bisexual/transgender  community. 
Send  cover  letter,  resume,  clippings  to: 
New  York  Blade  News 
242  West  30th  Street.  4th  Floor 
New  York,  NY  10001 
Or  FAX  (21 2)  268-2069 


EXCELLENT  NEWSROOM 
OPPORTUNITIES 
ASSISTANT  METRO  EDITOR 
EDITORIAL  WRITER 
REPORTER 

The  Courier-Post,  a  100,000-circulation 
newspaper  in  the  competitive  South 
Jersey/Philadelphia  market,  offers 
tremendous  growth  opportunities  for 
rising  stars  that  want  to  join  an 
aggressive  newspaper  dedicated  to 
excellence. 

ASSISTANT  METRO  EDITOR:  Wc  are 
looking  for  an  editor  who  can  coach 
reporters  before  they  head  out  on 
assignments,  help  them  organize  their 
stories  when  they  return  and  then 
polish  good  writing  until  it  shines. 
Candidates  will  have  a  college  degree 
and  5-years  reporting,  writing  or  edit¬ 
ing  experience. 

EDITORIAL  WRITER:  We  need  a 
sharp-tongued  editorial  writer  to  join 
our  award  winning  staff.  Duties  will 
include  designing  and  editing  the  daily 
letters  package  and  providing  back-up 
coverage  for  the  Op  Ed  Page  Editor. 
Candidates  must  have  a  Bachelor’s 
degree  with  at  least  3-years  reporting 
and  writing  experience. 

REPORTER:  We  have  an  opening  for  a 
hard-charging,  aggressive  reporter  on 
our  metro  staff.  We’re  looking  for  a 
reporter  who  can  cover  breaking  news, 
dig  for  enterprise  and  write  features.  A 
Bachelor’s  degree  in  Journalism  or 
related  field  and  previous  newspaper 
reporting  experience  required. 

An  extensive  benefits  package  is 
offered  following  completion  of  a  90- 
day  introductory  period.  The  Courier- 
Post  is  a  Gannett  newspaper  and  an 
Equal  Opportunity  Employer. 
Interested  candidates  should  send 
resume  and  salary  requirements  to: 

Executive  Editor  William  C.  Hidlay 
Courier-Post 

RO.  Box  5300,  Cherry  Hill,  NJ  08034 
Or  E-mail  shidlay@camden.gannett.com 


E&P'S  CL7\SSIFIED 


the  newspaper 
industry’s  meeting 
place. 

888.825.9149 


www.editorandpublisher.com 


EDITORIAL7PRODUCTION  ASSOCIATE 
Love  to  surf  the  web?  Billboard  in  L.A. 
seeks  advanced  beginner  with  proven 
editorial  skills  for  multi-faceted  position. 
Must  be  knowledgeable  about  all 
genres  of  music  and  familiar  with  music 
websites.  Job  includes  editing  and 
production  for  Billboard  Bulletin  and 
Billboard  Online  as  well  as  Web-related 
reporting  and  research.  Minimum  two 
years  professional  journalism  experi¬ 
ence,  preferably  with  news-oriented 
publication  or  website.  Must  work  eve¬ 
nings.  Send  resume,  your  2  best  clips 
and  cover  letter  with  salary  history  to: 

Dept.  KS 

Billboard  Music  Group 
1515  Broadway,  New  York,  NY  1 0036 
EOE 

Website:  www.billboard.com 


FEATURES  EDITOR 

The  Bellingham  (WA)  Herald,  a  30,000 
Gannett  daily,  is  looking  for  a  features 
editor  to  manage  a  seven-person  staff 
producing  a  daily  section  and  week¬ 
end  magazine.  Must  have  strong  edit¬ 
ing/coaching  skills.  Located  between 
Vancouver,  B.C.  and  Seattle.  Apply  to: 
Evan  Miller 

The  Bellingham  Herald 
1 1 55  N.  State,  Bellingham,  WA  98225 


MANAGING 

EDITOR 

National  award-winning  Santa  Barbara- 
based  magazine  seeks  Managing  Edit¬ 
or.  Candidate  must  have  at  least  five 
years’  professional  magazine  or  journal¬ 
ism  experience  along  with  strong  man¬ 
agement,  budgeting  and  supervisory 
skills.  Must  be  familiar  with  web  pub¬ 
lishing  and  small,  minority-owned  busi¬ 
ness  issues.  Spanish-language  profi¬ 
ciency  preferred.  Visit  our  website  at 
www.hispanicbusiness.com  and  send 
cover  letter,  resume  and  three  examples 
of  work  to: 

lzahn@hbinc.com 
Orfaxto  (805)  964-6139 


METRO  EDITOR 

sought  for  excellent  medium-sized  daily  in 
beautiful  NewEngland  region.  If  you  value 
fine  writing,  probing  reporting  and  take 
realsatisfaction  in  working  with  reporters, 
we  want  to  hear  from  you.  Success¬ 
ful  candidate  will  have  demonstrated 
leadership  abilities,  exceptional  news 
judgment  and  a  passion  for  journalism. 
Decent  pay  (50K),  good  benefits.  Send 
letter,  resume  and  work  samples  to: 

Box  01213,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 


Editorial 

REPORTER 

Venture  Capital  Journal,  a  leading 
monthly  magazine,  seeks  a  reporter  in 
San  Francisco  with  a  proven  ability  to 
write  hard  news  and  in-depth  features 
in  a  private  market.  Ideal  candidates 
must  be  able  to  cultivate  sources, 
break  stories  and  meet  deadlines. 
Salary  commensurate  with  experience. 
Financial  background  a  plus  but  not 
required.  Send  cover  letter,  resume 
and  three  clips  to: 

Debra  Lau 

Venture  Capital  Journal 
1290  6th  Avenue,  36th  Floor 
New  York,  NY  10104 

Fax:  (21 2)  581  -51 89  EOE  M/F/D/V 


MANAGING  EDITOR:  Opportunity  for 
individual  ready  to  obtain  editor’s  posi¬ 
tion  of  a  five-day-a-week  AM  paper. 
Great  chance  for  someone  looking  to 
take  the  first  step  into  management. 
The  Dispatch  is  a  5,200-circulated 
award-winning  paper  focusing  on  the 
community  it  serves.  Cordele  is 
located  145  miles  south  of  Atlanta  on  I- 
75.  Send  resume  and  salary  history  to: 

Terry  Connor,  The  Cordele  Dispatch 
PO.  Box  1 058,  Cordele,  GA  31 01 0 
Or  E-mail:  terry.connor@thomnews.com 
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HELP  WANTED 


REPORTERS 

The  Las  Vegas  Review-Journal  has  the 
following  openings: 

•  Medical  Reporter:  The  successful 
applicant  will  demonstrate  the  ability 
to  explain  complicated  topics 
through  clear,  understandable  and 
interesting  writing.  S/he  will  have  at 
least  five  years  of  experience  cover¬ 
ing  medicine  and/or  science. 

•  Night  Police  Reporter:  This  reporter 
will  cover  the  night  crime  beat  in  one 
of  the  country’s  best  news  towns. 
The  candidate  we  select  will  be  a 
strong  writer  and  an  aggressive 
reporter  with  at  least  two  years  of 
experience  in  a  daily  newspaper. 

Applicants  for  either  position  should 
send  a  resume  and  work  samples  to: 

Annette  Caramia,  City  Editor 
Las  Vegas  Review-Journal 
PO.  Box  70,  Las  Vegas,  NV,  891 25 
Pre-employment  drug  screen  required 
The  Review-Journal,  circulation  170,000, 
is  a  member  of  the  Donrey  Media  Group 
and  is  an  equal  opportunity  employer 


NEWS  EDITOR 

Monterey's  alternative  newsweekly  seeks 
sharp,  detail  oriented  news-hound  to 
lead  and  manage  the  news  side  of  the 
county's  largest  circulation  newspaper. 
Writing  that  reverberates,  editing  talent 
that  shines,  demonstrable  enterprise  and 
investigative  reporting  skills  are  qualifica¬ 
tions  the  ideal  candidate  must  possess. 
Please  send  clips  and  resume  to: 

Coast  Weekly,  attn.  Erik  Cushman 
668  Williams  Ave,  Seaside,  CA  93955 
E-mail  erik@coastweekly.com 


INTRIGUED  BY  THE  GLITZ  of  Tokyo 
and  the  grit  of  Bosnia?  Help  us  present 
both  to  our  readers  around  the  world. 
The  Washington,  D.C.,  office  of  Euro¬ 
pean  and  Pacific  Stars  and  Stripes  is 
looking  for  a  features  copy  editor  with 
a  flair  for  design  and  the  ability  to 
perform  magic  with  the  written  word. 
The  editor  will  be  part  of  a  team  that 
develops  and  produces  a  Sunday 
magazine,  two  international  travel 
magazines,  a  lifestyle  magazine  and 
other  special  sections  for  this  daily 
independent  newspaper  for  U.S.  ser- 
vicemembers  and  civilians  living 
overseas.  Salary  range  is  $38,000  to 
$45,000.  Send  a  resume  and  a  cover 
letter  describing  how  your  skills  would 
benefit  our  readers  to:  NAF  Personnel 
Office,  Bldg.  11,  Room  2-106  WRAMC, 
Washington,  DC  20307-5001 ,  Also 
include  six  samples  of  pages  you  have 
designed  and/or  packages  you  have 
edited.  Stars  and  Stripes  is  an 

Equal  Opportunity  Employer. 

FEATURES  COPY  EDITOR 
The  Press-Enterprise,  the  top  daily 
newspaper  in  booming  inland  Southern 
California,  needs  a  features  copy  editor 
who  can  work  the  rim  with  the  best  of 
them,  write  sharp  headlines,  handle 
layout  and  work  independently  on  occa¬ 
sional  other  projects.  Top  pay,  great 
benefits.  Minimum  five  years'  experience 
with  editing  and  layout.  QuarkXPress 
knowledge  a  plus.  Resume,  references 
and  work  samples  to: 

Richard  Fisher,  features  editor 
The  Press-Enterprise,  351 2  Fourteenth  St. 

Riverside,  CA  92501 
An  equal  opportunity  employer 


KSran  Ft.  Lauderdale 

experienced  and 

dynamic  editor  to  manage  its  news 
and  entertainment  weekly  in  Ft.  Lauderdale. 

This  position  requires  a  solid  background 
in  news  and  superior  management  ability. 

The  managing  editor  works  directly  with 

writers  to  help  shape  local  news  coverage  0^1^. 

and  to  edit  magazine-length  feature  stories. 

The  managing  editor  also  supervises  the 

day-to-day  operations  of  the  editorial 

department.  Fine  writing  and  editing 

skills  are  a  must;  the  interview  process  ^^■11 

includes  a  test.  ^ 

New  Times  offers  competitive  salaries 
and  benefits.  Interested  candidates  should 
send  cover  letter,  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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EDITORIAL  OPPORTUNITIES 
We  are  interviewing  for  two  positions 
for  our  monthly  national  publication  that 
covers  custom  woodworking,  and  one 
position  for  our  universal  design  desk. 

EDITOR  -  Chief  editor  needed  to  guide 
4-person  staff  of  reporters  and  national 
freelance  network  for  Woodshop  News. 
You  will  need  solid  journalism  experi¬ 
ence  in  reporting,  editing,  and  knowl¬ 
edge  of  magazine  presentation.  Knowl¬ 
edge  of  woodworking  preferable.  Ability 
to  spot  news  trends  in  wide-ranging 
field,  from  furniture  industry,  to  market 
for  craft  items,  to  changes  in  woodwork¬ 
ing  technology.  Team  player  who  can 
administer  budget  and  staff,  increase 
readership,  contribute  to  web  content. 

STAFF  WRITER  -  Enterprising  reporter 
with  2  to  3  years  of  experience  in  hard 
news  and  features  needed  for  'Wood- 
shop  News.  Enthusiasm  for  woodwork¬ 
ing  and  passion  for  accuracy  nec¬ 
essary,  as  well  as  ability  to  build  source 
network  that  helps  you  deliver  top  qual¬ 
ity  news.  Some  national  travel. 

DESIGN  DESK  CHIEF  -  Versatile  pro  to 
head  universal  design  desk  for  pub¬ 
lishing  company.  Your  talent,  experi¬ 
ence  are  needed  to  lead  4-member 
team  responsible  for  all  editorial 
design,  story  presentation,  layout  of 
our  three  publications,  which  cover 
recreational  boating,  the  marine  indus¬ 
try,  and  custom  woodworking.  Must 
have  strong  sense  of  4-color  magazine 
design,  Macintosh/QuarkXPress  expe¬ 
rience,  strong  organizational  ability. 
Must  be  able  to  work  in  team  environ¬ 
ment,  interacting  with  both  editors  and 
production  staff. 

Competitive  salaries  and  full  benefits. 
Submit  resume,  best  work  samples, 
salary  requirements  for  all  positions  to: 
Ian  C.  Bowen,  Editorial  Director 
Soundings  Publications,  LLC 
35  Pratt  Street,  Essex,  CT  06426 


NEWS  EDITOR/WRITER 
This  journalist  will  rewrite  TV  news 
scripts  and  wire  stories  for  publication 
on  Web  site.  The  person  will  also  do 
some  original  reporting.  Strong  writing 
skills,  PC  and  journalistic  knowledge 
required.  Send  resume,  letter  to: 

Dave  Thomsen,  dthomsen@kgw.com 


INTERTEC  PUBLISHING 
seeks  a  talented  Editor  to  lead  our 
telecommunications  business  magazine. 
Will  handle  all  aspects  including  editorial 
direction,  supervision  of  staff,  magazine 
production,  serving  as  liaison  for  adver¬ 
tisers  and  readers.  Must  have  strong  writ¬ 
ing,  strategic  and  budgeting  skills  with 
experience  managing  a  staff.  Telecom/ 
emerging  technical  background  pre¬ 
ferred.  Requires  3-5  years  in  a  key 
editorial  position,  B.A.  Journalism, 
English  or  related.  Position  in  Chicago. 
Casual  dress.  Send  resume,  salary 
requirements  and  clips  tO’ 

Intertec  Publishing 

HR  Dept:  GH-Editor,  9800  Metcalf  Ave 
Overland  Park,  KS  66212 
E-mail:  gail_halverson@intertec.com 
Fax  (913)  967-1846 


ENCUMBERED  BY 
CORPORATE  MANDATES? 
Trapped  in  bureaucracy?  Put  upon  by 
paper-pushers  and  bean-counters? 
We’re  trying  to  have  fun  AND  serve  our 
community  here  in  York,  PA,  and  are 
looking  for  some  experienced  journa¬ 
lists  to  join  us. 

SPORTS  WRITER 

If  there's  more  to  sports  for  you  than 
game  coverage  and  cheery  athlete  pro¬ 
files,  maybe  you’d  like  to  step  up  to  join 
the  staff  of  The  York  Dispatch/Sunday 
News.  Our  staffers,  who  consistently 
win  APSE  awards  (and  ones  from  the 
state  press  association,  too),  are  seek¬ 
ing  a  colleague  to  cover  an  assortment 
of  sports,  including  the  Baltimore 
Ravens.  Our  department  is  home  to 
writers  who  tackle  such  diverse  topics 
as  pregnant  teen  athletes  and  life  on  the 
Susquehanna  River,  who  go  oystering 
in  the  Chesapeake  Bay  and  travel  with 
the  Penn  State  football  team,  who  are 
as  comfortable  profiling  a  coach’s  battle 
with  cancer  as  poking  into  stadium- 
development  politics. 

ASSISTANT  SUNDAY 
EDITOR 

We  re  also  seeking  an  experienced 
journalist  with  a  passion  for  enterprise, 
both  short-  and  long-term,  and  an 
interest  in  management  Our  Sunday 
editor  needs  an  assistant,  someone 
who  can  help  with  enterprise  and  break¬ 
ing  news  stories  while  overseeing  a 
zoned  edition  for  the  Gettysburg  area. 
Candidates  should  have  at  least  a  cou¬ 
ple  of  years  of  daily  newspaper  experi¬ 
ence. 

TECH  EDITOR 

We  don’t  want  you  to  run  our  Web  site 
and  we  don’t  want  you  to  fix  our  com¬ 
puters.  We  have  people  who  do  that. 
What  we  want  is  a  reporter/editor  who 
will  oversee  a  weekly  12-16pp  tech 
tabloid,  and  ensure  good  tech  coverage 
wherever  else  appropriate  in  our  news¬ 
paper  —  be  it  A1 ,  business,  lifestyles  or 
sports.  Write  it,  assign  it.  edit  it,  cull  it 
from  our  many  wires.  Whatever  fits  the 
subject.  This  is  a  new  position  and 
we’re  seeking  someone  passionate 
about  computers  and  other  forms  of 
technology,  and  who  can  share  that 
passion  in  everyday  language  with  all 
our  readers.  Writing  and  editing  skills 
and  ideas  are  most  important;  we  can 
teach  design/pagination  if  necessary. 
Applicants  for  these  positions  should 
send  a  resume,  6-10  examples  of  their 
work,  and  a  letter  to: 

Managing  Editor  Deena  Gross 
The  York  Dispatch/Sunday  News 
PO  Box  2807 
York,  PA  17405 

NATIONAL  JOURNAL  GROUP 
seeks  mid-level  editor  to  manage 
weekly  news  briefing  on  the  UN  and 
international  business.  Requires  outstan¬ 
ding  editorial  and  management  skills; 
familiarity  with  Web  and  international 
business;  US  citizenship  or  permanent 
residency.  Foreign  language  skills  a 
plus.  See  full  job  description  and  how  to 
apply  atwww.nationaljournal.com 
Equal  Opportunity  Employer 
www.editorandpubllsher.com 
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NEWS  EDITOR 

The  Sun  Herald,  a  Knight  Ridder  news¬ 
paper  (50,000  daily,  57,000  Sunday),  is 
looking  for  a  news  editor  to  lead  its  con¬ 
tent  team  in  covering  the  Mississippi 
Gulf  Coast  (Biloxi,  Gulfport),  one  of  the 
fastest  growing  casino/tourism  markets 
in  the  country.  Strong  news  judgment, 
excellent  coaching  and  editing  skills,  flex¬ 
ibility  and  strategic  thinking  are  essen¬ 
tial.  For  more  information,  contact: 

Managing  Editor  Dorothy  P  Wilson 
(228)  896-2345  dwilson@sunherald.com 


EDITORIAL 


EDITOR 

Grow  with  a  leader!  Canon  Communi¬ 
cations,  a  high-tech  print  and  Internet 
publisher,  is  seeking  entry-level  and 
experienced  editors  with  interests  in 
industry  reporting,  feature  writing, 
copy  editing,  and  project  administra¬ 
tion.  Excellent  opportunities  for  career 
advancement.  Must  have  Bachelor’s 
degree  in  Journalism,  English  or 
related  field:  training  in  scientific  or 
technical  fields  a  plus.  Canon  offers 
an  excellent  compensation  and  bene¬ 
fits  package,  and  the  advantage  of  an 
environment  that  encourages  your 
development  and  recognizes  your 
achievement.  Send  resume  with  cover 
letter  and  salary  history  to: 

Canon  Communications  LLC 
Ref:  Ed-E&P 

1 1 444  W.  Olympic  Blvd .,  Suite  900 
Los  Angeles,  CA  90064 
(31 0)445-4249  Fax 
Resumes@cancom.com 
No  phone  calls  please  EOE 

SPORTS  COPY  EDITOR/DESIGNER 
Growing  30,000  daily  in  Oregon’s 
Cascade  Mountains  is  looking  for  a  go- 
getter  to  join  our  five-member  sports 
team  that  plans,  edits  and  designs  4  to  8 
pages  daily.  Sports  background  re¬ 
quired  and  daily  experience  helpful. 
Must  be  able  to  design  clean,  well- 
edited  section  fronts  using  QuarkXPress, 
along  with  headline  writing  and  inside 
page-building  duties.  Can  you  learn 
quickly,  think  creatively,  and  do  quality 
work  under  deadline  conditions?  Great 
place  to  live,  progressive  independent 
newspaper,  competitive  benefits.  The 
Bulletin  publishes  seven  days  a  week: 
M-F  p.m.,  S-S  a.m.  Send  letter  of  in¬ 
terest,  resume  and  clips  to: 

Stefanie  Anderson 

The  Bulletin,  1 526  Hill  St.,  Bend,  OR  97701 

MAKE  UP  DEPARTMENT 
Naples,  FL 

Work  in  a  tropical  paradise!  The 
Naples  Daily  News  has  an  opening  for 
a  layout  specialist  to  administer  Layout 
8000  Dummying  system.  EOE/Drug  Free 
Call  Bob  Smith  at  (941 )  263-4744 
Or  fax  resume  to  (941 )  263-4708 
Naples  Daily  News 

1075  Central  Avenue,  Naples,  FL34102 


LIFESTYLE  EDITOR:  Award-winning, 
independent  15,000  AM  daily  in  south¬ 
eastern  New  Mexico  seeks  motivated, 
highly  organized  lifestyle  editor  to  round 
out  our  team.  This  is  a  busy  desk,  a 
critical  position  and  a  great  opportunity 
for  the  right  person.  Writing  and  layout 
skills  a  must,  photography  a  plus.  Must 
have  command  of  the  language,  be  a 
good  communicator  and  above  all  be  a 
people  person.  We  have  a  great  team 
and  a  great  working  environment.  Paid 
medical,  401  (k)  plan  available.  Contact 
Dave  Richardson,  managing  editor,  or: 

Jerry  McCormack  editor  at  (888)  842-4102 
Or  send  cover  letter  and  resume  to: 

Roswell  Daily  Record 
PO.  Box  1897,  Roswell,  NM  88201 
E-mail  inquiries  welcome  at: 
rdr@roswell.net 

www.editorandpublisher.com 
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REPORTERS 

You  don’t  need  to  be  a  star  to  work  at 
our  ambitious  36,000  circulation  Con¬ 
necticut  daily.  You  do  need  a  burning 
desire  to  become  one.  You  provide  the 
creative  streak  and  solid  writing  skills 
and  we’ll  provide  the  nurturing.  Send 
resume,  clips  to  Paul  Sussman, 
managing  editor.  The  News-Times, 
333  Main  Street,  Danbury,  CT  06810. 
E-mail  to:  psussman@newstimes.com 


THE  ALBUQUERQUE  JOURNAL  North, 
covering  Santa  Fe,  Taos  and  the  rest  of 
Northern  New  Mexico,  has  an  opening 
for  a  staff  reporter  with  good  writing 
skills,  the  ability  to  attack  a  story 
aggressively  and  the  desire  to  look  for 
interesting,  unconventional  or  human- 
interest  angles.  Two  years  daily  newspa¬ 
per  experience  preferred  and  Spanish- 
language  skills  a  definite  plus.  Contact: 

Mark  Oswald,  Journal  North  editor 
328  Galisteo  St.,  Santa  Fe,  NM  87501 
E-mail  moswald@abqjournal.com 
Or  call  (505)988-8881 


ASSISTANT  CITY  EDITOR 
National  and  regional  acclaim  and 
prizes  have  followed  the  Mobile  (Ala.) 
Register’s  rise  to  become  one  of  the 
most  aggressive  daily  newspapers  in 
the  Southeast.  Now  is  your  chance  to 
join  the  team  in  a  newly  open  position 
on  the  city  desk.  The  100,000-plus 
circulation  Register— a  Newhouse  news¬ 
paper  on  Alabama’s  beautiful  Gulf 
Coast— seeks  an  experienced,  hard¬ 
hitting  journalist  for  the  position. 
Responsibilities  include  store  devel¬ 
opment,  editing  of  daily  copy,  oversee¬ 
ing  enterprise  work,  and  staff  manage¬ 
ment/administrative  duties.  Candidates 
must  display  strong  word  editing  skills 
as  well  as  the  ability  to  lead  in-depth 
projects.  Send  resume,  clips  to: 

Dewey  English,  managing  editor 
PO.  Box  2488, 304  Government  St. 

Mobile,  Al  36652 


REUTERS 

REPORTER,  SAN  FRANCISCO 
Reuters,  the  global  news  and  informa¬ 
tion  company,  seeks  a  skilled,  enter¬ 
prising  reporter  to  join  its  team  in  San 
Francisco  covering  the  $300  billion/ 
year  North  American  electricity  and 
natural  gas  industry. 

The  qualified  candidate  should  have  a 
good  understanding  of  financial  and 
commodity  markets  and  preferably 
several  years  experience  in  financial 
journalism.  He/she  must  be  able  to 
write  clearly  about  the  often  complex 
regulatory,  consumer  and  environ¬ 
mental  issues  facing  the  industry  as 
deregulation  pushes  utilities  into  an 
open,  volatile  marketplace. 

The  job  demands  initiative  reporting, 
speed,  and  above  all,  accuracy.  Please 
send  queries,  resumes/cover  letters  to: 

Jim  Jelter 
Reuters 

1  Sansome  Street 
San  Francisco,  CA  941 04 
Or  E-mail:  jim.jelter@reuters.com 
No  phone  calls,  please 
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JOIN  A  WINNER 

The  News-Sentinel,  a  47,000  Knight 
Ridder  daily,  is  looking  to  fill  a  key  posi¬ 
tion  in  its  11 -member,  APSE  award¬ 
winning  sports  department.  An  experi¬ 
enced  leader  is  needed  to  oversee 
night  operations  and  manage  our  four- 
person  prep  staff  as  Assistant  Sport 
Editor/PrepSports.  We  put  heavy 
emphasis  on  providing  high  quality 
high  school  coverage,  publishing  a  12- 
page  PrepSports  tabloid  and  several 
speciality  pages  each  week.  We  are 
also  in  the  process  of  dramatically 
expanding  our  on-line  presence.  Can¬ 
didates  should  have  previous  man¬ 
agement  experience  and  must  be  famil¬ 
iar  with  QuarkXPress.  Send  resume  and 
five  of  your  best  sections  to: 

Richard  Griffis,  Sports  Editor 
The  News-Sentinel 
6(X)  West  Main  Street 
Fort  Wayne,  IN  46802 
An  equal  opportunity  employer 


THE  HOPEWELL  NEWS,  a  small  daily 
in  the  heart  of  VA  is  seeking  an  editor. 
The  editor  will  lead  a  staff  of  6  and  will 
serve  in  effect  as  city  editor.  The  right 
candidate  will  work  well  under  deadline 
pressure,  be  able  to  assign  and  rewrite 
local  stories  and  be  a  sharp  copy 
editor.  Historic  Hopewell  is  at  the  con¬ 
fluence  of  the  Appomatox  and  James 
River,  25  miles  southeast  of  Richmond. 
Send  Resumes  and  work  samples  to: 

Todd  Rainwater,  Publisher 
The  Hopewell  News 
PO.  Box  481 ,  Hopewell,  VA  23860 
Or  E-mail:  ttainwater@new-quest.net 


ONLINE  DAILY  mutual  fund  publication 
in  New  York  City  seeks  energetic  re¬ 
porter  with  high  professional  standards. 
At  least  a  year  or  two  of  experience  pre¬ 
ferred.  Background  covering  the  mutual 
fund  business  or  financial  services  is  a 
plus.  Send  resume  and  clips  to: 

Stephen  Garmhausen,  Executive  Editor 
lgnites.com 
21 1  East  43rd  Street 
New  York,  NY  1001 7 


OUR  CLIENT,  a  Los  Angles  online  legal 
research  company  needs 

EDITORIAL  DIRECTOR 
to  market  online  product.  Create  busi¬ 
ness  plan,  establish  education  process 
including  style  manuals,  content  load¬ 
ing,  manage  staff,  meet  cus-  tomers.  5- 
1 0  years  experience  with  professional  con¬ 
tent  management,  strong  contacts.  Ex¬ 
perience  with  outside  content  rela¬ 
tionships.  $95-1 OOK  plus  stock  options, 
relocation  expenses. 

E-mail  resumes  to  estrin@estrin  .com 
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ETfoU'  San  Francisco 

managing  editor 

and  an  associate  editor  for  its  news  and 
entertainment  weekly  in  San  Francisco.  We  want 
editors  who  have  a  fine  touch  with  copy,  a  firm 
grasp  of  the  magazine  style,  and  the 
self-confidence  needed  to  work  comfortably  with 
a  staff  of  writers  who  routinely  win  major  national 
Journalism  awards.  The  managing  editor  position 
requires  a  strong  background  in  news  and 
superior  management  ability;  associate  editor 
candidates  should  have  solid  experience  with 
arts/features.  Qualified  applicants  will  have  the 
demonstrated  ability  to  deal  with  lengthy  news 
and  feature  articles,  and  the  desire  to  edit  and 
write  to  the  highest  standards. 

Applicants  should  send  a  short,  arresting  cover 
letter,  a  one-page  resume,  and  a  representative 
set  of  writing  and  editing  clips  to: 

John  Mecklin 

Editor  ^ 

SF  Weekly 

185  Berry,  Lobby  4,  Suite  3800 
San  Francisco,  CA  94107 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 


Or  E-mail:  sgarmhausen@ignites.com 
No  freelancers  please 
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PAGE  DESIGNERS 

We  re  looking  for  designers  of  all  levels 
for  current  and  future  opportunities.  We 
have  a  new  design  desk,  a  new  pagina¬ 
tion  system  (CCI)  and  are  about  to  re¬ 
design  for  a  50"  web.  A  new  salary 
structure  lets  us  pay  better  than  ever. 
And  San  Antonio  is  a  gem  of  a  city  - 
work  just  two  blocks  from  the  Alamo 
and  Riverwalk!  Applicants  should  send 
work  samples  to: 

San  Antonio  Express-News 
Attn:  Dean  Lockwood 
Ave  E.  and  Third  Street,  San  Antonio.  TX  78297 


THE  GAINESVILLE  (FL)  SUN 
a  56,000-circulation  New  York  Times 
Regional  Newspaper  daily  recognized 
as  one  of  the  World's  Best  Designed 
Newspapers  by  the  Society  for  News 
Design,  has  an  opening  for  page  de¬ 
signer/copy  editor.  Candidates  must  be 
energetic  and  creative  and  be  equally 
versed  in  the  elements  of  design  and  AP 
style.  Two  years  of  editing  and  design 
experience  preferred.  Working  knowl¬ 
edge  of  Photoshop.  Illustrator  or  the  DTI 
pagination  system  a  plus.  Send  a  cover 
letter  and  resume  to; 

Sean  McCrory,  News  Editor 
The  Gainesville  Sun 
PO.  00X147147 
Gainesville,  FL  3261 4-71 47 
Fax;  (352)  338-3128 
E-mail:  mccrors@gvillesun.com 


EDITOR 

Southwest  Wyoming  Daily  Newspaper 
seeks  editor  to  manage  eight-person 
news  staff.  Seeking  an  experienced 
journalist  with  strong  editing  skills  and 
good  news  judgment.  Must  be  able  to 
motivate  and  coach  young  and  enthu¬ 
siastic  staff.  Send  resume  and  letter  of 
interest  to  Daily  Rocket-Miner: 

Attention:  Publisher,  PO.  Box  98 
Rock  Springs,  WY  82902 
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LOS  ANGELES  BUSINESS  JOURNAL 
Energetic  reporter  wanted.  1-3  years 
experience.  Daily  and/or  business  report¬ 
ing  a  plus.  Send  resume,  clips  to: 

Michael  Stremfel 
Deputy  Managing  Editor 
Los  Angeles  Business  Journal 
5700  Wilshire  Blvd.,  Suite  1 70 
Los  Angeles,  CA  90036 


RISING  STARS 

A  major  newspaper  group  is  assembl¬ 
ing  a  pool  of  talent  to  fill  current  and 
future  newsroom  positions.  We  re  look¬ 
ing  for  career-oriented  people  interested 
in  progressive  advancement.  Our  com¬ 
munity  newspaper  division  includes  12 
daily  newspapers  in  9  states,  primarily 
in  the  West  and  Midwest,  ranging  from 
5,000  to  50,000  circulation.  We  place  a 
high  priority  on  newspaper  autonomy, 
editorial  excellence  and  innovative 
growth  strategies.  We  believe  in  reward¬ 
ing  excellence.  If  your  values  and  goals 
are  similar  and  you  want  to  move  your 
career  forward,  send  a  cover  letter  and 
resume  to: 

Box  01198,  Editor  &  Publisher 
1515  Broadway,  1 2th  FI,  NY,  NY  1 0036 
We  are  an  Equal  Opportunity  Employer, 
recognizing  the  value  of 
diversity  in  the  workplace 


ASSISTANT  CITY  EDITOR 
The  Daily  Gazette,  a  60,000-circulation 
independent  paper  in  New  York's  Capi¬ 
tal  Region,  is  looking  for  an  assistant 
city  editor.  Candidates  should  be  expe¬ 
rienced  with  both  reporting  and  editing 
at  a  daily  newspaper.  They  should  have 
demonstrated  ability  to  lead  and  instruct 
staff  as  well  as  edit  text.  Send  resume 
and  work  samples  to: 

Thomas  Woodman,  Managing  Editor 
The  Daily  Gazette 
2345  Maxon  Road  Ext. 
Schenectady  NY  1 2308 
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THE  AUSTIN  AMERICAN-STATESMAN 
is  looking  for  someone  to  help  cover  the 
people  side  of  Austin's  hot  technology 
scene  for  our  ground-breaking  section 
Technopolis.  We  need  a  talented  writer 
to  tell  our  readers  about  the  people 
behind  the  IPOs  and  the  dot-coms  and 
about  how  the  high  tech  boom  affects 
life  in  Austin.  We  re  like  someone  with  at 
least  five  year's  writing/reporting  experi¬ 
ence,  preferably  with  a  mix  of  news  and 
features.  Tech  coverage  experience  is  a 
bonus,  but  not  mandatory.  Send  a  cover 
letter,  resume  and  6  non-returnable  clips 
to  Austin  American-Statesman,  Attn; 
Gretchen  Heber: 

305  S.  Congress  Ave.,  Austin  TX  78704 
PLEASE  NO  CALLS. 


PHOTO  EDITOR 

Influential  national  weekly  newspaper 
based  in  the  Washington,  DC  are 
seeks  energetic,  creative,  well-organ¬ 
ized  photo  editor.  Duties  include  work¬ 
ing  with  senior  editors,  design  director, 
and  reporters  to  conceive  images  that 
best  illustrate  stories;  commissioning 
freelance  photographers  nationwide 
and  negotiating  fees;  acquiring  photos 
from  daily  newspapers,  wire  services, 
photo  agencies,  and  other  sources; 
managing  photographic  end  of  pro¬ 
duction  process,  including  scanning 
photos  and  checking  page  proofs;  and 
maintaining  photo  archive.  Knowledge 
of  Photoshop,  scanning,  color  correc¬ 
tion,  and  desktop  publishing  software 
essential.  Opportunity  to  shoot  some 
news  and  feature  stories  for  candidate 
with  strong  hands-on  skills  Salary  com¬ 
mensurate  with  experience.  Excellent 
benefits.  Congenial  work  environment. 
Send  letter  and  resume  to: 

Education  Week 
Department  SD 
6935  Arlington  Road 
Bethesda,  MD  20814-5233 


REPORTERS  AND  EDITORS 
dbusiness.com  -  the  online  local  busi¬ 
ness  news  network  is  now  hiring. 
We’re  looking  for  experienced  busi¬ 
ness  reporters  and  editors  to  cover 
daily  breaking  news  on  small  and  mid 
cap  companies.  If  you  want  to  be  a 
part  of  the  new  media  revolution,  visit 
dbusiness.com  then  E-mail  your  re¬ 
sume  and  cover  letter  to: 

dbnews@dbusiness.com 
Please  mention  code  EP  Reporter 
Competitive  salary  plus  equity 


CREATIVE  JOURNALISTS  WANTED 
The  Tribune-Democrat,  a  50,000- 
circulation  Western  Pennsylvania  daily, 
has  the  following  openings: 

•  REPORTER  to  cover  several  interest¬ 
ing  rural  and  suburban  communities 

•  COPY  EDITOR  to  edit  wire  and  local 
copy  and  make  up  pages.  Must 
have  a  thorough  command  of  AP 
style  and  write  headlines  that  sing. 

Both  positions  require  experience. 
Send  writing/editing  samples  to: 

Human  Resources  Department 
The  Tribune-Democrat 
425  Locust  Street,  Johnstown,  PA  1 5907 
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MANAGING  EDITOR 
The  Tribune  of  Ames,  Iowa,  is  looking 
for  a  managing  editor  to  help  lead  a 
newsroom  of  20  at  one  of  the  nation’s 
top  small  newspapers.  We  want  some¬ 
one  with  strong  news  judgment,  edit¬ 
ing,  organizational  and  leadership 
skills.  A  minimum  of  three  years  of 
newspaper  experience  is  required. 
Pagination  experience  is  helpful  but 
not  mandatory.  The  Tribune  (circula¬ 
tion  10,500)  publishes  an  afternoon  edi¬ 
tion  Monday  through  Friday  and  a 
morning  edition  on  Saturday,  Send  let¬ 
ter,  resume  and  salary  history  to: 

Jeffrey  Bruner,  editor.  The  Tribune 
31 7  5th  Street,  Ames,  Iowa  5001 0 

REPORTERS.  COPY  EDITORS 
Are  you  a  star  at  your  paper,  but  your 
boss  doesn’t  seek  the  light?  Or  are  you 
an  outstanding  grad  hoping  to  launch  a 
bright  career?  We  have  immediate  open¬ 
ings  for  reporters  and  copy  editors. 
We’re  a  midsize  daily  in  sunny  California 
where  you  can  find  the  sweet  life  conve¬ 
niently  near,  yet  safely  distant,  from  Los 
Angeles  San  Diego  and  Las  Vegas. 
Good  pay,  benefits.  Send  cover  letter, 
resume,  five  clips,  four  references  to: 

Executive  Editor  Richard  Wagner 
Daily  Press  PO.  Box  1389 
Victorville,  CA  92392 
Fax  (760)  241-1860 
REGIONAL  EDITOR 

Tired  of  corporate  interference?  Would 
you  like  to  edit  for  readers?  Want  to 
weave  a  tapestry  instead  of  a  blanket? 
We  need  the  best  regional  editor  in  the 
country  for  22  local  daily  editions  a 
week.  We  don’t  fake  it.  Supervise  four 
zone  editors,  18  smart,  aggressive,  surly 
reporters,  four  bureaus.  Intense  compe¬ 
tition;  this  is  a  bar  fight.  Editor  berserk. 
Publisher  a  true  believer.  Fastest  grow¬ 
ing  daily  circulation  in  Pennsylvania  and 
New  Jersey;  50,000  AM,  seven  days  a 
week.  Resume  and  samples  to: 

Frank  Keegan,  Editor 
The  Express-Times 
30  N.  4th  Street,  PO.  Box  391 
Easton,  PA  18042-0391 


EDITORIAL 

EDITORIAL 

The  News  &  Observer,  an  award-winning 
170,000-circulation  daily  in  Raleigh-Durham,  NC, 
has  the  following  openings: 


■■  PICTURE  EDITOR  ■■ 

We  have  plenty  of  in.skle  color  positions;  we  need  lots  ot  special  sections 
and  a  picture  editor  who  can  advocate  for  strong  photography  in  busi¬ 
ness.  features,  news  or  sports.  We  want  someone  who  knows  the  dif¬ 
ference  lx.*iween  a  good  photo  and  a  great  one.  somet)ne  who  knows  the 
strength  of  cropping,  someone  who  knows  how  to  negotiate  sior>-telling 
photography.  Tell  us  what  you'd  do  as  a  features  picture  editor  or  in  any 
picture  editing  role 

■■  HEADLINE  WORDSMITHS  ■■ 

We  n<.e(Texperienc'ecl  copy  editors  liKiking  for  a  place  where  accuracy  is 
important,  telephoning  editors  and  reporters  at  home  is  expected  aiui 
deadlines  are  important.  Join  a  staff  of  professionals  who  put  out  Col¬ 
umbia  Journalism  Review’s  Kith  best  newspaper  in  the  nation.  Show  us 
that  you're  great  with  word  editing  and  writing  headlines  by  .sending  a 
snappy  K-mail  expressing  your  interest  in  being  a  copy  editor  and/or  tlie 
w  ire  editor. 

To  show  that  you're  the  one.  E-mail  your  immediate  interest  to  Deputy 
.Managing  Editor  Will  Sutton  at  sutton@iiando.com  then  mail  your 
resume,  references  and  photography  and/or  editing  samples  to: 


Melanie  Sill,  Managing  Editor 

The  News  fi*  Observer 
2 15  S.  McDowell  Street,  Raleigh,  ITC  27602 
A  diverse  candidate  pool  is  desired 
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EDITORIAL 


THE  NORTHERN  VIRGINIA  DAILY 
the  most  honored  small  daily  newspa¬ 
per  in  Virginia,  has  an  opening  for  a 
regional  reporter.  The  6-day-a-week 
newspaper,  located  in  the  beautiful 
Shenandoah  Valley,  provides  a  won¬ 
derful  opportunity  for  candidates  with 
a  strong  communication  background 
and  reporting  experience.  The  regional 
reporter  explores  the  in-depth  issues 
that  beat  reporters  often  do  not  have 
time  to  address.  From  Winchester  to 
New  Market  to  Front  Royal,  this 
reporter  finds  connections  that  affect 
the  entire  valley  region. 

Resumes,  cover  letters,  and  any 
examples  of  work  should  be  mailed  to: 

Bob  Wooten,  Managing  Editor 
PO.  Box  69,  Strasburg,  VA  22657 
E-mail:  nvd@shentel.net 


REPORTER 

The  business  beat  in  Las  Vegas  is  more 
than  writing  about  casinos.  It’s  covering 
the  political,  economic,  social  and  cul¬ 
tural  domination  of  a  major  metropolitan 
area  by  a  single  industry.  We  don't  pro¬ 
mote  business,  we  cover  it.  The  industry 
is  very  self-confident,  so  applicants 
should  be  too.  We'll  let  you  write.  Send 
letter,  resume  and  clips  to: 

Jeff  Burbank,  managing  editor 
Las  Vegas  Business  Press 
3335  Wynn  Road,  Las  Vegas,  NV  89102 


THE  COLUMBUS  LEDGER-ENQUIRER 
seeks  two  strong  newsroom  leaders, 
METRO  EDITOR  and  BUSINESS  EDITOR, 
to  join  an  open,  flexible  team  committed 
to  independent  and  useful  journalism. 

The  Columbus  Ledger-Enquirer  (Knight 
Bidder;  51,000  daily,  66,000  Sunday; 
newsroom  of  65)  offers  competitive  pay, 
a  constructive  environment  and  opport¬ 
unities  for  advancement.  On  the  Chat¬ 
tahoochee  River  100  miles  SW  of  At¬ 
lanta,  three  hours  from  the  beach,  four 
hours  from  the  mountains,  minutes  from 
the  woods,  Columbus  is  amid  huge  in¬ 
vestments  in  quality  of  life  ($200  million 
for  schools,  $60  million  for  a  new  per¬ 
forming  arts  center,  $50  million  for  a 
new  library,  more). 

In  addition  to  the  fundamentals  of  hon¬ 
esty,  openness,  doggedness  and  opti¬ 
mism,  we  re  looking  for  these  attributes: 

•  Eagerness  to  take  responsibility 

•  Ability  to  get  news  in  the  paper,  day 
after  day,  in  ways  big  and  small 

•  Ability  to  help  reporters  of  varied 
experience  do  their  best  work 

•  Ability  to  make  those  around  her/him 
stronger 

•  Commitment  to  persistent  and  clear 
communication 

•  Ability  to  plan,  organize  and  follow 
through 

•  Ambition  -  evidence  of  which  shows 
up  in  the  paper,  on  behalf  of  readers 

Send  resume,  bio,  and  references  to: 

Mike  Burbach,  Executive  Editor 
Columbus  Ledger-Enquirer 
PO.  Box  71 1 ,  Columbus,  GA  31 902 
Queries  welcome, 

(706)  571-8560 

Or  mburbach@ledger-enquirer.com 


EDITORIAL 


THE  CAPE  COD  TIMES,  an  award¬ 
winning  daily  located  on  one  of  the 
East  Coast’s  premier  vacation  destina 
tions,  has  openings  for  a  feature 
designer,  copy  editor  and  night  reporter. 

Cape  Cod  is  a  gorgeous  sandy 
peninsula  jutting  out  into  the  Atlantic.  It 
is  rich  in  history  and  home  to  many  art¬ 
ists,  CEOs,  authors,  naturalists  and 
celebrities.  We’re  60  miles  from  Boston 
and  a  short  boat  ride  to  Martha’s 
Vineyard  and  Nantucket.  Our  year-round 
population  of  225,000  swells  to  more 
than  500,000  during  the  summer.  Many 
of  our  staffers  have  made  the  move 
here  for  a  superior  quality  of  life. 

DESIGNER:  We  seek  a  high-energy  vis¬ 
ual  journalist  who  isn’t  afraid  to  take 
chances.  The  idea!  candidate  will  be  a 
conceptual  thinker  driven  by  content, 
have  a  passion  for  quality  and  the 
ability  to  work  effectively  on  deadline 
as  part  of  a  team. 

NIGHT  REPORTER:  Can  you  tell  a  story? 
Are  you  fast,  accurate  and  hungry  for 
news?  We’d  like  to  hear  from  you. 

COPY  EDITOR:  Do  you  love  the  challenge 
of  writing  a  great  headline  on  deadline? 
Can  you  improve  copy  without  leaving 
tracks?  Do  you  believe  the  integrity  of 
the  story  is  important?  Write  to  us.  We 
want  you  on  our  night  desk. 

Please  send  work  samples,  a  cover  let¬ 
ter  and  resume  to: 

Susan  Macdonald 
Assistant  to  the  Editor 

Cape  Cod  Times 

319  Main  Street,  Hyannis,  MA  02601 


THE  GERMAN  PRESS  AGENCY  (dpa) 
an  international  news  service,  has  two 
openings  in  the  Washington  bureau, 
starting  May  1 . 

REPORTER  -  for  general  news  with 
emphasis  on  economics  including  cov¬ 
erage  of  World  Bank  and  IMF.  Knowl¬ 
edge  of  German  helpful. 

EDITOR  ■  German-speaking  for  slot 
position,  must  be  able  to  translate 
stories  from  German  into  English,  edit 
English  copy  and  write  spot  news. 
Evening  and  weekend  shifts  required. 
Extensive  news  wire  or  newspaper 
experience  necessary.  Salary  range 
$50,000,  six  weeks  vacation  plus  paid 
holidays.  Forward  resume  to: 

Herbert  Winkler 
German  Press  Agency 
969  National  Press  Building 
Washington,  DC  20045 
Fax:  (202)  662-1270 
E-mail:  wshdesk@dpa-us.com 


NATIONAL  MAGAZINE 
seeks  Miami-based  correspondent 
with  solid  newspaper  background  and 
reporting  experience  who  wants  to 
move  to  magazines.  Interest  in  popular 
culture  a  plus.  We’re  looking  for  a 
detail-oriented  journalist  who  can  meet 
demanding  deadlines  and  generate 
story  ideas.  Must  be  willing  to  travel. 
Send  resume  and  clips  showing 
versatility  and  style  to: 

Box  01 220,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 


EDITORIAL 


EDITOR/Editor-in-Chief.  SEATTLE  area 
Award-winning  national  outdoor  recrea¬ 
tion  magazine.  RARE  opportunity. 
Requires  5  years  editorial  management 
experience.  Detail,  deadline,  budget 
oriented.  Creative.  Hard-working.  Outdoor 
enthusiast  is  a  plus.  Great  office  environ¬ 
ment  and  growth  market.  Send  resume  to 
glen@canoekayak.com  ATTN:  GRB: 

PO.  Box  31 46,  Kirkland,  WA  98083 

STAFF  WRITER,  UN  WIRE 
National  Journal’s  daily  UN  Wire  seeks 
writer  with  1-3  years’  experience  and 
interest  in  covering  world  affairs.  Supe¬ 
rior  writing  skills  to  produce  solid  copy 
on  tight  morning  deadlines  are  essen¬ 
tial.  Position  also  involves  editing  and 
administrative  duties.  Foreign  lan¬ 
guage  skills  are  a  plus.  Competitive 
salary,  good  benefits  and  advance¬ 
ment  opportunities.  Great  opportunity 
to  learn  about  the  issues,  and  break 
into  journalism/international  affairs.  Fax 
resume,  cover  letter  to: 

Steve  Hirsch,  (703)  519-6377 
No  calls  or  writing  samples  please 
Equal  Opportunity  Employer 


EDITORIAL 


NEWS  EDITORS 

The  Philadelphia  Inquirer  is  looking  for 
news  editors  to  do  layout  on  a  variety 
of  sections.  We  are  seeking  journalists 
with  experience,  energy,  impeccable 
news  judgment  and  an  eye  for  pres¬ 
enting  news  in  clean,  inviting,  reader- 
friendly  pages.  Please  send  resume 
and  samples  to: 

Sherry  Howard,  AME/Recruiting 
The  Philadelphia  Inquirer 
PO.  Box  8263,  Philadelphia,  PA  19101 


REPORTER 

Leading  national  magazine  for  advertis¬ 
ing  agency  executives  seeks  self 
starter  with  3-5  years  solid  business 
writing  or  daily  newspaper  experience 
to  join  Boston  bureau  as  a  reporter.  Pro¬ 
ven  ability  to  develop  and  cover  a  beat 
a  must.  Knowledge  of  advertising  a 
plus.  Please  MAIL  resume  and  writing 
samples  to: 

ADWEEK 

1 00  Boylston  Street,  Suite  210 
Boston,  MA  02116 
No  phone  calls,  taxes.  E-mail  please 
Adweek  is  an  EOE 
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The  Asian  'Wall  Street  Journal,  a  Do'wjones 
publication  and  Asia’s  premier  business  daily, 
has  the  following  openin;^  based  in  Hong  Kong: 


PAGE-ONE  REWRITE  EDITOR 

Respon.sibilities  include  working  cTo.sely  with  a  group  f)f  eight  to  ten 
reporters  in  .Asia  to  develop  Yi'all  Street  Journal-caliber  news  and  features. 
The  job  requires  e.xcellent  editing  skills,  well-rounded  busine.ss  knowl¬ 
edge,  and  sophisticated  news  judgment  tuned  to  develop  coverage  that 
resonates  regionalh-  and  globalh:  Experience  in  Asia  is  desired  but  isn’t  a 
prerequisite. 

NEWS  ASSISTANT 

We  need  a  news  assistant  for  our  weekend  section.  Personal  Journal.  The 
successful  candidate  will  spend  roughly  half  hi.s,  her  time  coordinating 
regular  fixtures  and  carrying  out  the  organizational  tasks  that  keep  the  sec¬ 
tion  running  smoothh.  and  the  rest  reporting  and  writing  feature  articles. 
The  ideal  addition  to  our  team  will  po.s.sess  the  discipline,  initiative,  hunger 
and  creativity  to  e.xcel  at  Ixith  facets  of  the  job.  Journalism  and  or  J-.schrxil 
experience  a  must;  .Asian  language  and  experience  strongly  preferretl. 

COPY  EDITOR/NIGHT  NEWS  DESK 

Responsibilities  include  editing  news  summaries,  monitoring  the  wires 
and  selecting  stories  for  publication,  layout  and  production.  The  job 
requires  e.xcellent  editing  skills,  mature  news  judgment,  and  ability  to 
work  well  under  pressure.  Knowledge  of  pagination  is  preferred;  experi¬ 
ence  in  .Asia  is  helpful. 

PRODUCTION  EDITOR/NIGHT  NEWS  DESK 

Responsibilities  include  overseeing  pagination  process,  maintaining 
steady  page  flow  and  proofreading  final  page  layouts.  The  job  requires 
excellent  copy  editing  skills,  mature  news  judgment,  ability  to  work  well 
under  pressure,  and  knowledge  of  pagination;  experience  in  Asia  is  helpful. 

DEPUTY  NEWS  EDITOR/NEWS  DESK 

This  person  will  have  wire-editor  responsibilities  that  ftK'US  tin  tracking 
.Asian  corporate  and  financial  news  as  well  as  major  news  stories  from  The 
Yiall  Street  Journal  that  may  lie  of  interest  to  an  Asian  readership.  Other 
responsibilities  include  managing  skeds  and  page  layout.  VCTiile  this  job 
invtilves  little  ctipy  editing,  it  assumes  excellent  copy-editing  skills,  as  well 
as  mature  news  judgment  and  ability  to  work  well  under  pressure.  Both 
e.xperience  in  .Asia  and  know  ledge  of  pagination  are  preferred. 

Send  resume  anti  references  to: 


'  Managing  Editor  Peter  Stein 
ASIAN  WALL  STREET  JOURNAL 
G.P.O.  Box  9825,  Hong  Kong 
Or  fax  to:  011  (852)  2834-5291 
E-mail:  awsi.news(f»  awsj.com 
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TECHNOLOGY  REPORTER 
TelekomNet.com,  leading  business-to- 
business  Internet  networking/telecom¬ 
munications  hub,  seeks  outstanding 
reporter  to  be  based  in  Silicon  Valley. 
Must  be  abreast  of  new  technologies, 
alert  to  new  companies.  High  pro¬ 
ductivity  under  daily  deadline  pressure. 
michaels@telekomnet.com 
2269  Massachusetts  Avenue 
Cambridge,  MA02140 


ASSISTANT  CITY  EDITOR  wanted  at 
The  Capital,  Annapolis'  capital  city  on 
beautiful  Chesapeake  Bay.  Daily  expe¬ 
rience  required.  Send  resume  to: 

Tom  Marquardt,  The  Capital 
PO.  Box  91 1 ,  Annapolis,  MD  21401 
E-mail:  tmarquardt@capitalgazette,com 


REPORTER  -  The  Eagle  Times,  a  six-day 
afternoon  newspaper,  seeks  a  general 
assignment  reporter.  Candidates  should 
hold  a  degree  in  journalism  or  a  related 
field  and  have  a  year’s  experience. 
Benefits  include  401  (k)  plan  and  health, 
dental,  vision,  drug  and  life  insurance. 
Send  resume  and  clips  to: 

Patrick  O’Grady.  Managing  Editor 
Eagle  Times 

Box  301 ,  Claremont,  NH  03743 


PUBLICATIONS  MANAGER 
USA  Track  &  Field,  the  national  gov¬ 
erning  body  of  track  &  field  in  the  U.S., 
is  searching  for  a  publications  man¬ 
ager  to  oversee  all  USATF  publications 
and  Web  site  content.  For  more 
details,  go  to  USATF’s  Web  site: 
http://www.usatf.org/commjobs.htm 


INFORMATION  SYSTEMS 


INFORMATION  SYSTEMS 


Sll  PUBLISHING  SYSTEMS 
COORDINATOR 

The  Denver  Post,  Colorado’s  largest 
newspaper,  is  seeking  a  Development 
Engineer/Publishing  Systems  Coordi¬ 
nator  for  support  of  the  Sll  Servernet 
system.  Candidates  must  have  at  least 
5  years  experience  with  similar  Sll 
systems,  and  a  solid  background  in 
STYL,  RGEN,  CPL,  Coyote  Layout  and 
Coyote/XE  with  strong  Sll  system  man¬ 
agement  skills.  The  position,  primarily 
responsible  for  the  Classified  system, 
reports  directly  to  the  Development 
Manager  -  Publishing  Systems.  Must  be 
team  oriented  and  able  to  work  inde¬ 
pendently  on  several  simultaneous  pro¬ 
jects.  Position  requires  a  24/7  support 
schedule. 

We  offer  a  stable  work  environment  at 
one  of  the  nation’s  best  newspapers, 
excellent  pay  and  benefits,  relocation 
allowance,  and  the  chance  to  enjoy  all 
the  sunshine  and  unmatched  recrea¬ 
tional  opportunities  that  Colorado  has 
to  offer. 

Send  resume  to  Employment  Office: 

1 560  Broadway,  Denver  CO  80202 
Or  E-mail  brundage@denverpost.com 


SEND  H&P  BOX  RELPIES  TO 

Editor  &  Publisher 
Classified  Ad  Dept. 

1515  Broadwav;  12th  Floor 
NewYork.^  10036 
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MIS  DIRECTOR 

Major  southwestern  daily  is  seeking  a 
MIS  Director  to  fill  a  key  role  on  our 
management  staff. 

The  successful  candidate  must  possess 
hands-on  experience  with  NT,  SQL,  VB, 
Crystal  Reports,  and  mainframe  applica¬ 
tions.  The  individual  should  have  a  min¬ 
imum  of  ten  years  IS  experience  with  a 
minimum  of  four  in  a  management  ca¬ 
pacity.  You  must  possess  strong  ana¬ 
lytical,  communication,  and  supervisory 
skills  along  with  the  ability  to  plan  and 
fully  execute  projects  and  conversions. 
We  offer  a  competitive  salary,  bonus 
plan  and  a  full  benefits  package.  Please 
send  resumes  to: 

Box  01 209 
Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 

MAILROOM 


NEWSTEC, 

the  leader  in  remanufactured  inserting 
systems  is  seeking  qualified  Field  Ser¬ 
vice  Technicians  (Electronic  &  Mechan¬ 
ical)  to  install,  train  and  service  our  cus¬ 
tomer  base.  Applicant  should  have  ex¬ 
tensive  newspaper  mailroom  experience 
with  technical  understanding  of  in-  sort¬ 
ing  systems.  Must  be  excellent  in  main¬ 
tenance/repair  and  training.  Candidate 
should  be  a  motivator,  leader  and  poss¬ 
ess  strong  communication  skills. 

Position  requires  full-time  travel  and 
offers  a  competitive  compensation  pack¬ 
age  based  on  experience.  Please  fax  or 
send  resume  to: 

NEWSTEC,  Inc. 

Attn:  Don  Curley 
4  Walpole  Park  South  Drive 
Walpole,  MA  02081 
Fax:  (508)  850-7951 

MARKETING 


THE  NEWS  &  RECORD 
(Greensboro,  NC),  the  Triad’s  leading 
multimedia  communications  company, 
seeks  a  Brand  Development  Manager 
to  develop  the  brand  strategy,  position¬ 
ing  and  communications  effort  for  the 
News  &  Record  and  associated  brands, 
including  online  and  niche  products. 
This  position  reports  to  the  Marketing 
Director  and  supervises  a  staff  of  two 
full  time  artists  and  one  full  time  creative 
director.  This  person  will  develop  and 
implement  branding  strategy  -  including 
advertising,  event  marketing,  public 
relations  and  direct  marketing  commu¬ 
nications  -  to  increase  sales,  reader- 
ship,  usage,  loyalty,  and  brand  aware¬ 
ness.  Qualifications  required:  B.A.  in 
Marketing,  Communications,  Advertis¬ 
ing  or  related  field;  Minimum  2  years 
management  and  marketing/media  ex¬ 
perience;  Familiarity  with  newspaper, 
Internet,  printing/direct  mail,  radio,  TV, 
and  outdoor  media. 

To  learn  more  about  this  job  opportunity, 
visit  'www.news-record.com 
To  apply,  send  resume,  cover  letter 
and  salary  expectations  to: 

Ed  Williams,  Recruitment  Coordinator 
Greensboro  News  &  Record 
200  E.  Market  Street 
Greensboro,  NC  27420 


MARKETING  RESEARCH 


RESEARCH  MANAGER 
The  Bakersfield  Californian,  a  family 
owned  newspaper  with  daily  circula¬ 
tion  of  72,000  and  Sunday  circulation 
of  86,000,  has  an  immediate  opportu¬ 
nity  for  a  Market  Research  Manager. 

If  you  have  a  solid  background  in 
marketing,  advertising  or  media,  are 
highly  motivated,  can  work  under  tight 
deadlines  and  with  a  variety  of  cus¬ 
tomer  types,  we  want  to  talk  to  you. 
The  most  qualified  candidates  will 
have  excellent  verbal  and  written 
communication  skills  and  be  comforta¬ 
ble  using  statistical  and  mapping  soft¬ 
ware  such  as  SPSS  and  Mapinfo  GIS 
to  develop  integrated  business  solu¬ 
tions.  Information  management  capa¬ 
bility,  strategic  thinking,  and  in-depth 
data  analysis  are  critical  characteristics 
for  the  most  qualified  candidate.  Also 
required  are  strong  computer  skills, 
with  a  command  of  the  Microsoft  Off¬ 
ice  Suite  including  Word,  Excel,  Ac¬ 
cess  and  PowerPoint. 

The  Research  Manager  will  use  the 
above  skills  and  talents  to  develop  com¬ 
petitive  strategies  and  solutions  for 
presentation  to  advertisers.  The  most 
qualified  candidate  will  also  be  able  to 
design  and  manage  primary  and  sec¬ 
ondary  research  projects,  analyze  data 
to  develop  findings  and  present  find¬ 
ings  to  internal  management  or  ex¬ 
ternal  customers. 

The  Californian  is  located  in  Bakers¬ 
field,  a  growing,  diverse  city  of  approx¬ 
imately  220,000  located  at  the  south¬ 
ern  end  of  California’s  Central  Valley, 
just  an  hour  an  a  half  away  from  Los 
Angeles.  We  offer  a  competitive  salary, 
comprehensive  benefits-including  a 
401  (k)  plan  and  gain-sharing  plan. 
Please  submit  your  cover  letter  and 
resume  by  fax  to: 

(661)395-7484 
Or  E-mail  to: 

spiland@bakersfield.com 
EOE  M/F/H/V 


SYNDICATION  RIGHTS 
Fast-growing  dot  com  seeks  expert  to 
buy  rights  for  extracts  from  books  and 
periodicals.  Secure  licensing  agree¬ 
ments  with  new  publishers  and  con¬ 
tent  providers,  identify  forthcoming 
titles,  ensure  content  is  Web-ready. 
Rights  experience,  preferably  in  buy¬ 
ing  and  selling  electronic  content;  pro¬ 
fessional  publishing  background;  ne¬ 
gotiation  skills. 

Pre-IPO  employee  stock  option  plan, 
full  benefits.  Work  in  downtown  Boston 
close  to  all  T  and  trains.  E-mail  resume: 
dbarlow@meansbusiness.com 


PHOTOGRAPHY 


AGGRESSIVE  MEDUIM-SIZED 
daily  in  Zone  4  is  looking  for  a  director 
of  photography  who  can  take  charge  of 
a  six-person  department.  Must  be  an 
excellent  shooter  with  proven  manage¬ 
ment  experience  and  well  versed  in 
photo  technology.  Submit  resume  to: 

Box  01 21 8,  Editor  &  Publisher 
1 51 5  Broadway,  1 2th  FI,  NY,  NY  1 0036 

www.editorandpublisher.com 


SENIOR  MANAGER 


The  Baltimore  Sun  is  seeking  a  highly  motivated  senior  manager  to  lead 
its  publishing  systems  group  into  the  next  centuiy.  This  manager  will  be 
responsible  for  every  aspect  of  publishing  .systems  including  system 
development,  implementation,  and  support  for  both  prepress  and 
postpress  systems. 

The  Sun  has  a  full  agenda  of  system  initiatives  including  editorial  front 
end  upgrade,  eilitorial  pagination  implementation,  cla.ssified  pagination, 
and  upgraded  tiutput  management  .systems. 

The  ideal  candidate  will  be  a  seasttned  technoktgy  professional  with  expe¬ 
rience  in  newsroom  operations,  t\pography,  graphics,  and  printing  as  well 
as  knowledge  of  the  .systems  and  .software  which  support  them.  Strong 
leadership  and  communications  skills,  and  the  ability  to  interact  effectively 
across  departmental  lines  are  essential  skills  for  this  manager. 

Interested  candidates  should  submit: 


THEBALmORESUN 


Human  Resources,  PSM 
501  North  Calvert  Street,  RO.  Box  1377 
Baltimore,  MD  21278 

Fax:  (410)  783-2548  Email:  resumes@baltsun.com 

The  Sun  offers  a  competitive  salary  and  comprehensive  benefit  package. 
An  ecjual  opportunity  employer  M.'F/'V/D 
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classified  advertising 


1515  Broadway,  New  York,  NY  10036  •  Idixonlaeditorandpublisher.com  •mappello@editorandpublisher.com  •hpreuss@editorandpublisher.com  •Phone;  1-888-825-9149 


PRESSROOM 


CENTRAL  FLORIDA  daily  seeks  experi¬ 
enced  Goss  Urbanite  and  Harris  V15 
operators.  Apply  to  The  News  Chief, 
PO.  Box  1440,  Winter  Haven,  FL  33880. 
dwilk@newschief.com 


PRESS  OPERATOR 

Martha's  Vineyard  Newspaper,  the 
Gazette,  is  seeking  an  experienced 
pressroom  operator  for  our  weekly 
newspaper.  As  the  sole  operator  of  our 
Goss  Community  press,  you  are 
responsible  for  maintaining  high  print 
standards,  regular  press  maintenance, 
oversight  of  our  mailroom  equipment 
and  other  duties.  Full-time  pay  and 
benefits  for  approximately  1 5  hours  per 
week  of  printing.  The  successful  candi¬ 
date  will  have  at  least  5  years  of  news¬ 
paper  pressroom  experience.  We  offer 
a  competitive  salary  and  benefits  with 
free  time  to  enjoy  the  island  of  Martha’s 
Vineyard,  Contact  Joe  Pitt: 

Vineyard  Gazette 

PO,  Box  66,  Edgartown,  MA  02539 
E-mail:  ads@mvgazette.com 


PRESSROOM  MANAGER 
100,000-1-  Daily  seeks  an  experienced 
manager  for  hands-on  development  of 
its  printing  operation,  reporting  to  the 
Pressroom  Superintendent,  We  are  a 
quality  oriented  letterpress  newspaper, 
about  to  install  new  offset  in  a  new 
plant. 

Ideal  candidate  will  have  a  passion  for 
high  quality  printing  standards,  and  be 
comfortable  coaching  and  training. 
Candidate  will  be  familiar  with  all 
aspects  of  the  newspaper  printing 
process,  with  at  least  3  years  experi¬ 
ence  in  a  leadership  role.  Requires 
both  strong  interpersonal  and  written 
communication  skills.  Understanding 
of  the  mechanical,  electrical  and  com¬ 
puter  equipment  used  in  the  industry  is 
required.  Will  work  variable  schedule 
to  maintain  connection  with  2-shift 
operation. 

Great  career  opportunity,  competitive 
salary,  good  benefits.  Send  resume 
and  salary  requirements  to: 

Box  01216,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 


PRESSROOM 

Production  manager,  production  super¬ 
visors  and  pressmen  wanted  for  fast¬ 
growing  southwest  newspaper  opera¬ 
tion.  Good  benefits,  great  opportunity, 
ideal  lifestyle  in  America's  fastest  grow¬ 
ing  city.  Goss-urbanite  operation,  USA 
Today  print  site.  Las  Vegas  operation  of 
national  newspaper  group.  Fax  Diane  at: 
(702)  252-4580 
E-mail  dmatt45@aol.com 
Or  write  Las  Vegas  Press: 

3335  Wynn  Road,  Las  Vegas,  NV  891 02 


SALES 


REGIONAL  SALES  MANAGERS 
Media  Marketing,  developers  of  indus¬ 
try-leading  imMEDIAte™  sales  pres¬ 
entation  software,  seeks  sales  pro¬ 
fessionals  to  operate  NY/New  England 
office  and  Chicago  office.  Newspaper 
sales  experience,  excellent  pres¬ 
entation  skills,  proficiency  with  major 
software  programs  required.  Knowl¬ 
edge  of  imMEDIAte,  experience  with 
laptop  selling  are  pluses.  Fax  resume 
to  Allyn  Hallisey,  (303)  440-8035. 


SENIOR  SALES 
REPRESENTATIVE 
For  Geac  Publishing  Systems 
Excellent  compensation  package  is 
available  for  a  candidate  with  multi- 
media  experience,  Internet  and  Web 
based  Editorial  and/or  Classified  knowl¬ 
edge,  along  with  good  communication 
and  follow-up  skills.  Experience  in  imple¬ 
menting  or  installing  such  systems  a 
plus.  If  you  possess  these  skills  and  are 
a  high  energy  person  willing  to  do  what 
it  takes  to  make  sales,  send  resume  to: 

Recruitment 

Geac  Publishing  Systems 
3707  W.  Cherry  Street 
Tampa,  FL  33607 
Fax:  (813)878-2751 
E-mail:  GPSINFO@geac.com 


ADMINISTRATIVE 


27  YEARS  EXPERIENCE  in  daily/weekly/ 
shoppers,  18  in  management  as  ad 
manager,  director,  newspaper  sales/call 
center  director,  operations  or  general 
manager  seeks  position  with  print  com¬ 
pany  in  Florida,  Raleigh,  or  North  Caro¬ 
lina  coast.  Respond  in  confidence  to: 
chariety@mpinet.net 


COMMUNITY  PUBLISHER  SEEKING 
position  as  Publisher/General  Man¬ 
ager.  20  years  of  good  solid  experi¬ 
ence  in  advertising,  circulation,  niche 
market  products  and  commercial  print¬ 
ing.  Living  In  southern  Arizona  will 
relocate. 

Call  Lonnie  at  (520)  663-1 763  or 
E-mail  landp@uswest.net 

EDITORIAL 

EXPERIENCED,  Indianapolis-based 
journalist  seeking  opportunities  to  tell 
stories  that  need  to  be  told,  full-time, 
freelance  or  part-time.  Will  travel. 

(31 7)  781  -2879  rondh@flash.net 

I’VE  BEEN  A  Writer,  Editor  and  suc¬ 
cessful  Publisher.  Would  like  to  Write/ 
Edit  in  Zone  3  or  4.  Available  after  May  1 . 
E-mail:  Pjournalist@excite.com 


E  I  D  E^Z  S 

Need  to  hire  the  ideal  person  for  that  tough-to-lill  job?  We  have  the  ideal  way  to  do  it:  with  an  EMPLOYMENT  AD  in 
Editor  &  Publisher’s  NEWS  INDUSTRY  CAREER  GUIDE 

a  special  editorial  section  in  our  April 24. 2000  issue 

The  guide,  devoted  to  advice,  news  and  analyses  concerning  newspapering  as  a  career,  will  be  filled  with  articles  of 
interest  to  the  people  you  want  to  reach; 

the  most  serious  and  best-qualified  candidates  for  a  position  at  your  paper 

All  ads  are  display  ads,  for  maximum  impact,  and  the  rates  are  surprisingly  affordable.  The  deadline  is 
April  12th,  2000,  so  reserve  your  space  now  by  calling: 

Hazel  Pruess  or  Michele  Appello  at: 

(888)  825-9149 


CLASSIFIED  ADVERTISING 
INFORMATION 


r 


DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (ESI)  for  the  next  Monday's  issue. 
DISPLAY  ADS  -  Space  reservation  1 1  days  prior  to  publication  dote; 
camera  ready  copy  7  days  prior  to  publication  date. 


LINE  AD  RATES 


Rotes  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations. 

also  includes  online 


HELP  WANTED 


ALL  OTHER  CLASSIFICATIONS 


1  week . $12.00  1  week .  $11.00 

2  weeks . $11.18  2  weeks .  $9  70 

3  weeks . $9.80  3  weeks .  $8.50 

4  weeks . $8.25  4  weeks .  $7,25 

12  weeks . $7.90  12  weeks .  $6.40 

26  weeks . $7,10  26  weeks .  $5.60 

39  weeks . $6.80  39  weeks .  $5.30 

52  weeks .  $6.45  52  weeks .  $4.95 

POSITIONS  WANTED 
Iweek . $6.00 

2  weeks . $5.05 

3  weeks . $4.15 

4  weeks . $3.70 

BUND  BOXES:  $25  per  insertion;  counts  as  additional  line  in  copy. 


DISPLAY  AD  RATES 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  other¬ 
wise  a  scanning  charge  may  be  incurred.  All  halftones  must  be  a 
nrxjximum  133-line  same  size  velox  print. 

Electronic  submission;  Advertising  may  be  submitted  via  email.  For 
instructions,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1  /2  inch  increments 


Iweek . 

. $131 

12  weeks . 

. $102 

2  weeks . 

. $119 

26  weeks . 

. $97 

3  weeks . 

. $113 

39  weeks . 

.  $92 

4  weeks . 

. $109 

52  weeks . 

. $86 

ORDERS  AND  PAYMENT 


Ads  running  for  12  weeks  or  more  may  be 
on  a  contract  basis.  Contracts  are  non-cance¬ 
lable.  All  ads  from  new  advertisers  must  be  pre¬ 
paid  prior  to  deadline;  advertisers  with  a  pay¬ 
ment  record  in  good  standings  may  be  billed. 
Deadline  is  Tuesday  prior  to  Monday  publica¬ 
tion.  Cash,  check,  VISA,  MasterCard,  and 
American  Express  accepted.  All  ads  require  a 
signed  insertion  order,  and  all  ad  copy  must  be 
submitted  in  writing  via  mail,  emaiLor  fox. 

We  reserve  the  right  to  reject  any  ad. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  followirTg 
information:  1 .  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone,  5. 
Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.editorandpublisher.com 

Please  contact  us  fa:  display  od  copy  specifications  and  procedures 

MAIL  Editor  &  Publisher  Classified 

1515  Broadway,  12th  fl..  New  York,  NY  10036 
FAX:  (212)536-8800 

ANY  QUESTIONS  E-MAIL  or  CALL 

Hazel  Preuss  (212)  536-5398  -  hpreuss@editorandpublisher.com 
Michele  Appelb  (21 2)  536-5396  -  rTappello@editacrid|3ublisher,com 
Lisa  Dixon  (212)  536-5399  -  ldixon@editorandpublisher.com 
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CULTURE  TRENDS 


MTV’s 

BUZZWORTHY 

The  Hollywood  Reporter's  Box  Office 

For  weekend  ending  March  20, 2000 

This  Last  .i-Dat/  Dai/s  Total 

Week  Week  Picture  Weekend  Gross  In  Release  Gross  Sale 

Buzzworthy  songs  are  usually 
by  new,  up-and-coming  artists 

1 

New 

Erin  Brockovich 

28,1.38,465 

3 

28,138,465 

2 

1 

Mission  to  Mars 

11,385,709 

10 

40,612,440 

who  MTV  believes  have  special 
potential.  Of  the  videos  desig¬ 
nated  as  Buzzworthy,  the  vast 
majority  have  been  certified 

3 

New 

Final  Destination 

10,015,822 

3 

10,015,822 

4 

3 

My  Dog  Skip 

5,268,241 

68 

21,575,816 

5 

2 

The  Ninth  Gate 

3,531,618 

10 

12,534,261 

gold  or  platinum.  i 

6 

4 

The  Whole  Nine  Yards 

3,274,453 

31 

51,071,108 

W^ck  ofJlJOlOO 

7 

5 

American  Beauty 

3,159,322 

187 

103,007,991 

8 

6 

The  Cider  House  Rules 

2,477,000 

101 

45,778,857 

Artist/Group:  Pink 

9 

9 

Snow  Day 

2,205,015 

38 

56,398,194 

Song/ Video:  "There  U  Go" 

10 

13 

The  Tigger  Movie 

1,771,853 

38 

41,597,384 

Director:  David  Myers 

11 

7 

Drowning  Mona 

1,727,680 

17 

13,579,577 

This  fuchsia  bombshell  is  about  to 

12 

8 

The  Next  Best  Thing 

1,652,564 

17 

13,376,438 

blow  the  spot  up.  Sending  the 

1  13 

18 

Fantasia  2000 

1,553,037 

79 

33,690,679 

warning  that  she  is  not  one  to  be  1 
messed  with  in  her  debut  video  i 

“There  U  Go”,  Pink  is  LaFaces 

14 

10 

Pitch  Black 

1,446,415 

31 

36,480,488 

15 

11 

Reindeer  Games 

1,302,967 

24 

21,802,812 

latest  rising  star.  Her  self-titled 

16 

20 

The  Sixth  Sense 

1.280,780 

227 

288,477,004 

album,  due  out  in  March,  contains 
a  medley  of  musical  influences  - 
from  Marv  J.  Blige  to  Fleetwood,  i 

17 

12 

Wonder  Boys 

1,186,526 

26 

16,930,982 

18 

14 

3  Strikes 

989,630 

19 

8,478,772 

as  witnessed  on  the  possible  sec-  i 
ond  single,  “Players”. 

19 

- 

Beyond  the  Mat 

966,016 

150 

1,003,143 

20 

16 

Scream  3 

894,540 

45 

85,925,084 

Artist/Group:  Incubus 

Song/Video:  “Pardon  Me” 

21 

22 

The  Green  Mile 

601,411 

101 

134,402,419 

22 

15 

Hanging  Up 

573,519 

31 

35,375,222 

Director:  Steven  Murashige 

i  23 

25 

Boys  Don’t  Cry 

512,618 

164 

6,817,529 

This  five-member  band  from  i 

Calabasas,  California  has  finally 

24 

24 

Stuart  Little 

505,198 

94 

138,272,975 

25 

19 

Boiler  Room 

444,816 

31 

16,105,879 

made  a  mark  with  this  video  off 

26 

39 

Ghost  Dog 

437,504 

17 

855,860 

their  recently  released  album. 

Make  Yourself.  Not  new  to  the 
music  scene.  Incubus  started  out 

27 

23 

Sleepy  Hollow 

400,168 

122 

99,859,790 

1  28 

21 

The  Beach 

332,298 

38 

38,828,571 

as  a  garage  band  back  in  1991, 
and  moved  up  through  the  ranks 
to  eventually  release  their  first 
full-length  record,  S.C.I.E.N.C.E. 

29 

28 

Toy  Story  2 

308,602 

122 

241,878,319 

30 

17 

What  Planet  Are  You  From? 

238,271 

17 

6,182,589 

1  31 

26 

Next  Friday 

230,922 

68 

55,875,721 

in  1997.  Their  newest  offering 
blends  funk  and  alternative  metal, 
with  a  little  rap/rock  thrown  in 
for  good  measure. 

32 

27 

The  Hurricane 

200,030 

82 

49,783,016 

33 

31 

Mysteries  of  Egypt 

174,190 

657 

30,674,095 

1  34 

63 

Double  Jeopardy 

168,240 

178 

116,735,231 

35 

32 

Topsy  Turvy 

134,710 

96 

5,430,985 

©2000  MTV 

©2000  The  Hollywood  Reporter 


PUBufe  ANNUAL  DIRECTORIES 

Order  Now! 

You'll  find  everything  you  need  to  know  about  newspapers  around  the  world  in  the  Editor  &  Publisher 
International  Year  Book,  the  encyclopedia  of  the  newpaper  industry.  Part  1  provides  the  most 
'  up-to-date  data  on  U.S.,  Canadian  and  foreign  dailies...news,  picture  and  syndicated  services... 
equipment/interactive  companies  and  more!  Part  2  covers  community,  specialty  and  free  publications. 
And  Part  3  is  o  phone  directory  of  all  the  major  players  in  both  daily  and  non-daily  papers. 

Want  to  get  your  hands  on  the  most  comprehensive  data  for  U.S.  and  Canadian  markets?  Turn  to  the 
Editor  &  Publisher  Market  Guide,  the  only  reference  with  both  quantitotive  and  qualitative  data, 
including  cost  of  living,  crime  and  quality  of  life  indices...graduation  levels...housing  and  rental  rates... 
relocation  information...exclusive  economic  and  demographic  projections  and  much  morel 

ALL  TITLES  NOW  AVAILABLE  ON  CD-ROM.  For  faster  service 
or  for  information  on  our  CD-ROMs,  call  1-888-612-7095. 


PUBU^B^  INTERNATIONAL  YEARBOOK 

-lYES!  Please  rush  my  order  for  the  International  Year  Book  in  the  format  and  version  I  hove  chosen. 

Name _ 

Title _ 

Company _ 

Address _ 

City _ 


Slate  . 


Zip. 


QTY: 

(  )  3-Volume  Set;  S200  each 

(  )  Volumes  1  &  3:  SI  50  for  both 

(  )  Volume  1  only;  SI  25  each 

(  )  Volume  2  only:  SI  09  eoch 

(  )  Volume  3  only:  S50  each 

(  )  CD-ROM  version  of  the 

International  Year  Book 
with  listing  capabilities:  S895 
(one  user  only).  For  multi-user 
licensing  information,  coll 
1  800  336-4380  ext.  172. 


J  Check  Amount  Enclosed  S _ 

(Payable  to  EtStor  i  PuMsher  Year  Book  in  US  dolbrs  only 
U.S.  and  Canoda  shipping  ond  handling  odd  St  2;  foreign  odd  $45} 


Charge  my:  _l  VISA  J  MC 

Account  #. _ 

Signoltire _ 

Phone  # _ _ _ 

Fox# _ 


JAMEX 

_ Exp.  Dote. 


Payment  must  occompony  all  orders.  CA,  CO,  DC,  FI,  II.  MA.  MD  NJ  NY.  OH 
and  TX  residents,  pleose  odd  appropriate  sales  tox.  Conado  residents,  please 
add  GST.  No  shipping  to  PO.  boxes  All  CD  ROM  sales  are  final 


1  have  chosen. 

! 

Your  Business  (Check 

one  category  only) 

1.  J  Newspaper 

17.  J  Publishing  other  | 

2  J  Newspaper 

than  Newspoper 

Equip.  Mfr. 

18.  J  Real  Estate 

3.  J  Syndicole/ 

20.  J  Food:  Rest./  ' 

News  Service 

Whisle  1 

4.  J  Ad  Agency 

21. J  Insurance 

5.  J  PuWit  Relations 

22.  J  Medio  j 

firm 

23.  J  Non-profit  I 

6.  J  Legal  firm 

24.  J  Recruiter/  i 

7.  J  Government 

Empl.  Agency  j 

8.  J  Mfr.  Generol 

25.  J  Mktg./Reseorch 

9.  J  Mfr.  Auto 

26.  J  Utility  j 

&  Truck 

27.  J  Entertoinment 

to.  J  Mfr.  Food 

28.  J  Book  Oist. 

11.  J  Service  Industry 

29.  J  Franchise 

12.  J  University/ 

30.  J  School/Univ.  1 

Public  Library 

31 .  J  Supermarket 

13.  J  Financial 

32.  J  Drug  Store 

14.  J  Retail 

33.  J  Hospital  1 

1 5.  J  Public 

34.  J  Graphic  Arts/  ' 

Transportation 

Printing 

16.  J  Individual 

19.  J  Other; 

! 

IMGB0300 

PUBU^^R  MARKET  GUIDE 


JYE5!  Please  rush  my  order  for  the  Editor  &  PubTisher  Market  Guide 
in  the  format  I  hove  chosen. 

Nome _ 

Title _ 


Your  Business 
(Check  m  category  only). 


Company . 
Address— 
City _ 


Stote  . 


.Zip. 


J  Newspaper 
J  Newspaper  Equip.  Mir. 
_l  Syndicole/News  Service 
J  Ad  Agency 
J  Public  Relations  firm 
-I  Legol  firm 


QTY: 

(  )  2000  Market  Guide 

at  SI 40  eoch 

(  )  CD-ROM  copies  of 

the  2000  Market  Guide 
at  S795  eoch. 


J  Check  Amount  Enclosed  S _ 

(Payable  to  EtBtor  B  Publisher  Year  Book  in  US  dollars  only. 

U.S.  and  Conado  shipping  and  handling  add  $12;  foreign  odd  $45} 

Charge  my;  JVISA  JMC  JAMEX 

Account# _ Exp.  Dote _ 

Signature _ _ _ 

Phone  # _ 

Fox# _ 

Poyment  must  accompany  oil  ocdecs.  CA.  CO  DC.  FL,  IL,  MA,  MD  NJ,  NV.  OH 
ond  TX  lesidents  pleose  odd  oppcopnole  soles  tax  Conado  residents  pleose 
odd  GST  No  shipping  to  PO  boxes  All  CD  ROM  soles  ore  linol 


J  Govei 
J  Mfr. 
jMft. 
to.  J  Mfr. 


nment 
General 
Auto  &  fruck 
Food 

It.  J  Service  Industry 

12.  J  University/ 

Public  Library 
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syndicates. 


Small  number  of  comic  strips 
have  plenty  of  new  wrinkles 

THE  CLOCK  TICKS  FASTER  FOR  SOME  CHARACTERS  IN  TOONVILLE  BY  LAURA  GROCH 


Luann  suddenly  ages  3  years.  Zoe 

of  “Baby  Blues”  is  in  kindergarten, 
and  her  brother  in  his  terrible  twos. 
Elly  Patterson  of  “For  Better  or  For 
Worse”  has  gone  from  dealing  with 
diapers  to  mastering  menopause.  Her  daughter 
Elizabeth  is  a  college  freshman;  her  son 
Michael  is  teetering  on  the  brink  of  marriage. 

Most  comic  characters  never  get  older.  But 
a  ticking  clock,  while  creating  some  problems, 
can  make  for  better  stories. 

When  “Baby  Blues”  began  in  1990,  artist 
Rick  Kirkman  and  writer  Jerry  Scott  decided 
the  characters  had  to  age  “just  to  keep  it  real¬ 
istic  and  fresh,”  said  Scott.  “There  are  only  so 
many  change-the-diaper  jokes  you  can  do.” 
But  time  is  slower  in  the  King  Features 
Syndicate  strip.  “It’s  almost  one-half  or  one- 
third  real  time,”  said  Scott.  “About  every  other 
year  Zoe  has  a  birthday.” 

Scott  works  with  Jim  Borgman  on  another 
King  strip,  “Zits,”  where  the  main  char- 


Luann  into  high  school:  “I  want  her  to  have 
more  adventures.  She’ll  be  getting  her  own  car, 
so  that  opens  up  a  whole  can  of  worms.” 

Still,  don’t  look  for  Luann  to  become  20.  “1 


quantum  leap.  “Doonesbury”  creator  Garry 
Trudeau  of  Universal  Press  Syndicate  took  a 
cartooning  break  in  the  1 980s  and  then  jumped 
his  characters  forward  in  time.  So  did  the  King- 
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Lynn  Johnston’s  “For  Better  or  For  Worse”  characters  in  1980  and  1999. 


distributed  “Funky  Winkerbean”  creator  Tom 
Batiuk,  who  pushed  his  high-school  cast  ahead 
four  years  in  1992.  “You  can  do  things  and  peo¬ 
ple  just  sort  of  accept  it.”  said  Scott. 

Still,  at  least  two  cartoonists  are  watching 
the  clock  carefully:  “For  Better  or  For  Worse” 
creator  Lynn  Johnston  of  United  and  "Gasoline 
Alley”  cartoonist  Jim  Scancarelli.  whose 
Tribune  Media  Services  strip  was  created  by 
Frank  King  in  1918. 


The  Patterson  clan  in  “For  Better" 
is  a  few  years  younger  than  Johnston’s  family. 
“John  is  50  now,  and  Elly  is  47.  Michael  is  23. 
Elizabeth  is  19,  and  April  is  8.”  she  reported. 
And.  like  real  people,  they  get  older  every  year. 
But,  originally.  “I  didn’t  choose  to  age 


acter  won’t  get  older.  “Our  thesis  for  that 
was,  in  writing  about  teens,  we  looked 
for  the  most  uncomfortable,  hardest  age 
—  and  it  was  15,”  he  recalled.  “So  1 
think  we’re  going  to  keep  Jeremy  at  15.” 

“Luann”  creator  Greg  Evans  chose  to 
move  his  teen  heroine  along  in  life  last 
year,  when  she  suddenly  went  from  13 
to  16.  “I  always  thought  she’d  stay  the 
age  she  was  in  the  beginning,”  said 
Evans,  who  started  his  comic  in  1985. 

But  the  United  Feature  Syndicate  car¬ 
toonist  decided  he  had  mined  as  much  as 
possible  from  preteen  life,  so  he  moved 


don’t  want  to 
end  up  doing 
‘Cathy,’”  he 
observed.  “I 
think  Luann 
will  always  be 
in  her  teens.” 

Evans  said 
comics  live  in 
their  own  world  when  it  comes  to  time.  “Some 
age  and  stop  and  age  and  stop,”  he  noted.  "Then 
you  have  Garfield,  who  celebrates  a  birthday 
every  year  but  doesn’t  get  any  older.” 

Nor  is  Luann  the  first  character  to  make  a 
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them,"  said  Johnston,  noting  that  the  strip  "has 
a  way  of  taking  on  its  own  form.” 

Johnston  sees  the  end  coming,  though.  "I 
have  a  10-year  contract,  and  one  year  is  up,  so 
there  are  nine  to  go,”  she  said  in  a  late  1999 
interview.  “My  children  aren't  interested  in 
continuing  it.  They  have  other  lives.  And  1 
want  to  do  other  things”  —  such  as  books, 
animated  TV  specials,  and  the  strip's  Web  site. 

Readers  may  yet  see  the  Patterson  children 
marry  and  have  children  of  their  own.  “That’s 
entirely  possible,”  Johnston  said.  “When  1  fin¬ 
ish  the  strip,  1  want  it  to  be  a  cycle.  I'm  certain 
it  will  end  before  John  and  Elly  pass  on.” 

In  the  82-year-old  “Gasoline  Alley,”  some 
characters  may  just  fade  away.  Its  main  char¬ 
acter,  Walt  Wallet,  is  about  103.  “1  am  faced 
with  the  question  of  what  to  do  with  Uncle 
Walt,”  Scancarelli  admitted,  adding:  “We 
don't  know  for  real  how  old  he  is.  He  proba¬ 
bly  looks  younger  than  he  should  for  that  age.” 
Wallet’s  son,  Skeezix,  is  79,  and  father  and 
son  are  “beginning  to  look  alike,”  Scancarelli 
said.  “1  don't  know  how  far  to  take  it.  1  hate 
losing  Walt.”  The  cartoonist  did  plot  out  a  sce¬ 
nario  in  which  Walt  died,  and  bounced  it  off 
one  of  his  syndicate  editors.  “She  said,  ‘Just 
keep  it  the  way  it  is.  Don't  make  any  more  ref¬ 
erences  to  age,'”  he  recalls.  “They  feel  readers 
wouldn't  appreciate  it  if  he  died.  Probably  as 
Walt  gets  older.  I'll  have  to  take  the  Rkus  off 
him  and  [wife]  Phyllis.” 

But  some  characters  have  bowed  to  the 
laws  of  time.  “1  sort  of  phased  out  Doc  and 
Avery,”  contemporary  chums  of  Walt's,  said 
Scancarelli.  “1  Just  didn't  mention  them  any 
more.  It  was  painful  for  me  to  have  them  die.” 

Skeezix's  in-laws,  the  Clocks,  have  also 
passed  on,  he  said,  and  their  deaths  have  been 
noted  indirectly  in  the  strip. 

Besides  keeping  fans  happy,  Scancarelli 
has  another  reason  to  keep  the  geriatric 
“Gasoline  Alley”  characters  chugging  along; 
He  sees  them  as  role  models.  “Walt  is  a  sym¬ 
bol  of  aging  gracefully,”  he  said.  “I  don’t  think 
all  people  who  are  old  are  destined  for  nursing 
homes.  They  can  lead  productive  lives.” 

Still,  “It's  probably  easier  keeping  everyone 
the  same  age,  like  Donald  Duck,  and  Huey, 
Dewey,  and  Louie,”  Scancarelli  said.  “Those 
are  your  friends,  and  you  know  nothing’s 
going  to  change.”  ■ 


Grach  is  features  editor  of  the  “North 
Count}’  Times  ”  in  Escondido,  Calif 


‘Nutz’  bolts  into  NEA’s 
lineup  of  comic  strips 

Illustrator  and  greeting  card  cartoonist  Rick 
Stromoski  has  created  a  comic  that’s  being 
syndicated  by  the  Newspaper  Enterprise 
Association. 

“Soup  to  Nutz”  stars  the  blue-collar  Nutz 
family,  which  includes  battling  children 
Royboy,  Babs,  and  Andrew,  as  well  as  ram¬ 
bunctious  dog  Rosco. 

Stromoski,  41,  has  done  illustrations  for 
newspapers,  magazines,  books,  and  other 
media.  The  Connecticut  resident  —  who  was 
seventh  in  a  family  of  12  children  —  is  also 
first  vice  president  of  the  National  Cartoonists 
Society. 

Tax  columnist  launches 
a  site  for  sore  wallets 

Tribune  Media  Services  tax  columnist  Gary 
Klott  has  launched  a  Web  site  at  http:// 
www.taxplanet.com. 


The  free  online  service 
includes  daily  tax  news, 
features,  analysis,  facts, 
tips  on  preparing  returns, 
access  to  Internal  Revenue 
Service  forms  and  publi¬ 
cations,  and  more. 

Klott  is  a  former  tax 
reporter  for  The  New  York 
Times. 

Angel  in  the  field 
of  column  syndication 

A  former  California  Angels  pitcher  is  writ¬ 
ing  a  weekly  column  for  San  Diego-based 
Continental  Features/Continental  News  Ser¬ 
vice  (e-mail:  newstime@hotbot.com). 

“Sports  and  Families”  is  by  David  Frost, 
who  became  a  columnist  for  a  Southern 
California  daily,  and  a  marriage  and  family 
counselor,  after  his  baseball  career  was 
derailed  by  injuries. 


David  Frost 


et  cetera  ... 


Knight  Ridder/Tribune  Information 
Services  (http://www.krtdirect.com)  is 
offering  online  archives  of  KRT  Interactive 
Web  packages  dating  back  to  1998.  It’s  also 
producing  six  Web  packages  a  week 
instead  of  five.  ...  “Close  to  Home”  car¬ 
toonist  John  McPherson  of  Universal 
Press  Syndicate  and  columnist  Art 
Buchwald  of  the  Los  Angeles  Times 
Syndicate  (LATS)  are  scheduled  to  speak 
at  the  15th  annual  International  Conference 
on  the  Positive  Power  of  Humor  and 
Creativ  ity  in  Saratoga  Springs,  N.Y.,  April 
14-16.  Buchwald  will  receive  the  National 
Humor  Treasure  Award,  which  was  previ¬ 
ously  won  by  people  such  as  Mark  Russell 
(also  a  LATS  columnist).  Jay  Leno,  David 
Hyde  Pierce,  and  Gilda  Radner.  ...  Late 
“Peanuts”  creator  Charles  Schulz  of 
United  Media  and  humor  columnist  Dave 
Barry  of  The  Miami  Herald  and  Tribune 


Media  Services  are  among  the  more  than 
60  people  offering  their  early  baseball 
memories  in  “Baseball  Days,”  a 
Contemporary  book  by  The  Evansville 
(Ind.)  Courier  &  Press  columnist  Garret 
Mathews.  . . .  Three  new  books  each  feature 
a  different  Bill  Holbrook  comic.  They 
include  “The  Fastrack  Annual  Report”  and 
“The  Safe  Havens  Yearbook”  (Plan  Nine 
Publishing),  which  are  collections  of 
Holbrook’s  two  King  Features  Syndicate 
comics;  and  “Run  Free!,”  a  collection  of 
Holbrook’s  online  “Kevin  &  Kell”  strip 
(also  featured  in  a  new  comic  book  called 
“The  Origin  of  the  Species”).  ...  Charles 
Jaffe  of  The  Boston  Globe  and  J  Features 
has  changed  the  name  of  his  “Personal 
Finance”  column  to  “Your  Money.”  And 
Jaffe’s  “Your  Funds”  column  is  now  mov¬ 
ing  to  subscribers  on  Tuesdays  rather  than 
Thursdays. 
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Comics 


clear  out  of  sight. 

“We  need  help  saving  the  funnies!” 
Grimmy  yelled  from  the  bathroom,  “Later, 
we’ve  got  trash  to  raid  and  vacuums  to  fight! 
who  you  need  is  Lola . 

She’D  use  her  cigar  to  snuff 
Dylan  out.  Now  it’s  time  /l  \\ 

for  our  naps— so  get  out!”  /  /  -  rQ^^Zd  \\ 

The  SuperZeros 
took  to  the  air  and  flew,  until, 
hours  flat!  So  the  as  if  out  of  nowhere,  the  streetlights  came 
SuperZeros  on  and  they  knew  it  was  time  to  go  home... 

0  flew  to  the  house  their  mission  had  to  be  postponed. 

11  of  their  friends  ^  ... 


once  was 


woman 


superhero  friends  who  didn’t  know  ^ 
what  to  do.  Their  archvillain,  Dylan , 
was  plotting  to  destroy  the  funnies, 
so  Manly  Man  and  Bluebird 
knew  there  was  work  to  be  done.  They 
needed  to  get  out  of  the  basement, 
there’s  no  doubt  ^  about  that: 


were 


TMS  Comics  Draw  Readers!  You  can  count 
on  lazy  dogs,  birds,  dysfunctional  superheroes 
and  grannies  to  save  the  day.  CaD  your  TMS 
representative  at  800-245-6536  right  away. 

Check  out  the  latest  strips  at  wvw.comicspage.com. 


Grimmy 


Attila  aD  around  the  den. 
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urgency  of  their  plight. 


technobgy 


Dix  abandons  first  U.S.  LinoPress 

TWO  OHIO  DAILIES  STICK  WITH  MACS  BUT  SWITCH  TO  BASEVIEW  BY  JIM  ROSENBERG 


For  all  the  dozens  of  LinoPress 
users,  only  five  North  American 
sites  ever  installed  the  system  —  a 
part  of  the  Heidelberg  product  line¬ 
up  since  the  huge  German  graphic 
arts  supplier  acquired  the  Linotype-Hell  Co. 
just  over  three  years  ago.  Now,  the  first  two  sis¬ 
ter  sites  are  still  full  of  Macintoshes,  but  the 
editorial  and  ad  systems  they  run  are  from 
Baseview  Products  Inc.,  Ann  Arbor,  Mich. 

LinoPress  rolled  in  with  the  first  wave  of 
European  systems  in  the  early  199()s.  Making 
its  debut  in  1992,  when  it  was  tested  (but  ulti¬ 
mately  not  chosen)  by  the  Anchorage  (Alaska) 
Daily  News,  the  system  uses  Unix  servers  and  a 
Sybase  database.  Macintosh  workstations,  and 
its  own  editor  and  pagination  software  for  news 
and  classified  advertising.  The  ad  side  supports 
popular  products  such  as  QuarkXPress  and 
Multi-Ad  Creator  for  display  ad  makeup. 

In  1993,  to  automate  ad  management,  plan¬ 
ning,  and  production,  Linotype-Hell  began  in¬ 
tegrating  the  system  with  the  PlanBuilder  ad 
planning  system  from  DPS  Typecraft.  a  U.K. 
developer  now  owned  by  Digital  Technology 
International.  (Like  Linotype-Hell,  its  offering 
was  comprehensive,  then  Mac -only,  and  relied 
on  its  own  editor  and  pagination  software.) 

By  mid- 1996,  the  system  was  installed  at 
The  Reporter,  Gannett’s  20,(X)0-circulation 
daily  in  Lansdale.  Pa.,  and  The  Chronicle-Her¬ 
ald,  The  Mail-Star,  and  The  Sunday  Herald, 
Halifax.  Nova  Scotia  (124,000  combined  daily 
circulation).  A  year  later,  new  owner  Heidel¬ 
berg  showed  an  archive  system  for  LinoPress 
and  production  management  and  track¬ 
ing  software  from  a  major  European 
supplier.  It  also  had  another  user.  The 
Saratogian,  Saratoga  Springs,  N.Y. 

Late  last  year,  however  —  exactly 
five  years  after  they  were  outputting 
pages  through  LinoPress  —  Dix  Com¬ 
munications’  Daily  Record,  Wooster, 
and  Ashland  Tinies-Gazette,  both  in 
Ohio,  with  respective  circulations  of 
23,000  and  12,000,  had  converted  to 
systems  from  Baseview. 

In  November,  Wooster  put  in  Base- 
view’s  IQue  Server  with  Hot  Backup, 
Transporter  file  communications  and 
WireManager  software,  along  with  30 
NewsEditPro  IQue  and  10  pagination 


workstations,  featuring  QTooIs  and  DragX.  An 
additional  four  NewsEditPro  workstations  and 
AdminPro  software  went  into  a  remote  site.  For 
advertising,  it  installed  AdManagerPro-CIassi- 
fied  on  six  workstations  and  Production- 
ManagerPro  on  eight  workstations.  It  uses 
ClassRow  to  paginate  and  AdGrabber  to  pull 
ads  from  the  ProductionManagerPro  database. 

Scaled-down  versions  of  essentially  the 
same  systems  are  used  in  Ashland. 

Smaller  in  number  in  recent  years,  Mac- 
based  publishing  systems  in  the  United  States 
by  the  mid-1990s  had  three  dominant  vendors, 
two  relying  on  QuarkXPress  for  pagination. 
Serving  mostly  smaller  papers,  well-estab- 

Faced  with  buying 
a  new  server  for  a 
Y2K-conipiiant 
system,  Dix  chose 
instead  to  buy  a  new 
system  —  one  used 
by  its  other  daiiies. 


lished  Baseview  passed  the  2,000-customer 
mark  and  began  to  sell  to  midsize  and  larger 
dailies.  The  more-recently  developed  Quark 
Publishing  System  made  inroads  worldwide 
among  newspapers  and  magazines  of  various 
sizes.  Developed  by  a  newspaper  publisher  for 
mostly  midsize  dailies,  DT’s  systems  relied 
solely  on  its  own  software.  Like  Baseview  and 
QPS,  DT  began  moving  up  into  larger  dailies. 
Unlike  the  others,  it  now  builds  its  products 
around  Adobe  Systems’  InDesign  software. 

So  for  all  it  offered,  LinoPress  had  substan¬ 
tial  home-bred  competition.  The  industry  also 
was  wary.  The  only  other  Mac-based  system 
also  came  out  of  Germany  in  the  early  1990s. 
But  the  estimable  Rink  Press,  which  relied  on 
XPress,  never  caught  on  in  North  America 
under  the  stewardship  of  a  magazine  publisher 
and  a  color  prepress  systems  vendor. 

Paul  Williams,  data  processing  manager  for 


the  Halifax  papers,  said  he  believes  the  Mac 
platform  was  not  a  factor  in  ending  North 
American  LinoPress  sales  several  years  ago. 
Even  when  his  company  bought  the  system,  he 
said,  “the  Mac  was  still  far  and  a  way  the  leader 
in  publishing  solutions.”  Heidelberg,  he  added, 
does  have  a  Windows-based  product  ready  for 
probable  deployment  in  2(X)L 

Giving  a  “very  positive”  assessment  of  Lino¬ 
Press  and  saying  he’s  “very  happy”  to  stick 
with  it,  Williams  instead  attributes  the  end  of 
trans-Atlantic  sales  to  German  vendors’  lack  of 
understanding  of  the  North  American  market 
and  how  to  comfortably  operate  in  it.  “They 
still  think  everything  competes  on  merit,”  he 
wryly  remarked.  In  any  event,  he  added,  a  lack 
of  users  “hasn’t  been  a  big  issue  for  us.”  For 
reasons  of  Y2K  compliance,  his  operation 
recently  integrated  Neasi-Weber’s  Admarc 
business  system  with  LinoPress. 

The  comprehensive  LinoPress  system,  with 
automatic  backup  and  purging,  can  be  tailored 
to  support  various  newsroom  and  advertising 
work  flows,  allows  writing  and  editing  in 
straight  text  or  WYSIWYG  within  a  layout, 
offers  numerous  typographical  and  layout  con¬ 
trols  that  include  easy  wrapping  of  text  around 
pull-quotes  and  graphics,  and  provides  classi¬ 
fied  sales  aids  and  prompts,  pricing,  and  links 
to  a  paper’s  business  system.  News  directories 
can  show  the  first  lines  of  stories.  Multiple 
users  can  access  the  same  page  or  story.  Re¬ 
mote  users  can  access  the  database.  Trans¬ 
missions  of  non-networked  reporters’  material 
is  routed  into  the  database  via  LinoLink. 

Presented  as  a  page,  components  are  held 
separately  in  the  database  and  may  be  reworked 
or  reused  as  needed.  For  repurposing,  the  sys¬ 
tem  was  designed  to  automatically  prompt  the 
user  and  tag  all  article  elements  in  Standard 
Generalized  Markup  Language. 

While  a  paginator  may  make  changes  to  edi¬ 
torial  copy,  placed  ads  may  only  be  changed  at 
an  ad  workstation. 

In  the  1990s,  LinoPress  added  work-flow 
and  messaging  features,  support  for  Extensible 
Markup  Language  and  the  Portable  Document 
Format  (PDF),  integration  with  SAP  business 
software,  a  suite  of  Web  applications  (full-text 
archives,  reporter’s  work  desk,  classified/semi¬ 
display  online  ad  taking,  kiosk  terminals, 
events  calendars),  an  interface  to  AdStar’s 
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on  the  supply  side 


remote  ad-entry  application,  an  enhanced  ne- 
wswire  module,  preflight  automation,  and  an 
automated  late-editing  stock-table  generator. 

Other  than  the  three  remaining  upgraded 
North  American  sites,  all  LinoPress  installa¬ 
tions  are  in  Europe,  and  the  systems  on  both 
sides  of  the  Atlantic  now  support  more  than 
8,000  users,  according  to  Heidelberg. 

“I  think  that  people  are  afraid  to  take  a 
chance  with  a  company  they’re  not  sure  about,” 
said  Cheryl  Leluika,  who  is  in  an  unusual  posi¬ 
tion  these  days:  Some  time  after  LinoPress 
went  into  Wooster  and  Ashland,  Linotype-Hell 
hired  the  corporate  systems  manager  at  Dix. 
She  rejoined  Dix,  but  remains  employed  by 
Heidelberg  as  a  one-woman  staff  assisting  the 
handful  of  North  American  customers  left  after 
the  vendor  stopped  selling  LinoPress  in  this 
market  several  years  ago. 

Acknowledging  Leluika  as  a  “customer-care 
representative”  in  the  market,  Williams  said, 
“We  get  all  our  support  from  Germany.  It’s  out¬ 
standing  —  probably  one  of  the  best  things 
about  the  system.”  He  said  Halifax  gets  more 
attention  from  Heidelberg  than  from  those  of  its 
U.S.  vendors  with  bigger  customers  to  please. 

Now  Dix  doesn’t  even  run  LinoPress.  Not 
that  there  was  any  particular  dissatisfaction. 
Leluika  and  others  liked  the  system.  Production 
Manager  Brian  Zerrer  and  Leluika  gave  the 
same  principal  reason  for  the  change. 

Because  “Sybase  did  not  support  the  up¬ 
grade”  on  the  system’s  original  Data  General 
Aviion  servers,  said  Leluika,  Heidelberg  “had 
to  switch  to  Sun  servers  in  order  to  be  Y2K- 
compliant.”  Faced  with  having  to  buy  new 
servers,  Dix  chose  to  switch  Wooster  and 
Ashland  to  the  Baseview  applications  used  at 
most  of  its  other  dailies.  In  the  process,  said 
Zerrer,  “We  replaced  every  Mac  here”  —  tak¬ 
ing  out  610s,  7100s,  and  76(X)s,  and  putting  in 
iBooks,  iMacs,  and.  for  pagination,  G4s. 

With  newer,  faster  hardware  and  Baseview’s 
product  for  tracking  components,  said  Zerrer, 
“This  is  a  much  better  system.”  Leluika  called 
the  ProductionManagerPro  ad  tracking  soft¬ 
ware  “my  favorite  piece  of  all  of  it.” 

When  tfie  new  system  was  chosen  last  year, 
Baseview’s  work  with  InDesign  software  was 
in  its  very  early  stages.  Still,  Leluika  said  she 
has  “definitely  given  some  thought  to  it,  and  I’ll 
look  into  it  when  the  time  comes,  because  I 
have  a  feeling  that  it  will  make  a  PDF  work 
flow  much  more  successful.”  Meantime,  she 
added,  the  PDF  Quark  XTension  used  now 
“seems  to  work  OK.”  ■ 


Prepress 

SaxoTech  Inc..  Bethesda.  Md.,  is  supplying 
the  SaxoPress  content  management  system  to 
Chesapeake  Publishing  Corp.’s  Easton,  Md., 
regional  office  for  use  with  Managing  Editor’s 
AdForce  ad  layout  to  produce  the  print  and 
online  editions  of  The  Star-Democrat,  Easton. 
Bay  Times,  Kent  Island,  Queen  Anne 's  Record- 
Observer,  Centreville,  The  Times  Record, 
Denton,  and  The  Dorchester  Star,  Cam¬ 
bridge.  The  cross-platform  (NT  servers,  Mac 
pagination  stations,  WinTerm  reporting/edit¬ 
ing  stations)  SO-workstation  system  consists 
of  the  basic  SaxoPress  editorial  system 
(Articles  module,  SaxoText  editor,  photos 
module,  wire  copy  and  photos  modules,  lay¬ 
out  module,  and  Quark  XTensions);  Auto¬ 
matic  Image  Processor  software  to  automate 
image  preparation  for  output  in  print  and  on 
the  Web;  thin-client  or  remote-access  Saxo- 
Anywhere  for  performing  basic  editorial  func¬ 
tion  through  a  Web  browser;  NetNews  Web 
Publishing  for  integrating  Web  page-building 
into  the  newsroom  work  flow;  and  SaxoBRS 
for  archiving  text,  photos,  and  pages. 

AdStar.com  Inc..  Marina  del  Rey,  Calif, 
will  provide  online  placement  of  print  and  on¬ 
line  classified  for  the  Chicago  Tribune.  Ad¬ 
vertisers  will  be  able  to  place  classified  ads  in 
the  paper  via  Advertisel23.com. 

Output 

Punip-Eskofot  Inc..  Kennesaw,  Ga.,  sold 
eight  more  DMX  2737  platesetting  systems  to 
Investor’s  Business  Daily  after  the  paper  com¬ 
missioned  23  DMX  2737  systems  at  U.S.  con¬ 
tract  print  sites  operated  by  seven  major  news¬ 
paper  groups.  The  eight  bring  the  total  order  to 
3 1  CTP  systems,  with  a  combined  value  of  $8.6 
million  (including  scanners  and  all  network 
services  provided  by  Purup-Eskofot).  The  addi¬ 
tional  units  will  be  in  place  later  this  year.  The 
most  recently  installed  DMX  systems  were  in 
full  production  “within  four  days  of  arriving 
from  the  factory,”  said  Publisher  Scott  O’Neil. 

The  daylight-loading  DMX  takes  various 
aluminum  plates  from  pallets  wheeled  directly 
into  the  loading  station,  making  up  to  L5(X) 
panorama  or  3,000  single-page  plates  quickly 
available.  Interleaf  papers  are  automatically 
removed  and  deposited  in  a  tray.  Throughput  is 
one  panorama  plate  per  minute  at  1,016  dpi. 
Resolutions  are  900-2,540  dpi. 

For  several  years,  the  newspaper  has  been 
sending  page  data  to  print  sites  by  satellite. 


where  imagesetters  output  film  prior  to 
platemaking.  So  the  infrastructure  was  in  place 
to  implement  a  digital  work  flow  for  CTP.  The 
entire  network  runs  from  one  Harlequin  RIP  in 
Los  Angeles.  The  paper  is  RIP’d  once  at  one 
image  size,  and  the  DMX  units  automatically 
scale  the  image  for  that  remote  print  site. 
Purup-Eskofot’s  EskoNet  bitmap  management 
software,  formatted  for  the  Pro-Image  broad¬ 


cast  system,  handles  imaging  of  dilferent  film 
and  plate  formats,  according  to  O’Neil. 

Now  reviewing  its  proofing  methods,  IBD 
uses  a  DuPont  AX4  waterproof,  an  HP  165250 
plotter,  and  four  DocuTechs.  An  Oce  wide- 
format  printer  proofs  bitmap  files.  Once  proofs 
are  approved,  data  for  complete  pages  go  out 
as  Group  4  bitmap  files  to  all  print  sites. 

Pressroom 

Flint  Ink  Corp.,  Ann  Arbor,  Mich.,  named 
Paul  Schroeder  president  of  Flint  Ink  North 
America,  overseeing  operations  of  the  packag¬ 
ing,  publishing,  commercial  offset,  and  news 
inks  divisions.  He  joined  Flint  from  Cabot 
Corp.,  where  he  was  vice  president  and  gener¬ 
al  manager  of  its  carbon  black  business.  A 
chemical  engineer,  he  spent  27  years  at  EMC 
Corp.,  directing  at  different  times  manufactur¬ 
ing,  marketing,  and  national  accounts. 

Garden  State  Paper  Co..  Elmwood  Park. 
N.J.,  promoted  Peter  Klymasz  from  procure¬ 
ment  manager  to  market  development  manager. 

Post-press 

Total  Mailroom  Support  Inc..  Middleburg 
Heights,  Ohio,  announced  the  retirement  of 
newspaper  production  management  veteran 
Gary  A.  Dishmon.  Western  sales  manager  for 
the  manufacturer  and  rebuilder  of  stackers  and 
conveyors,  Dishmon  previously  was  Eastern 
sales  manager  at  Hall  Processing  Systems.  His 
30  years  in  the  industry  include  20  as  a  produc¬ 
tion  executive  and  work  as  project  manager  for 
press  installations  and  conversions,  plant  ex¬ 
pansions.  and  new  pressrooms  and  mail  rooms. 
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Serving  readers,  old  and  new 

By  Alicia  Mundy 


A  month  ago,  I  lauded  two  reporters  for 
The  Washington  Post  whose  investigations  of 
the  District  of  Columbia’s  foster  care  system 
and  homes  for  the  mentally  retarded  started 
out  as  straightforward  news,  but  are  literally 
transforming  people's  lives.  They  are  exam¬ 
ples  of  how,  when  you  set  out  to  do  good  jour¬ 
nalism,  you  might  change  the  world. 

But  the  unfortunate  corollary  is  that  if  you 
set  out  first  to  change  the  world,  you  frequent¬ 
ly  turn  out  convoluted  journalism.  Stories 
become  twisted  to  fit  the  agenda,  usually  with 
the  best  of  intentions.  And  when  news  values 
take  second  place,  attempts  to  gamer  sympa¬ 
thy  for  an  individual  or  group  can  backfire  and 
leave  readers  cold. 

It  is  in  that  context  I  mention  a  6-month-old 
Washington  Post  story  about  a  problem  in  the 
Latino  immigrant  community.  It  continues  to 
confuse  some  of  the  Post's  own  writers  and  is 
an  example  of  the  pitfalls  facing  papers  —  The 
Miami  Herald  and  the  Ltis  Angeles  Times 
come  to  mind  —  as  they  beef  up  coverage  of 
minority  groups  while  simultaneously  main¬ 
taining  a  traditional  editorial  management  of 
middle-age  white  guys. 

Last  Aug.  27,  a  huge  headline  across  most  of 
the  top  of  the  Post's  front  page  blared, 
“Fatalities  Higher  for  Latino  Pedestrians.” 
Some  2.(XX)  words,  plus  pictures,  plus  a  chart 
followed  the  subhead,  “Area’s  Hispanic  Immi¬ 
grants  Apt  to  Walk,  but  Unaccustomed  to  Ur¬ 
ban  Traffic.”  There  were  several  sad  anecdotes, 
references  to  culture  shock,  and  discussions  of 
ways  to  educate  people  on  risks  involved  in 
crossing  four-lane  highways  to  get  to  a  store. 

But  “Patronizing”  was  how  a  couple  of  Post 
reporters,  who  asked  for  anonymity,  described 
the  effect.  Take  away  the  sympathetic  phrase¬ 
ology,  and  what  remained  was  a  depiction  of 
stereotypes  that  might  have  appeared  in  a 
speech  by  Pat  Buchanan  —  immigrants  who 
don’t  comprehend  that  dangerous  highways 
near  their  homes  are  nothing  like  roads  in  their 
rural  villages;  subjects  apparently  clueless  as 
to  how  their  own  actions  caused  their  grief 


(“The  family  still  can’t  under¬ 
stand  how  Adam  did  anything 
wrong,”  said  a  lawyer  about  a  29- 
year-old  who  crossed  a  highway 
against  a  red  light);  and.  unfortu¬ 
nately,  victims  with  a  higher  rate 
of  inebriation  than  the  rest  of  the 
pedestrian-accident  population. 

The  story’s  conclusions,  based  on 
suggestions  from  local  activists, 
was  found  in  the  subsection  titled, 

“Lack  of  Cars  Heightens  Dan¬ 
ger.”  If  more  of  these  accident  victims  had 


Ever  didactic, 
joumaiists  want  to 
teach,  to  fix  things. 
That  tendency  piays 
havoc  with  news 
judgment  (i  know). 


autos,  the  logic  went,  these  pedestrian  acci¬ 
dents  wouldn’t  happen. 

As  a  solid  1,000  words  in  the  “Metro”  sec¬ 
tion,  with  a  focused  look  at  new-immigrant 
safety  education,  it  would  have  worked  with¬ 
out  “patronizing.”  But  even  a  popular  host  on 
a  local  Spanish-language  radio  station  ques¬ 
tioned  the  play  the  story  got. 

Veteran  reporter  Sylvia  Moreno,  who  kept  a 
file  over  a  year  collecting  startling  numbers  of 
Latino  pedestrian  fatalities,  was  surprised  at 
where  and  how  her  story  landed.  She  cited  Post 
Managing  Editor  Steve  Coll,  who  stepped  in  to 
change  the  story’s  play.  Coll  has  been  in  the 
forefront  of  pushing  the  Post's  energized  cov¬ 
erage  of  Hispanics,  appointing  immigration 
editors  and,  with  editor  Len  Downie,  signing 
on  the  Kaiser  Family  Foundation  and  Harvard 


to  do  an  expensive,  well-written 
poll  and  series  on  national  and 
local  Latinos.  Coll  could  not  be 
reached  for  comment. 

The  Post's  new,  improved 
immigrant  coverage  is  vastly 
superior  to  the  old  benign  neglect. 
But  as  Moreno’s  story  indicates, 
this  trend  is  a  minefield  for  non¬ 
minorities  who  form  most  of  the 
current  power  structure.  Would  a 
Latino  editor  have  played  that 
story  up  and  stretched  it  out?  Moreno  herself 
said,  “I  wasn’t  sure  I’d  put  it  there.”  That’s  the 
issue;  When  you  set  out  to  attract  a  new  group 
of  readers,  do  you  write  the  stories  for  them,  or 
about  them  for  your  traditional  audience?  Ever 
didactic,  joumaiists  want  to  teach,  to  fix  things. 
That  tendency  plays  havoc  with  news  judgment 
(I  know  —  I’m  guilty  myself). 

What  happens  when  the  people  at  the  top 
think  they’ve  seen  what  needs  to  be  fixed,  when 
the  “problem”  they’ve  spotted  is  within  a 
minority  community  they’ve  given  short  shrift 
in  the  past?  As  editors  at  The  Miami  Herald  and 
the  L.A.  Times  can  attest,  you  risk  running 
pieces  that  don’t  serve  readers,  new  or  old. 

But  good  news  stories  always  do.  The  New 
York  Times  has  been  the  leader  in  this  brave 
new  world,  with  increasing  coverage  of  New 
York  minorities  that  is  neither  patronizing  nor 
shallow.  The  “Metro”  stories  seem  to  be  writ¬ 
ten.  edited,  and  placed  for  the  community 
groups  that  are  the  subjects  —  hence  an  article 
on  the  competition  between  Dominican  and 
African-American  hair  stylists  and  their 
groupies.  Another  on  young  immigrants 
imported  like  canned  goods  to  be  messengers 
and  gofers.  They’re  interesting  enough  for  any 
reader,  but  free  of  attempts  to  manipulate  feel¬ 
ings.  There’s  no  “Message;  We  Care.” 

With  20  years  at  Newsday  and  the  Post,  and 
a  lifetime  as  a  Latina,  Sylvia  Moreno’s  instincts 
told  her  she  had  a  great  story,  but  not  a  barn¬ 
burner.  Maybe  the  answer  is  to  let  more 
Morenos  become  editors.  ■ 
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•Find  The  Information  You  Want  Instantly 

With  a  CD-ROM  drive  linked  to  your  PC,  you’ll  have  access 
to  Year  Book  information  instantly.  A  fully  indexed,  searchable 
database  allows  you  to  pull  out  Year  Book  data  with  the  criteria 
you  select. 

•  It’s  Easy,  It’s  Fast 

The  simple,  menu-activated  search-and-display  capability  of 
our  CD-ROM  makes  finding  data  and  compiling  lists  easier 
than  ever. 

•Search  By  Any  Field 

Your  options  are  limitless!  Sort  newspapers  by  equipment 
use.  Sort  and  rank  by  publication  days  and  circulation. 
Search  for  special  topic  editions  ... 

•Exportable  Data 

All  the  information  can  be  exported  to  your  PC  in  a  wide 
range  of  formats,  including  Word  Perfect,  Lotus,  DBF, 

ASCII,  etc. 

•  Listini;  Capabilities  for  Mailings 

Customize  mailing  lists  for  each  of  your  communications 
projects.  Export  data  to  your  own  label  utility! 


•  CO-ROM  Sections 

CD-ROM  includes  all  data  for  U.S.  Dailies, 
U.S.  Weeklies,  Canadian  Newspapers,  For¬ 
eign  Newspapers  and  Mechanical  Equipment 
sections  contained  in  the  2000  print 
version  ...  names  of  contacts  and  their  areas 
of  responsibility,  plus  other  critical  information 
about  newspapers,  newspaper  suppliers  and 
service  companies. 


SYSTEM  REQUIREMENTS:  Windows  95,  98  and  NT  -  32  MB  of 
RAM  minimum,  SVGA  Monitor  or  higher,  10  MB  available  hard 
drive  space.  Macintosh  -  MACINTOSH  PLUS  or  higher,  OS  V6.0.7 
or  later,  2.5  MB  RAM  minimum,  2  MB  available  hard  drive  space. 
DOS  -  VGA  monitor  or  higher,  DOS  3.3  or  higher,  Microsoft 
CD-ROM  extensions,  640K  RAM,  3MB  available  hard  drive  space. 
•••••••••••••••••••••••••••••••••••••••••••••••»•••••••••••■ 

CD-ROM  with  listing  capabilities :  $895 

For  more  information  or  to  order  call 

(800)336-4380,  ext.  172 

or  order  online  at  www.eilitDramliiubiisher.com 
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jazbox  can  keep  your  newspaper  ahead  of  the  game.  Call  1-800-526-2299 


^or  visit  H  RIZIS  at  booth  #45  at  America  East. 


